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Stay  young 

forever 


Want  to  determine  how  to  reach  younger  readers  more  effectively? 

What  better  way  to  do  it  than  involve  representatives  of  that  group  in 
shaping  the  strategies  to  serve  them? 

That’s  what  we  in  Gannett  did  when  19  employees  -  ages  25  to  34  from  various 
departments  at  various  Gannett  newspapers  -  enthusiastically  took  on  the  chal¬ 
lenge  of  finding  new  ways  to  attract  and  hold  more  readers  in  their  age  group. 

They  called  themselves  the  Rx  Task  Force.  They  met  for  months  looking  at 
their  generation  and  its  interests  and  needs. 

They  found  that  many  topics  that  attract  older  readers  also  connect  with  this 
age  group,  while  others  were  of  little  interest. 

They  determined  that  story  approaches  need  to  be  more  appealing  -  using 
writing  with  more  flair,  presentation  with  more  flash,  and  content  written  from  the 
age  group’s  perspective. 

Young-Reader  Task 
Brings  Fresh  Approaches 
To  Reaching  Generation  X 

They  went  from  theory  to  practice.  They  developed  prototypes  that  were 
reviewed  by  focus  groups  of  25-  to  34'year-old  occasional  readers  and  non-readers. 

Then,  the  task  force  presented  its  firtdings,  recommendations  and  revised 
prototypes  to  publishers  and  corporate  executives  at  a  companywide  meeting. 

Now  publishers  and  editors  across  Gannett  are  working  to  incorporate  aspects 
of  coverage  and  presentation  into  their  local  publications.  Task  force  members  are 
available  to  help. 

Ideas.  Innovation.  Involvement  -  all  aimed  at  bringing  more  people  to  our 
newspapers  in  more  ways. 

That’s  Gannett. 


OOAhNEIT 

NEWSPAPERS  AT  THEIR  BEST 


www.gannett.com 
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THE  SEATTLE  TIMES  NAMED  ONE 
OF  THE  NATION'S  TOP  NEWSPAPERS 


FOR  DIVERSITY  ...  AGAIN 


i 


NAMED  AMONG  TOP  TWO  FOR  OVERALL  DIVERSITY 

The  annual  Morris  Report*  ranked  The  Seattle  Times  among  the  top  two  newspapers 
for  the  "Most  Diversity-Balanced  Dailies."  Of  those  dailies,  The  Seattle  Times  was 
singled  out  for  having  the  most  diversity  among  top  management  ranks. 

NAMED  AMONG  TOP  TEN  FOR  NEWSROOM  DIVERSITY 

Of  the  top  ten  newspapers  listed,  The  Seattle  Times  also  was  ranked  by  the  Morris 
Report  as  among  the  highest  in  the  nation  for  diversity  in  the  newsroom.  The 
Morris  Report  has  rated  The  Seattle  Times  among  the  nation's  top  ten  in  prior 
years  as  well. 

COMMITTED  TO  DEVELOPMENT  AT  EVERY  STAGE 

The  Seattle  Times  not  only  recruits,  but  develops  journalists  of  color  at  every  stage: 
the  Urban  Newspaper  Workshop  assists  high  school  students  of  color;  minority 
scholarships  support  college  students  at  both  Washington  State  University  and  the 
University  of  Washington;  and  the  annual  Blethen  Family  Internship  offers  beginning 
journalists  a  full  year  of  paid  training. 


Committed  to  a  diverse  work  force.  The  Seattle  Times  holds  a  mirror  to  the  diverse 
communities  we  serve. 


(!rt)c  Seattle  (Times 


A  daily  with  diversity. 


*Carl  Morris  Associates  is  a  Reston,  Virginia-based  consulting  firm  and  publisher  of  a  newsletter  on  people  of  color  and  the  media. 
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OrrilEBIIIIIIIClEBEAT 

Your  coverage  of  my  web  story 
on  Mike  Bamicle  was  well-sum¬ 
marized  in  Wayne  Robins’  piece 
on  Aug.  14  [“Battle  rages  over  Barnicle 
on  Net,”£eJP,  p.  i4].  Concerning  same, 

I  have  a  few  observations: 

First,  The  Boston  Globe’s  demand 
for  Mr.  Barnicle’s  resignation  for 
plagiarism  was  rescinded  a  few  days 
later  when  Mr.  Barnicle  provided  a 
detailed  letter,  the  contents  of  which 
the  Globe  has  never  disputed,  explaining 
his  own  prior  use  of  many  of  the  eight 

one-liners  he  was  - • 

accused  of  borrowing  LET 

from  George  Carlin.  wekomei 

It  may  be  important  ^ 

to  correct  an  impression  editomndpuh 

about  the  four  editors  I  facsimile  to  (6 

described  to  counter-  ^  snail-m 

point  the  theme,  widely  Editor  &  Publ 

accepted  at  the  time,  Broadway,  Ne 

that  white,  middle-age  I0003.  Please 

friends  had  gotten  Mr.  ^  argamza 

Barnicle  reinstated  after  ^  hcaiian, 

his  first  dismissal  two  address.  Lettei 

years  ago.  The  ultimate  for  aU  the  VJSVU 

influence  of  these  four  _ 

cannot  be  easily  assert¬ 
ed,  but  top  Globe  editors  had  passed  for 
years  on  Mr.  Barnicle’s  work,  and,  in 
June  1998,  most  of  these  four  vetted,  at 
Matt  Storin’s  request,  the  364  columns 
that  Mr.  Barnicle  had  written  since  Jan¬ 
uary  1996.  As  the  Globe  itself  reported 
(June  21, 1998),  they  concluded  that  he 
had  met  the  highest  professional  stan¬ 
dards.  That  meant  that  all  the  editors  he 
had  at  the  newspaper  were  on  record 
that  he  did  not  plagiarize  or  fabricate. 


The  editors  of  the  Boston  Phoenix 
and  Boston  magazine  have  been  unable 
to  admit  that  their  charges  were,  in 
fact,  thoroughly  investigated  by  the 
Globe  editors  at  the  time  they  were 
made. 

It  is  unfortunate  that  Dan  Kennedy 
of  the  Phoenix  has  never  researched  the 
enormous  archives  of  material  on  Earl 
Long  that  are  the  common  tradition 
from  which  both  A.J.  Liebling  and  Mr. 
Bamicle,  along  with  many  others,  drew 
in  writing  about  the  former  governor 
of  Louisiana. 

EUGENE  KENNEDY 

. . . I  Chicago,  Ill. 


LETTERS 

E&P  welcomes  letters.  Send 
them  xna  e-mail  to  letters® 
editorandpubUsher.com.  via 
foesimile  to  (646)  654-5370, 
or  via  snail-mail  to  ‘Tetters,” 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  include  name, 
title,  organizational  affilia¬ 
tion,  location,  and  e-  mail 
address.  Letters  may  be  edited 
for  all  the  usual  reasons. 


tofcamg  Corrections 

her.com.  xna  article 

i)  654-5370  about  Philadelphia’s  new 

1  to  Tetters  ”  commuter  newspaper 

ler  770  (“Bumpy  start  for  Philip’s 

York,  NY  Metro, ”p.  9),  it  was  in¬ 
clude  name,  correctly  reported  that 

mol  affiUa-  Modem  Times  Group 

id  e-mad  would  begin  trading  on 

may  be  edited  Nasdaq  stock  market 

f^asons.  York  Aug.  18.  In 

_  fact,  it  is  Metro  Interna¬ 
tional  5.  A.  —  the  Modem 
Times  Group  spinoff  that  publishes  the 
Metro  transit  papers  —  that  began 
trading  on  the  Nasdaq. 

In  an  Aug.  14  story  about  The  Salt 
Lake  Tribune’s  search  for  the  perfect 
proofreader  (“Make  no  misteak: 

Readers  mle,”p.  11),  Shinika  Sykes’ 
title  was  incorrectly  rendered.  In 
fact,  she  is  the  newspaper’s  reader 
advocate. 


- 50  YEA.RS  AGO  - 

newspaperdom®  from  editor  &  publisher 


AUG.  19, 1950: 
Capitalizing  on  the  sensational 
playing  of  the  Philadelphia 
Phillies  (“The  Whiz  Kids”),  the 
Bulletin  wowed  baseball  fans 
Aug.  16  when  it  published  a 


16-column  picture  of  the  club. 

Fifty  years  a  newspaperman 
working  for  the  same  publisher, 
Edmond  D.  Coblentz  selected  his 
Aug.  15  golden  anniversary  date 


as  the  time  to  start  sharing  a  bit 
of  his  workload,  announcing  that 
thenceforth  he  would  be  associate 
to  Randolph  A.  Hearst,  who  will 
succeed  him  as  publisher  of  the 
San  Francisco  Call-Bulletin. 


www.editorandpublisher.com 
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INTRODUCING  THE  NEW 


;  commerce 


Combo  of  dynamic  duo  boasts 
more  than  600  media  affiliates 

BY  KARIM  MOSTAFA 

COMMUNITY  AND  COMMERCE:  TWO  OF  THE 
biggest  buzzwords  for  newspaper  Web  sites. 
Now,  two  popular  service  providers  in 
these  respective  areas  are  merging  to  create  a  new 
network  that  reaches  more  than  600  media  affili¬ 
ates,  including  many  of  the  nation’s  newspaper 
Web  sites.  KOZ.com,  an  online 
community  builder,  and  Inter¬ 
net  Tradeline  Inc.  (ITI), 
provider  of  the  Point  &  Shop 
online  malls,  will  become 
KOZ.com.  Terms  of  the  deal 
were  not  disclosed. 

The  new  privately  held  com¬ 
pany,  to  be  headquartered  in 
Durham,  N.C.,  immediately  re¬ 
ceived  a  $l6.2-million  invest¬ 
ment  from  a  group  of  investors 
including  Donrey  Media 
Group,  Media  General  Inc., 
and  Tribune  Ventures.  While 
both  companies  have  been 
seeking  additional  funding, 

KOZ.com  was  apparently  on 
stronger  financial  footing  than 
ITI. 

Until  now,  KOZ.com  has 
provided  community-building 
tools  to  media  sites  —  as  well 
as  limited  e-commerce  ca¬ 
pability  through  third-party 
Orbit  Commerce,  thus  creating 


a  revenue  share  split  among  the  three  parties. 

“It’s  a  very  positive  step  for  both  KOZ.com  and 
ITI,”  said  Jonathan  Markey,  president  of  the 
Bergen  Record  Corp.  The  Record,  a  privately 
owned  suburban  daily  in  northern  New  Jersey,  was 
an  early  proponent  of  online  community  building 
and  invested  $3  million  in  KOZ.com  more  than 
two  years  ago.  “Initially,  we  were  users  of  the  soft¬ 
ware,”  Markey  said.  “The  tools  [that]  KOZ  had 
gave  us  a  very  solid  Internet  foundation.  We 
thought  that  by  investing  in  them  we  could  have  a 


“In  this  case,  I  would  say 
raising  money  for  ITI 
w  as  an  acute  problem, 
not  chronic.” 


LINDA  MCCUTCHEON 
KOZ.coM 


uni 

- - 
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SPOT  TO  LOWE 


Kenneth  W.  Lowe 
becomes  CEO 
of  the  E.W.  Scripps 
Co.  Sept.  30,  suc¬ 
ceeding  William  R. 
Burleigh. 

Lowe,  50,  who 
took  Burleigh’s  title  of 
president  in  January, 
started  on  the  radio 
and  TV  side  at 
Scripps  in  1980,  and 
will  be  the  company's 
second  CEO  to  come 
from  broadcasting. 

Burleigh,  who  is 
reaching  the  compa¬ 
ny’s  mandatory  re¬ 
tirement  age  of  65, 
will  continue  as 
chairman.  He  joined 
Scripps  as  a  high- 
school  reporter  nearly 
50  years  ago  and 
rose  through  the  edi¬ 
torial  ranks,  becom¬ 
ing  CEO  in  1996. 

-  LUCIA  MOSES 


600D  VIBES 
FOR  HAMPTON 

Scripps  Howard 
Foundation  is  giv¬ 
ing  historically  Mack 
Hampton  University 
$4  million  to  build  a 
new  journalism  and 
communication  cen- 
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ter  on  the  Virginia 
campus.  The  money 
comes  on  top  of  a 
$2.3-million  grant 
the  philanthropic 
arm  of  the  E.W. 
Scripps  Co.  gave 
Hampton  to  develop 
the  university's 
Scripps  Howard  Pro¬ 
gram  in  Journalism. 

The  grant  was  an¬ 
nounced  last  Thurs¬ 
day  at  the  25th 
annual  National  Asso¬ 
ciation  of  Black  Jour¬ 
nalist  (NABJ) 
convention  in 
Phoenix,  where  the 
foundation  also  re¬ 
vealed  a  five-year, 
$300,000  grant  to 
NABJ  that  the  associ¬ 
ation  will  use  to  de¬ 
velop  undergraduate 
and  continuing  edu¬ 
cation  journalism  pro¬ 
grams  at  Hampton. 

-  MARK  FITZGERALD 

lLin[R'?A 
FAMILIAR  RIN6 

Pulitzer  Inc.  found 
a  willing  buyer 
and  seller  for  its 
share  repurchasing 
program  in  its  own 
boardroom;  After  the 
market  closed  last 
Wednesday,  Pulitzer 
bought  1  million 
shares  of  Class  B 
common  stock  from 
Chairman  Michael  E. 
Pulitzer. 

Pulitzer  Inc.  said  it 
paid  $40.12  a  share, 
a  3.75%  discount 
from  the  day's  closing 
price  of  $41.6875. 

After  the  sale, 
Michael  Pulitzer,  70, 
continues  to  own 
about  2.2  million 
shares  of  Class  B 
common  stock.  He 
said  he  sold  the 
shares  to  diversify  his 


stronger  hand  in  directing  our  own  future,  and  that  this  case,  I  would  say  raising  money  for  ITI  was  an 
has  largely  been  true.”  acute  problem,  not  chronic.” 

Meanwhile,  New  York-based  ITI  quickly  signed  i  “ITI  had  been  shopping  itself  around  for  a  while, 
up  major  newspaper  companies,  such  as  Advance  ^  but  I  expected  a  larger  player  to  pick  it  up,”  said 


Internet  and  New 
York  Times  Digi¬ 
tal,  for  its  Point  & 

Shop  network.  By 
the  end  of  1998, 
the  company  had 
contracts  with 
more  than  100  J 
newspapers. 

Since  then,  some  pa- 
pers  have  complained 
about  the  lag  time  in 
getting  sites  running.  In 
response  to  the  com-  Hi 
plaints,  ITI  decided  to 

directly  collect  content  for  shopping  sites  from  local 
advertisers,  instead  of  relying  on  newspaper  adver¬ 
tising  representatives  to  do  it. 

Peter  ZoUman,  founding  principal  of  the  con¬ 
sulting  firm  Advanced  Interactive  Media  Group, 
said,  “Tradeline  has  an  extremely  effective  back¬ 
end  solution,  but  the  cost  of  operations  has  far 
exceeded  their  generated  revenue.”  He  said  an 


“Thp  tnnU  Fthatl 

1  ne  lOOlS  L  tnat  J  manager  of  the  New 

KOZ  had  gave  US  a  York  Times  Co.’s  NY- 

1 .  j  X  j  Today.com.  “I  wasn’t 

very  solid  Inlernet  expecting  this  ” 

foundation.”  whether  or  not  m  was 

downsizing,  consolida- 

irBX’i.TS  ways  .nal.es 

-  sense,  Zollman  said. 

Michael  E.  Moran,  presi¬ 
dent  and  chief  operating  offi¬ 
cer  of  the  newly  formed  KOZ, 
said  the  merger  allows  the 
company  to  keep  a  higher  per¬ 
centage  from  transactions  and 
monthly  fees,  since  commerce 
....  I  r  11  functions  now  can  be  handled 

Michael  t  Moran 

KOZ.coM  network  increases  adver¬ 

tising  capabilities  considerably. 

KOZ  was  co-founded  by  Frank  Daniels  III, 
former  executive  editor  of  The  News  &  Observer 
in  Raleigh,  N.C.,  and  founder  ofNando.net.  Frank 


Michael  E.  Moran 

KOZ.coM 


investor  recently  withdrew  a  $20-million  emer-  i  Daniels  Jr.,  former  publisher  of  the  same  newspa- 


gency  influx  of  cash. 

ITI’s  CEO  and  the  new  CEO  of  the  merged 
KOZ.com,  Linda  McCutcheon,  said,  “Raising  mon¬ 
ey  is  a  usual  problem  for  private  companies.  ...  In 


per  and  former  chairman  of  The  Associated  Press, 
was  also  a  founding  investor.  11 

Wayne  Robins  contributed  reporting  to  this  story. 


Closing  open  records  costly 


Courts  order  legal  fees  to  be  paid 
to  three  West  Coast  newspapers 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

Three  West 

Coast  newspa¬ 
pers  have  been 
awarded  legal  fees  by 
courts  that  ruled  public 
agencies  violated  open- 
record  laws  by  with¬ 
holding  information. 

The  Bay  Area  city  of 
Richmond  has  paid 
more  than  $230,000  in 
court-ordered  fees  to  the 
San  Francisco  Bay 
Guardian,  ending  a  sev¬ 
en-year  legal  fight  over 


the  city’s  attempt  to  keep 
police  discipline  records 
private. 

In  Washington,  Seat¬ 
tle  public  schools  must 
pay  $66,000  in  attor¬ 
neys’  fees  to  the  jointly 
operated  Seattle  Times 
and  Seattle  Post-Intelli- 
gencer  for  withholding 
documents  on  a  former 
high-school  teacher  who 
committed  suicide. 

The  Bay  Guardian 
sought  information  on 
citizen  complaints 
against  the  Richmond 


Police  Department.  Af¬ 
ter  a  protracted  legal 
battle,  the  city  was  or¬ 
dered  to  release  some 
records,  resulting  in  a 
Bay  Guardian  investiga¬ 
tive  series  reporting  that 
two  out  of  three  Rich¬ 
mond  police  found 
guilty  of  misconduct 
between  1993  and  1997 
had  their  charges 
dismissed. 

California  law  pro¬ 
vides  that  the  prevailing 
side  in  a  public-records 
lawsuit  can  be  reim¬ 
bursed  for  legal  fees.  The 
decision  in  the  Bay 
Guardian  case  has  been 
hailed  as  a  victoiy  for 


public  access,  and  the 
$231,885  in  legal  fees  is 
said  to  be  the  most  paid 
by  a  public  agency  in 
California  for  withhold¬ 
ing  public  records. 

In  the  Seattle  case,  the 
withheld  information 
concerned  complaints 
filed  about  inappropriate 
contact  between  teacher 
Thomas  Hudson  and  his 
pupils.  The  school  dis¬ 
trict  backed  Hudson’s 
wife’s  efforts  to  withhold 
the  information.  How¬ 
ever,  a  judge  ordered  the 
release  of  the  informa¬ 
tion,  ruling  that  it  was 
of  legitimate  public 
interest.  II 
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A  matter  of  large  versus  small? 


BY  LUCIA  MOSES 

No  ONE  DISPUTES  THAT  THE  INDUSTRY  IS 

moving  toward  readership  as  a  yardstick.  But  j 
some  executives  worry  that  a  proposal  to  in-  i 
crease  the  percentage  newspapers  can  discount  their  i 
copies  and  still  count  them  as  paid  will  undermine  the  i 
value  of  paid  circulation  and  favor  big  papers. 

Some  say  expanding  the  allowed  discount  from  I 
50%  to  75%,  as  considered  by  Audit  Bureau  of  Cir-  i 
culations  (ABC),  could  unleash  predatory  pricing  by  ! 
big  metros  against  small  suburban  competitors.  ' 
Proponents  be¬ 
lieve  changing 
the  86-year-old 
rule  will  give 
them  more  mar¬ 
keting  flexibility 
while  giving  ad¬ 
vertisers  the  dis¬ 
closure  they  seek. 

Michael  E.  Phelps,  vice  president/sales  and  mar-  ■ 
keting  for  Lee  Enterprises  Inc.  and  a  member  of  a  task  ! 
force  that  helped  formulate  the  proposed  change,  was  ; 
among  those  unhappy  about  the  outcome.  “Clearly,  ! 
the  regulations  favor  larger  metros  and  national  pa-  I 
pers  because  of  their  sheer  scale,”  he  said.  * 

James  W.  Hopson,  the  ABC’s  board  representative  ; 
for  papers  under  15,000  circulation,  said  doing  away  j 
vith  the  50%  rule  will  not  only  hurt  small  papers  but  j 
also  diminish  the  value  of  what  has  been  one  of  the  in-  | 
dustiy’s  key  strengths.  “Paid  circulation  has  continued 
to  be  one  of  our  most  meaningful  selling  points  for  ad¬ 


vertisers,”  said  Hopson,  who  re¬ 
cently  ran  Thomson  Newspa¬ 
pers’  Ohio  group  and  is  now 
publisher  of  the  Wisconsin 
State  Journal  in  Madison. 

Matt  Spahn,  director  of  me¬ 
dia  planning  and  analysis  for 
Sears,  Roebuck  &  Co.  and  an 
ABC  board  member,  dismissed 
that  argument.  He  said  as  long 
as  newspapers  disclose  what 
they* re  selling  papers  for,  adver¬ 
tisers  don’t  mind  if  they  have  the  ability  to  discount. 
“What  we’re  interested  in  is  degree  of  wantedness,” 

he  said.  As  for 
worries  that 
small  newspa¬ 
pers  would  face 
a  competitive 
disadvantage, 
he  .said  they  can 
-  JAMES  W.  HOPSON  lower  their  ba- 
WiscoNsiN  State  Journal  price 

Small  newspapers  can  take  some  comfort  in  the  ex¬ 
perience  of  Canada,  where  papers  have  been  allowed 
to  count  as  paid  copies  sold  for  as  little  as  a  penny 
since  1998,  but  few  have  taken  advantage  of  it,  said 
Russ  Mills,  publisher  of  The  Ottawa  Citizen.  One  dif¬ 
ference:  Unlike  the  United  States,  Canada  relies  more 
on  readership  surveys  than  on  circulation,  he  said. 

ABC  members  still  have  plenty  of  time  to  com¬ 
ment.  The  board  will  consider  the  proposed  changes 
for  first  passage  at  its  annual  meeting  in  November 
and  then  for  final  passage  in  March,  with  any 
changes  taking  effect  as  early  as  April  1.  II 


“Paid  circulation  has 
continued  to  be  one  of  our 
most  meaningful  selling 
points  for  advertisers.” 


Michael  E.  Phelps 


Lee  Enterprises 
Inc. 


Labor-management  relations 

Arrested  development  at  ‘Union 


Chapter  chief  cited  for  trespassing 

BY  RANDY  DOTINGA 


SAN  DIEGO 

SQUABBLE  IN 

front  of  The  San 
Diego  Union- 
Tribune’s  main  office 
culminated  in  the  arrest 
of  a  union  president  and 
growing  tension  over  la¬ 
bor  relations  at  Southern 
California’s  second- 
largest  newspaper. 


Meanwhile,  the 
I  Union-Tribune  chapter 
[  of  the  Graphic  Commu- 
;  nications  International 
i  Union  (GCIU)  has 
launched  its  second  ad- 
I  vertising  camp^lign 
aimed  at  persuading 
readers  to  cancel  their 
subscriptions.  The  news¬ 
paper’s  pressmen  have 


been  working  without  a 
contract  since  1992. 

The  120-member 
GCIU  chapter  is  one  of 
only  two  unions  left  at 
the  Union-Tribune-,  the 
other,  the  Teamsters, 
represents  about  50 
truck  drivers. 

In  a  series  of  employ¬ 
ee-supported  actions, 
three  unions  at  the 
newspaper  have  been 
disbanded  over  the  past 


-Tribune’ 

several  years.  The 
largest,  the  local  chapter 
of  The  Newspaper 
Guild-CWA  vanished 
after  a  bitterly  contested 
decertification  vote  in 
1998.  The  406-378  vote 
was  a  serious  blow  to  the 
Guild.  Since  1976,  none 
of  its  chapters  at  major 
newspapers  had  held  a 
vote  on  whether  to  dis¬ 
solve  itself 

Critics  said  the  San 


personal  portfolio  and 
for  estate-planning 
purposes. 

-  MARK  FITZGERALD 

JACOBY  TAKES 
IE6AL  ACTION 

Boston  GMx 

columnist  Jeff  Ja¬ 
coby  is  formally  chal¬ 
lenging  his  widely 
publicized,  four- 
month,  unpaid  sus¬ 
pension  with  a 
grievance  filed  on  his 
behalf  by  union  offi¬ 
cials.  Newspaper 
Guild  Local  245  Presi¬ 
dent  Robert  Jordan 
filed  the  complaint 
earlier  this  month, 
seeking  to  rescind  the 
suspension,  obtain 
back  pay,  and  gain 
•‘other  related  relief.” 

The  grievance 
process  is  covered 
under  the  Globe’s 
contract  with  Local 
245.  The  next  step  is 
a  meeting  between 
union  and  manage¬ 
ment  officials  to  de¬ 
termine  if  the 
complaint  has  validi¬ 
ty.  Jacoby  said  he 
hopes  the  action  will 
allow  him  to  return  to 
work  “sooner  rather 
than  later.”  Globe  of¬ 
ficials  declined  com¬ 
ment  on  the  matter. 

-  JOE  STRUPP 

HEARCT-FAN6 
AO  FLAP  ENOS 

The  Hearst  Corp. 

and  the  Fang 
family-owned  San 
Francisco  Indepen¬ 
dent  have  reportedly 
settled  a  suit  in 
which  the  Fangs 
accused  Hearst  of 
unfair  competition 
for  San  Francisco 
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would  challenge  both  his 
firing  and  the  trespass¬ 
ing  citation. 

The  2irrest  of  Finneran 
was  a  major  topic  in  the 
newsroom.  Many 
reporters  and  edi¬ 
tors  saw  the  police 
cars  as  they  arrived 
at  work. 

Business  re¬ 
porter  Craig  D. 
Rose,  former  pres¬ 
ident  of  the  local 
Guild  chapter,  was 
furious  about  the 
arrest  of  Finneran. 
“We  saw  it  as  an 
attempt  to  sup¬ 
press  someone’s  First 
Amendment  rights,” 
Rose  said.  “How  can  a 
union  conduct  its  busi¬ 
ness  if  it  can’t  go  onto 
the  property  of  the 
company?”  II 


I  day  in  the  business  sec- 
I  tion.  The  article  de-  j 
I  scribed  what  happened  j 
i  but  did  not  include  [ 

I  quotes  from  manage-  I 

Concerning  the  trespassing  count: 
“How  can  a  union  conduct  its 
business  if  it  can’t  go  onto  the 
property  of  the  company?” 

CRAIG  D.  ROSE 

BUSINESS  REPORTER 

tnicSanBtego  | 


newspaper  then  called 
the  San  Diego  police, 
and  a  company  repre¬ 
sentative  issued  a  citi¬ 
zen’s  arrest. 


Diego  chapter  was  un¬ 
necessary,  costly  and  an 
impediment  to  merit 
raises. 

The  citizen’s  arrest  of 
GCIU  chapter  Pres¬ 
ident  Jack  Finner¬ 
an  came  Aug.  10,  a 
day  after  the  news¬ 
paper  fired  him 
from  his  job  as  a 
pressman.  The  rea¬ 
sons  for  the  firing 
have  not  been  dis¬ 
closed.  Finneran 
said  he  was  passing 
out  fliers  outside 
the  Union-Tribune 
building  with  Jeff 
Alger,  a  union  secretary- 
treasurer  who  had  been 
suspended.  Security  offi¬ 
cers  asked  the  two  to 
leave,  and  they  refused, 
Finneran  said. 

“We  explained  that 
this  was  a  concerted 
union  activity,  and  we 
had  the  right  to  be 
there,”  he  said.  The 


legal  advertising. 

The  Fangs  charged 
that  the  Hearst- 
owned  San  Francisco 
Examiner  —  which 
the  Fangs  have  pur¬ 
chased  —  submitted 
a  low-ball  bid  in 
1994  to  publish  city 
advertising.  A  1996 
court  ruling  in  the 
Fangs'  favor  was  re¬ 
versed  on  appeal  and 
the  Fangs  were  or¬ 
dered  to  pay  Hearst 
$125,000  in  attor¬ 
neys’  fees.  In  March, 
the  two  sides  agreed 
that  Hearst  won  the 
case,  that  Hearst 
would  not  collect  the 
attorneys'  fees  and 
that  the  Fangs  would 
not  file  future  suits  on 
similar  grounds. 

-  JOEL  DAVIS 


Officers  arrived  and 
cited  Finneran  for  tres¬ 
passing.  He  then  left. 
Alger  agreed  to  leave 
and  was  not  cited. 

Union-Tribune  offi¬ 
cials  declined  to  com¬ 
ment  about  the  incident. 

The  newspaper  ran  a 
brief  item  about  the 
confrontation  the  next 


ment  or  union  officials. 

Current  and  former 
union  officials  say  they 
have  long  passed  out 
fliers  in  front  of  the 
building  in  an  area  near 
the  employees’  entrance 
and  parking  lot.  That  is 
where  Finneran  stood, 
they  said. 

Finneran  said  he 


Dotinga  is  a  free¬ 
lance  writer  based  in 
San  Diego. 


After  16  years  at 
the  Chicago  Trib¬ 
une,  Bemie  Lincicome 
becomes  the  Denver 
Rocky  Mountain 
News'  top  sports 
columnist  Sept.  3. 
Lincicome,  who  could 
not  be  reached,  told 
Tribune  media  colum¬ 
nist  Jim  Kirk  that  he 
had  recently  sparred 
with  management 
over  the  play  his 
columns  were  getting. 

News  Sports  Editor 
Barry  Forbis  said  he 
last  tried  to  lure  Linci¬ 
come  away  in  1990. 
“He'll  just  do  what  he 
does,  write  about 
whatever  he  wants  in 
sports,”  Forbis  said. 
Lincicome,  58,  re¬ 
places  Bob  Kravitz, 
who  left  the  tabloid 
last  month  to  Join  The 
Indianapolis  Star. 

-  MARK  FITZGERALD 


Court  has  decided  to  “trans- 
fer”  the  case  from  the  appel- 
M'  late  court.  That  temporarily 
"  voids  the  ruling  —  and  sug- 
A  ,  gests  the  court  will  overturn 

it  permanently.  “We  did  a 
study  and  found  that  74%  of 
cases  that  are  transferred  are 
overturned,”  said  Byron,  a 
DsniSl  P.  Byron  senior  partner  in  the  firm 
McHale,Cook  McHale,  Cook  &  Welch. 

&  Welch  gpj  argues  the  appellate 

court  misinterpreted  state  law  when  it  ruled  that  the 
university  could  claim  its  corporate  name  had  been 
“misappropriated”  when  the  fired  professor  falsely 
claimed  he  was  a  university  official  in  derogatory  e- 
mail  messages  he  sent  across  the  country. 

What’s  true  in  Indiana  is  true  across  the  country, 
said  Washington-based  First  Amendment  lawyer 
Robert  Lystad,  who  noted,  “No  state  has  ever  recog¬ 
nized  a  privacy  claim  for  a  corporation,  primarily 
because  a  corporation  does  not  have  a  privacy  inter¬ 
est  to  protect.”  ® 


SPJ  challenges  concept  in  case 
under  consideration  in  Indiana 


BY  MARK  FITZGERALD 

CHICAGO 

Do  CORPORATIONS  HAVE  A  RIGHT  TO  PRIVACY? 

Last  May,  Indiana’s  appellate  court  de¬ 
clared  that  they  do.  The  ruling  that  a  corpo¬ 
ration’s  privacy  can  be  invaded  —  coming  in  an 
otherwise  obscure  case  that  pits  the  University  of 
Evansville  against  a  French  professor  it  fired  back 
in  1990  —  has  raised  alarms  among  Hoosier  jour¬ 
nalists.  “This  is  just  one  more  club  corporations  can 
use  to  beat  the  press  if  they  don’t  like  something 
that’s  been  said  about  them,”  said  Indianapolis 
lawyer  Daniel  P.  Byron. 

In  an  amicus  brief,  the  Society  of  Professional 
Journalists  (SPJ),  the  Hoosier  Press  Association, 
and  two  other  media  organizations  asked  Indiana’s 
Supreme  Court  to  reject  the  idea  of  corporate  priva¬ 
cy  rights. 

Last  Tuesday,  they  got  good  news:  The  Supreme 
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Nevada ‘Appear  for  accuracy 
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Ncvnoiii  sAfpeald: 


Nobody  can  say  Carson  City  daily 
doesn’t  pay  for  its  mistakes 

BY  STEVE  FRIESS 

IF  Firestone  hands  out  free  tires  to  re- 
place  faulty  ones  and  department  stores  allow 
refunds  for  damaged  goods,  one  Nevada  news¬ 
paper  publisher  believes  subscribers  should  get 
their  money  back,  too,  at  least  on 
days  when  particularly  egregious 
mistakes  are  made. 

In  an  extraordinary  front-page 
apology  Aug.  10,  Nevada  Appeal 
Editor/Publisher  Jeff  Ackerman 
announced  that  each  home-deliv¬ 
ery  customer  would  be  credited  for 
one  day  on  his  or  her  subscription 
to  make  amends  for 
publishing  an  in¬ 
correct  mug  shot 
the  day  before. 

An  Aug.  9  story 
about  an  endorse-  [ 
ment  of  a  mayoral  j 
candidate  featured  a 
photo  of  the  candi¬ 
date’s  brother,  a  local 
judge.  It  was  at  least  the 
third  time  the  Carson 
City  daily  had  made  that 
ame  mistake,  Acker¬ 
man  said. 

“You  probably  want  to 
know  why  you  should 
pay  for  a  newspaper  that  i 
continues  to  screw  up  1 
names,  dates,  places,  and 
fails  to  provide  the  kind  of 
quality  you  deserve  and  | 
expect,”  wrote  Ackerman, 
whose  12-inch  mea  culpa 
ran  at  the  bottom-right 
corner  of  Page  One.  “Fair 
enough.” 

The  decision  at  the 
15,983-circulation  paper, 
owned  by  Swift  Newspapers 
Inc.,  cost  about  $2,750,  or 
25  cents  for  each  of  11,000 
home-delivery  subscribers,  Ackerman  said. 

That’s  a  remarkable  price  to  pay  for  something 
of  a  run-of-the-mill  mistake  in  the  newspaper 
business,  said  Rich  Oppel,  editor  of  the  Austin 
American-Statesman  and  president  of  the 


American  Society  of  Newspaper  Editors. 

“I’ve  never  heard  of  that  before,”  Oppel  said.  “It 
does  seem  extraordinary.  If  I  had  to  give  money 
back  for  every  newspaper  I  sold  that  contained  an 
error.  I’d  be  out  a  good  pile  of  money.  But  I  respect 
[Ackerman]  for  bringing  that  degree  of  impor¬ 
tance  to  accuracy.” 

For  his  part,  Ackerman  said  his  personal  frustra¬ 
tion  with  a  rash  of  errors  spurred  the  apology  and 
reimbursement.  Dozens  of 
readers  called  to  com¬ 
plain,  including  both  of 
the  brothers,  although 
Ackerman  insisted  the 
move  wasn’t  in  response 
to  any  legal  threats. 

“I’d  come  to  a  point 
where  I  wondered  why 


“I  didn’t  mean  to  put 
our  newsroom  in  a  bad 
light ...  I  just  thought, 
‘Geez,  again?”’ 


—  JEFF  ACKERMAN 

editor/publisher 
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A  case  of  mistaken  identity,  for  the  third  time, 
leads  to  12-inch  mea  culpa  on  Page  One. 

newspapers  are  any  different  than  any 
other  business,”  said  Ackerman,  who 
nonetheless  said  readers  won’t  be  getting 
a  refund  for  every  error.  “If  I  eat  in  a 
restaurant  and  the  food  is  lousy,  does 
the  cook  say,  ‘Well,  you  should’ve  come 
here  yesterday,  it  was  much  better 
then,’  or  ‘Come  in  tomorrow,  itll  be  bet¬ 
ter’?  I  had  to  do  something.  I  was  not 
proud  of  our  product  that  day.” 

Readers  called  to  laud  the  rebate 
as  an  unusual  effort  to  acknowledge 
mistakes,  but  Ackerman  has  mis¬ 
givings  about  being  so  publicly  criti¬ 
cal  of  his  staffs  work.  He  blamed 
much  of  his  paper’s  error  problems 
on  a  robust  job  market  that  forces 
small  papers  to  hire  inexperienced 
^  1  journalists  and  on  pagination, 

i  which  has  made  busy  editors  into 
^  untrained  page  designers. 

“This  was  just  a  reaction,”  Acker¬ 
man  said.  “Was  it  the  correct  one?  I  don’t  know. 
The  readers  thought  it  was  noble.  I  didn’t  mean  to 
put  our  newsroom  in  a  bad  light,  because  they’re 
trying  their  best  to  put  out  a  good  newspaper  and 
they  do  put  out  a  good  newspaper.  I  just  thought, 
‘Geez,  again?’”  11 
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TRIBUNE  SELLS 
UNITTO  BOEING 

The  Tribune  Co.  - 
has  agreed  to 
sell  Jeppesen  Sander¬ 
son  Inc.,  the  flight  in¬ 
formation  division  it 
inherited  when  it 
bought  the  Times 
Mirror  Co.,  to  the 
Boeing  Co.  for  $1.5 
billion  in  cash. 

Tribune  said  the 
deal  will  enable  it  to 
reduce  its  debt  asso¬ 
ciated  with  the  Times 
Mirror  deal,  buy  back 
stock,  and  focus  on 
its  multimedia  strate¬ 
gy.  Tribune  has  repur¬ 
chased  about  $580 
million  worth  of  stock 
since  the  beginning  of 
the  year,  and  said  it 
plans  to  buy  back  at 
least  $200  million 
more  in  stock  before 
the  year  ends. 

-  LUCIA  MOSES 

ROWAN. ‘H’ 
SEHLENICELY 

Columnist  Carl 
Rowan's  lawsuit 
against  the  Chicago 
Sun-Times  came  to  a 
charitable  end  with 
the  newspaper’s 
agreement  to  donate 
$250,000  to  the 
Project  Excellence 
minority  scholarship 
program. 

Rowan,  who 
founded  the  scholar¬ 
ship  program  in 
1987,  filed  his  suit 
last  year  in  U.S. 
District  Court  in 
Washington  {E&P, 

July  3,  1999,  p.  6). 
He  charged  the 
Sun-Times  with  forc¬ 
ing  him  into  retire¬ 
ment  because  he’s 
black,  liberal,  and 
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too  old.  The  paper 
contended  Rowan 
retired  voluntarily. 

As  part  of  the  set¬ 
tlement,  the  Sun- 
Times  also  will 
employ  two  African- 
American  interns  dur¬ 
ing  the  summers  from 
2001  to  2004,  ac¬ 
cording  to  a  story  on 
the  paper's  Web  site. 

Rowan's  column  is 
still  distributed  by 
King  Features  Syndi¬ 
cate.  -  DAVE  ASTOR 

‘GLOBE’ AIMS 
ATTHEIRBS 

The  Boston  Globe 
will  launch  a 
new  community  news 
section  for  Boston's 
growing  western  sub¬ 
urbs  in  an  effort  to 
draw  new  readers 
and  ad  revenue. 

Starting  Sept.  28, 
“Globe  West”  will 
publish  semiweekly 
and  offer  two  zones 
to  advertisers.  It  will 
target  an  area  en¬ 
riched  by  high-tech 
growth  and  turn  up 
the  heat  in  its  compe¬ 
tition  with  the  Com¬ 
munity  Newspaper 
Co.'s  Metmwest  Daily 
News  in  Framingham, 
Mass. 

-  LUCIA  MOSES 


Within  days  of  reassignment 


For  every  Al  Gore 
quote  and 
George  W.  Bush 
promise  found  on 
The  Associated  Press' 
wires  in  coming 
months,  there  will 
be  plenty  of  Jay  Leno 
jabs,  David  Letter- 
man  punchlines, 
and  Bill  Maher  put- 


Orlando  sportswriter  arrested 


‘Sentinel’  scribe  faces  trial  next  week 
on  a  separate  set  of  charges 


BY  ELLEN  LIBURT 

JUDGING  BY  HIS 

clips  in  The 
Orlando  (Fla.) 
Sentinel  archives, 
Jumoke  R.  Gamble 
was  a  pretty  good 
sports  reporter.  The 
25-year-old  employee 
was  preparing  to  relo¬ 
cate  in  a  day  or  so  to 
Tallahassee  —  to  cover 
sports  there  for  the 
Sentinel  —  when 
Mount  Dora  police 
arrested  him  at  his 
apartment  Aug.  1  on  a 
sexual  battery  (or  rape) 


;  charge,  a  first-degree 
!  felony. 

j  Bail  was  set  at 
I  $50,000,  and,  after 
:  making  it.  Gamble  was 
j  released  from  Lake 
!  County  Jail  Aug.  4. 

I  According  to  police, 

'  Gamble’s  rap  sheet 
I  spans  seven  years  and 
I  three  states,  and  it 
!  includes  convictions 
i  for  maiming,  assault 
with  the  intent  to 
I  cause  serious  injur\’, 

!  and  criminal  posses- 
I  sion  of  a  weapon. 

I  In  addition  to  pro¬ 


ceedings  associated  with 
his  most  recent  arrest, 
police  said.  Gamble  faces 
a  trial  date  Aug.  28  in 
connection  with  charges 
brought  this  February  by 
the  Orlando  police  — 
three  counts  each  of  kid¬ 
napping  and  battery, 
and  one  of  robbery. 

Previously,  Gamble 
was  sentenced  to  10 
years  of  probation  after 
a  July  1993  incident  in 
Hampton,  Va.,  and  five 
years  of  probation  after 
an  October  1993  inci¬ 
dent  in  New  York, 
police  said. 

Following  an  arrest  in 
March  1995,  police  said. 
Gamble  was  found 


i  guilty  of  trespassing,  a 
:  misdemeanor. 

Editor  John  Haile 
!  said  Gamble,  who  has 
i  worked  at  the  Sentinel 
\  about  eight  months, 
j  has  been  suspended 
!  because  of  the  latest 
j  police  investigation. 

I  Questioned  about 
j  the  paper’s  standard 
;  operating  procedure 
!  regarding  job  appli¬ 
cants  with  criminal 
records,  Haile  an- 
I  swered,  “We’re  obvi¬ 
ously  concerned  about 
the  situation,  but,  at 
j  the  same  time,  it’s  a 
j  police  matter  that 
j  needs  to  be  handled 
I  that  way.”  S 


Ribbon  cut  at  SPJ/SDX  Foundation  HQ 


Dedicated  during  a  ribbon-cutting  ceremony  Aug.  11,  the  new 
Indianapolis  home  of  the  Society  of  Professional  Journalists/ 
Sigma  Delta  Chi  Foundation  is  named  in  honor  of  Eugene  S. 
Pulliam,  the  late  publisher  of  The  Indianapolis  Star,  in  her 
remarks,  SPJ  President  Kyle  Elyse  Niederpruem,  left,  noted 
that  the  occasion  commemorated  the  first  time  ever  that  SPJ 
had  owned  its  headquarters  building. 


EUGENE  S.  PULLIAM 
NATIONAL  JOURNALISM  CENTER 
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CALENDAR 


downs,  according  to 
AP  officials. 


AUGUST 

ference,  American 

07NFC  Annual  Meet- 

10  1|Mnstituteof 

Since  Aug.  7,  the 

nn  QSND  Annual 

Copy  Editors  Society, 

LI  ing.  Newspaper 

IL  lUNewspaper 

news  cooperative 

uU  L  Workshop 

Omni  Inner  Harbor 

■  Features  Council,  Plaza 

Technology,  Univer- 

has  offered  its  mem- 

and  Exhibition, 
Society  for  News 
Design,  Minneapolis 
Hilton  and  Towers, 
Minneapolis 

SEPTEMBER 

7  lllNLGJAlOth 
I  lUAnniversary 
Convention,  National 
Lesbian  and  Gay  Jour¬ 
nalists  Association, 
Argent  Hotel,  San 
Francisco 

M“Coldset  Is 
Hot,”  22nd 

j  Annual  WPA  Coldset/ 
'  Nonheatset  Confer- 
!  ence,  Web  Printing 
j  Association,  Desert 
I  Inn,  Las  Vegas 

11  IPACES  Fourth 
14  lOAnnual  Con- 


Hotel,  Baltimore 

Msabew 

Fourth 

Annual  Technology 
Reporting  Confer¬ 
ence,  Society  of 
American  Business 
Editors  and  Writers, 
Irvine  Hyatt,  Irvine, 
Calif 

17_1Q“E&P”  Third 
If  I U Annual  Online 
Classifieds  Sympo¬ 
sium,  Editor  ^  Pub¬ 
lisher,  Hyatt  Regency, 
Monterey,  Calif. 

M  E-Retailing 

2000,  Adweek 
Conferences,  New 
York  Hilton  Hotel 
&  Towers,  New 
York 


Hotel,  New  York 


MAASFE  Annual 
Convention, 
American  Association  of 
Sunday  and  Feature 
Editors,  Plaza  Hotel, 
New  York 

OCTOBER 

I  TNNA  115th  An- 
4  I  nual  Convention 
and  Trade  Show, 
National  Newspaper 
Association,  Galt 
House,  Louisville,  Ky. 

M  “Beyond  the 

Printed  Word”; 
IFRA/WAN  World 
Electronic  Publishing 
Conference,  IFRA, 
World  Association  of 
Newspapers,  RAI, 
Amsterdam 


sity  of  Tennessee 
School  of  Journalism, 
Knoxville,  Tenn. 


on  OISABEW  Per- 
LL  LHsonal  Finance 
Conference,  Society  of 
American  Business 
Editors  and  Writers, 
Wyndham  Harbour 
Hotel,  Tampa,  Fla. 

NOVEMBER 

n  IIAAINDFall 
D  I  {Conference, 
American  Association 
of  Independent  News 
Distributors,  Grand 
Summit  Resort,  Park 
City,  Utah 

NOTE:  To  list  events, 
please  fax  to  Calendar 
Editor  at  (646)  654- 
5370. 


ADDITIONAL  INFORMATION  ABOUT  THESE  AND  FUTURE  EVENTS  CAN  BE  FOUND  AT 

:  http://www.editorandpublisher.com/ephome/events/eventshtm/calendar2k.htm 
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Music  critic's  back  at  hi$ ‘Post’ 


Suit  over  age  discrimination  settled 


BY  TODD  SHIELDS 

WASHINGTON 

Perhaps  it  is 
hard  to  be  hip 
over  40.  It  still 
isn’t  all  that  hard  to  do 
your  job,  according  to 
reinstated  Washington 
Post  popular  music  crit¬ 
ic  Richard  Harrington. 

Harrington,  53,  is 
back  to  work  full  time 
after  settling  an  age- 
discrimination  lawsuit 
against  the  newspaper. 
He  had  been  demoted 
to  part-time  work  in 
February,  when  his  crit- 


www.editorandpublisher.com 


ic’s  job  with  the  presti¬ 
gious  “Style”  section 
was  given  to  a  writer  17 
years  his  junior. 

Without  claiming 
victory  in  the  case, 
Harrington  said  he 
hoped  it  draws  atten¬ 
tion  to  age  discrimina¬ 
tion  that  older  jour¬ 
nalists  may  face.  He 
said  age  is  no  barrier 
to  staying  atop  trends 
in  the  youth-oriented 
music  business.  “You 
keep  track  of  it,”he  said. 
“It’s  a  craft.” 

Harrington  signed 


the  settlement  agree¬ 
ment  Aug.  11,  and  the 
Post  signed  it  Aug.  14, 
according  to  Michael 
Kane,  the  lawyer  who 
represented  the  writer. 

Both  sides  said 
terms  of  the  settlement 
prevented  them  from 
discussing  details, 
including  whether  the 
Post  paid  any  damages. 
Post  attorney  Mary  Ann 
Werner  said  the  com¬ 
pany  was  “very  pleased” 
to  have  Harrington 
back  at  work  fulltime 
following  “a  misunder¬ 
standing.” 

Harrington,  a  music 
critic  at  the  paper  since 


1980,  said  he  was 
demoted  effective  Feb. 

1  and  shunted  to  the 
“Weekend”  section,  a 
tabloid  insert  that  ap¬ 
pears  each  Friday.  He 
said  he  received  half 
pay  for  a  schedule  that 
called  for  19  hours  of 
work  each  week. 

Harrington  said  he 
:  now  will  write  mainly 
j  for  “Weekend.” 

!  “It  feels  good  to  be 
I  gainfully  employed 
again,”  Harrington  said. 

David  Segal,  36, 
j  who  took  Harrington’s 
i  place  as  music  critic  in 
“Style,”  remains  in  that 
i  position.  D 


bers  a  nightly  compi¬ 
lation  of  political 
comments  from 
America's  late-night 
TV  hosts,  and  plans 
to  continue  the  serv¬ 
ice  until  Election  Day. 

“It  goes  without 
saying  that  our  read¬ 
ers  appreciate  the 
addition  of  some 
humor  into  the  mix 
of  campaign  report¬ 
ing,”  said  Mike  Sil¬ 
verman,  AP  Deputy 
Managing  Editor  for 
National  News. 

-  JOE  STRUPP 

NEW  TIMESING. 
TOBUYTWW' 

New  Times  Inc., 
the  biggest 
chain  of  alternative 
weeklies,  reached  an 
agreement  to  buy  FW 
Weekly  in  Fort  Worth, 
Texas.  The  paper, 
with  a  weekly  distri¬ 
bution  of  40,000, 
will  be  New  Times’ 
12th  weekly  and  its 
second  in  the  Dallas- 
Fort  Worth  area,  after 
the  Dallas  Observer. 

FW  Weekly  was 
founded  in  1996  by 
veteran  journalist 
Robert  Camuto,  who 
plans  to  stay  with 
the  paper  for  at  least 
a  year. 

New  Times  Execu¬ 
tive  Editor  and  Co- 
Chairman  Michael 
Lacey  said  the  com¬ 
pany  was  attracted  to 
the  paper’s  editorial 
quality  and  the  city’s 
dynamism,  and  plans 
to  add  editorial  staff 
at  the  weekly. 

-  LUCIA  MOSES 
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CALIFORNIA 
Gordon  Yamate  to  vice  president  and  gener¬ 
al  counsel  for  Knight  Bidder  in  San  Jose 
from  vice  president,  general  counsel,  and 
corporate  secretary  at  Liberate  Technolo¬ 
gies  in  San  Carlos.  Yamate  succeeds  Karen 
Stevenson. 

FLORIDA 

Carol  Hudler  to  publisher  of  the  Fort  Myers 
News-Press  from  president  and  publisher 
of  The  Macon  (Ga.)  Telegraph.  Hudler 
succeeds  Fredrick  “Fritz”  Jacobi.  (See 
“Illinois”  box,  below.) 


Dirks,  Van  Essen  &  Murray 


)  MINNESOTA 

Pamela  D.  Henson 

Pamela  Henson,  vice  president  of  adver- 
tising  for  The  Sun  in  Baltimore,  has  been 
'  ■  ri3.med  senior  vice  president  for  sales  and 

marketing  at  the  Star  Tribune  in  Min- 
neapolis.  Henson  succeeds  Tom  Mohr, 
now  executive  vice  president  for  strategic 
alliances  at  Universal  Talkware  Corp.  in 
Minneapolis.  Prior  to  her  time  at  The  Sun, 
Henson  served  as  vice  president  of  advertising  for  Knight  Bidder’s 
Contra  Costa  Newspapers  Inc.  in  Walnut  Creek,  Calif. 


GEORGIA 

Cheryl  S.  Williams,  associate  publisher  of 
The  Blackshear  Times,  elected  president 
of  the  Georgia  Press  Association. 

Carvy  Snell,  publisher  and  editor  of  The 
Metter  Advertiser,  elected  vice  president. 
Barbara  Stinson,  assistant  managing  editor 
of  The  Macon  Telegraph,  elected  treasurer. 


NEW  JERSEY 
Edward  J.  Melando  to  corporate  controller 
of  Trenton-based  Journal  Register  Co. 
from  corporate  controller  of  Asarco  Inc. 
in  New  York. 


David  Ng  to  assistant  managing  editor  for 
news  production  at  The  Star-Ledger  in 
Newark  from  deputy  managing  editor 
at  the  New  York  Daily  News. 


NEW  YORK 

Kevin  Noblet  to  deputy  business  editor  for 
The  Associated  Press  in  New  York  from 
deputy  international  editor.  Noblet  had 
been  on  a  leave  of  absence,  serving  as  a 
Scripps  Howard  Visiting  Professional  for 
the  E.W.  Scripps  School  of  Journalism  at 


ILLINOIS 

j \  Fredrick 

^  F  ‘Fritz’  Jacobi 

1  to  president  and 

j  publisher  of  the 

_ /  J  Rockford  Regis¬ 
ter  Star  from  president  and 
publisher  of  the  News-Press  in 
Fort  Myers,  Fla.  Jacobi  suc¬ 
ceeds  Mary  Stier,  now  presi¬ 
dent  and  publisher  of  The  Des 
Moines  (Iowa)  Register. 


Great  Southern  Printing  and  Mfg.  Co 

has  agreed  to  sell 

The  Frederick  News-Post 

(29,200  daily  circulation) 
to 

Randall  Family,  LLC 

We  are  proud  to  have  represented  The  Great 
Southern  Printing  and  Manufacturing 
Company  in  this  transaction. 


119  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  5O5. 820. 2/00  FAX:  5O5.82O.29OO 

E-mail:  info@>dirksvanessen.com  http://www.dirksvanessen.co.m 
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Ohio  University  in  Athens.  He  succeeds  (  f 
Steve  Sakson,  now  a  senior  editor  at  j  i 

SmartMoney.com  in  New  York.  j  i 

Brad  Skillman  to  assistant  business  editor  |  ! 
from  supervisor  on  the  business  desk.  i  j 

Skillman  succeeds  Steve  Rosenfeld.  I  j 

I  ! 

I  i 

NORTH  CAROLINA 

Stan  Hojnacki  to  editor  of  The  Hickory  Daily  \ 
Record  from  editor  of  The  News  Herald  in  j 
Morganton.  Hojnacki  succeeds  Tom  Clark.  * 

Patrick  G.  “Duke"  Conover  to  editor  of  The 
News  Herald  in  Morganton  from  deputy  j  i 
editor  ofiheDanmlle  (V Si.)  Register  I 

Bee.  Conover  succeeds  Stan  Hojnacki.  I 

OHIO 

Vernon  DeBolt  to  publisher  of  The  Lima 
News  from  publisher  of  Free  Press  in  ; 

Kinston,  N.C.  DeBolt  succeeds  Thomas  J.  i  i 
Mullen,  now  president  and  publisher  of 
The  Gazette  in  Colorado  Springs,  Colo. 

VIRGINIA  ji 

Deb  Owen  to  the  newly  created  position  of  |  | 
advertising  design  and  promotions  director  :  | 
at  The  Virginian-Pilot  in  Norfolk  from  i 

promotions  director.  ; 

WISCONSIN 

Christine  McNeal  to  assistant  managing  ed-  !  I 
itor  for  design,  graphics,  and  photography  '  j 
sA  the  Milwaukee  Journal  Sentinel  from 
senior  editor  for  graphics  and  design.  ; 

Sherman  Williams  to  senior  editor  for  pho¬ 
tography  from  deputy  photo  editor  at  The  \  I 
Philadelphia  Inquirer.  He  succeeds  Alan  |  \ 
King,  now  senior  editor  for  news  systems.  ;  * 
Jill  Williams  to  senior  editor  for  daily  fea-  !  \ 
tures  and  entertainment  from  features 
editor  at  The  Philadelphia  Daily  News.  ,  [ 

Marilyn  Krause  to  senior  editor  for 
administration  from  family,  health,  i 

and  trends  editor.  | 

CORRECTION  jl 

In  FeJP,  July  31,  the  following  item  was  j  | 

rendered  incorrectly,  and  should  have  read:  i 
MICHIGAN  i; 

Rich  Jackson  to  city  editor  at  the  Lansing  j  | 

SrateJouma/ from  assistant  managing  jl 

editor  at  the  WaiLsau  (Wis.)  Daily  Herald.  I  L 


OBITUARIES 


Kenneth  J. 
Bottv 


72,  Died  Aug.  5 
RenWED  CDnXNI  M  CHIEF  «ND  VKE 
FRESIDCHT  OF  THE  raeGMW  « 

EMZEnE  M  WORCESTER.  NMS&. 

A  NATIVE  New  Yorker 
and  newspaperman 
who  championed  his  paper 
in  the  heart  of  Massachu¬ 
setts  for  34  years,  Kenneth  Botty  was  raised  on  the 
likes  of  Damon  Rimyon  and  the  everyman  scribes  of 
the  New  York  dailies.  The  son  of  a  “news  junkie," 
Botty  joined  The  Evening  Gazette  as  a  reporter  in 
1956  after  stints  at  several  papers  and  a  radio  sta¬ 
tion.  Botty,  as  one  might  expect  of  a  Brooklynite 
among  the  Brahmins,  was  apt  to  cause  a  row,  but 
only  for  the  sake  of  getting  it  in  the  paper.  After  ris¬ 
ing  through  the  ranks,  he  was  named  editor  of  the 
morning  Telegram  and  evening  Gazette  in  1981,  vice 
president  in  1984,  and  the  only  editor  in  chief  in  the 
papers’  history  in  1987.  Before  retiring  in  1989,  he 
oversaw  the  merger  of  the  Worcester  Telegram  and 
Evening  Gazette  into  the  Telegram  ef  Gazette.  In 
1984,  Botty  received  the  Yankee  Quill  award.  New 
England’s  highest  journalism  honor. 


Bob  Jones 

76,  Died  July  29 

FOOD  COLUNMIST  FOR  THE 
aMCRSFIEtO  CMJFOmWMf 

Bob  Jones  parlayed 
his  lack  of  culinary 
knowledge  into  a  long- 
running  cooking 
column.  After  serving  in 
the  Navy  for  seven  years, 
Jones  joined  The  Oak¬ 
land  (Calif.)  Tribune, 
where  he  had  the  crime 
beat  in  the  quiet  neigh¬ 
borhood  of  Hayw'ard. 
Jones  remained  on  the 
court  and  crime  beat 
when  he  moved  to  the 
Californian  in  1962, 
until  he  was  assigned  a 
cooking  column.  Despite 
the  fact  he  could  not 


I  cook,  Jones’  column, 
j  “Galley  Sweep,”  ran  for 
22  years.  He  retired  in 
1994,  but  continued 
writing  his  column. 

I  Wright  Langley 

j  65,  Died  Aug.  12 

'  FORMER  KET  WEST  BUREAU  CHIEF 
FOR  FNE  MMW  HERALD 

Langley,  a  journal- 
ist  and  local  histori- 
j  an,  died  of  an  apparent 
;  heart  attack.  Langley  was 
j  a  reporter  for  the  old 
I  Raleigh  (N.C.)  Times  and 
,  The  Key  West  (Fla.)  Citi- 
1  zcn  prior  to  serving  as  the 
j  iJieraJifs  Key  West  bu- 
j  reau  chief  from  1968  to 
j  1975.  Langley  wrote  sev- 
!  en  books,  including  “Yes- 


i  terda3r’s  Florida  Keys” 
and  “Yesterda/s  Key 
West,”  both  co-authored 
with  Stan  Windhom. 

!  Cliff  Spieler 

j  70,  Died  Aug.  14 

:  NEW  YORK  REPORTER  AND 
FORMER  PRESiOEKT  OF  THE 
:  DEAOUNECLUa 

SPIELER,  A  FORMER 

assistant  managing 
:  editor  at  the  Mi^ara 
I  Gazette  in  Niagara  Falls, 

;  spent  15  years  as  a  re- 
'  porter  and  editor  before 
:  becoming  vice  president 
I  of  public  relations  for  the 
I  New  York  Power  Authori¬ 
ty.  Spieler,  who  also 
served  as  a  correspondent 
for  The  New  York  Times 
1  and  The  Associated  Press, 
i  was  president  of  the 
^  Deadline  Club,  the  New 
York  chapter  of  the  Soci- 
I  ety  of  Professional  Jour- 
I  n^ists,  in  1989  and  1990. 

Barbara  Logan 
Wilson 

75,  Died  Aug.  9 

FORMER  ENTER1MNNKHT  EDITOR 
AT  FNE  PHNAOCtPHM  WQMRER 

WILSON  WAS  CREDIT- 

ed  with  establish- 
!  ing  inroads  for  women  in 
journalism  during  a  time 
i  when  newsrooms  were 
j  mostly  male.  Wilson  was 
I  the  only  female  editor 
j  outside  the  “Women’s” 
i  departments  when  she 
I  was  named  the  Inquirer’s 
I  drama  editor  in  the 
,  1950s.  Wilson,  who  spent 
40  years  at  the  Inquirer, 
was  editor  of  “TV  Week” 
before  retiring  in  1987. 

I  She  died  of  cancer. 


The  Associated  Press 
Managing  Editors  associ¬ 
ation  established  the 


Reporting  in  honor  of 
the  recently  retired  co- 
publtsher  and  co-editor  of 
The  Free  Lance-Star  in 
Fredericksburg,  Va.  Bill 


Charles  S.  Row  e  .Award  |  Poovey,  newsman  in  the 
for  Distinguished  State  '  AP  bureau  in  Mont- 


t  gomery,  Ala.,  was  select¬ 
ed  as  the  inaugural  recip¬ 
ient.  Top  winners  in  other 
APME  categories  wbre: 
i  Ian  Stewart,  feature  writ- 
I  ing;  Alan  Diaz,  news  pho- 
'  tography;  Greg  Baker, 


feature  photography;  and 
Paul  Alexander,  George 
Esper,  Denis  Gray,  Edie~’ 
Lederer,  Richard  Pyle, 
Mort  Rosenblum,  Jerry 
Schwarz,  and  Tini  Tran, 
enterprise.  The  .John  I.. 


Dougherty  .Award, 
recognizing  an  outstand¬ 
ing  reporter  with  less 
than  three  years  of  AP 
service,  was  given  to 
Erin  McClam  of  the 
Atlanta  bureau. 
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Panama’s  sudden  about-face  on  press  freedom  is  sending 
journalists  to  jail,  and  risks  the  security  of  all  its  citizens 


IN  HIS  NOVEL  “The  Tailor  of 

Panama,”  John  LeCarre  notps  that 
the  French  at  the  beginning  of  the 
20th  century  had  a  pithy  expression 
to  describe  an  insoluble  mess:  Quel  Pana¬ 
ma!  Considering  the  infuriating  twists 
and  U-tums  in  the  way  the  current  Pana¬ 
manian  government  treats  —  and  mis¬ 
treats  —  the  press,  it’s  a  saying  ripe  for 
revival  at  the  end  of  the  century  as  well. 

Just  a  few  months  ago,  Panama  ap¬ 
peared  to  be  an  inspirational  exception  in  a 
Latin  America  where  nominally  democrat- 
i  ic  governments  are  as  likely 
to  tighten  as  loosen  the  re¬ 
straints  on  the  press.  With 
delighted  Inter  American 
Press  Association  officials 
looking  on,  Panamanian 
President  Mireya  Moscoso 
last  December  signed  a  bill 
that  repealed  many  of  the 
so-called  gag  laws  a  succes¬ 
sion  of  military  dictators 
had  used  to  censor,  punish,  and  even  elimi¬ 
nate  news  organizations.  “There  should  be 
no  law  or  action  that  restricts  press  free¬ 
dom,”  Moscoso  declared.  The  legislation 
Moscoso  signed  also  required  the  govern¬ 
ment  to  propose  a  sweeping  reform  of  all 
press  laws  within  180  days. 

The  deadline  came  and  went.  The  “in¬ 
sult”  provisions  of  the  gag  laws  remain  on 
the  books  —  but  they  are  not  gathering  dust 
on  the  shelf.  Indeed,  just  last  month,  jour¬ 
nalist  Jean  Marcel  Chery  was  sentenced  to 
18  months  in  prison  for  reporting  in  the 
daily  El  Sigh  that  police  had  been  accused 
of  stealing  jewelry  during  a  raid.  El  Sigh's 
current  editor,  Carlos  Singares,  went  to  jail 
in  June  for  running  afoul  of  a  particularly 
onerous  insult  law  that  gives  the  attorney 


general  the  power  to  imprison  anyone  who 
“defames  or  disrespects”  him  for  up  to  eight 
days  —  without  the  bother  of  a  trial.  Sin¬ 
gares  faces  yet  another  20  months  in  jail 
after  his  conviction  for  “criminal”  libel. 

While  Panamanian  journalists  have  so 
far  escaped  official  violence,  there  was  a 
tense  face-off  two  weeks  ago  when  police 
acting  on  a  criminal  libel  summons  sur¬ 
rounded  the  houses  of  three  journalists 
from  the  nation’s  biggest  paper.  La  Prensa. 

Far  from  putting  an  end  to  this  repres¬ 
sion,  President  Moscoso  recently  signed 
into  law  a  measure  mak¬ 
ing  it  a  criminal  offense  to 
disclose  information 
about  a  laundry  list  of 
subjects  including  “nego¬ 
tiations  for  international 
treaties  or  conventions, 
national  security,  health, 
political  ideas,  marital  sta¬ 
tus,  sexual  inclination, 
criminal  or  police  records, 
bank  accounts,  and  other  such  informa¬ 
tion  that  has  this  character  according  to  a 
legal  norm.”  By  apparently  keeping  finan¬ 
cial  records  secret  even  in  trial,  this  sweep¬ 
ing  law  may  prove  to  be  good  news  for 
corrupt  officials  and  other  criminals  — 
and  bad  news  for  a  Panamanian  public 
threatened  daily  by  the  activities  of  drug 
traffickers  and  money  launderers. 

Citizens  kept  in  ignorance,  imd  journal¬ 
ists  jailed  for  what  they  write:  Surely  this  is 
not  why  Panama  replaced  militaiy  dicta¬ 
tors  with  a  civilian  and  democratic  govern¬ 
ment.  President  Moscoso  should  pardon 
the  journalists  facing  jail  for  “criminal” 
libel  and  do  as  she  promised  last  December 
—  bring  the  nation’s  press  laws  up  to 
international  human-rights  standards. 


The  “insult” 
provisions  of  the 
gag  laws  remain 
on  the  books  — 
but  they  are  not 
gathering  dust. 
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Media  decision  makers  at  advertising  agencies  and  advertiser  companies  are  now  accessing  newspaper  planning  and  buying 
information  online  -  with  the  SRDS  Newspaper  Advertising  Source  Online.  This  internet-based  version  of  the  print  publication 
delivers  the  information  planners  and  buyers  have  relied  on  for  over  80  years  to  make  informed  decisions  and  buys. 


Your  newspaper's  SRDS  listing  is  now  online  -  absolutely  free! 

Make  Your  Listing  in  SRDS  Current  and  interactive!  Sell  More  Ads  with  Increased  Exposure! 

Now  when  you  have  a  change  to  your  listing,  you  can  get  it  to  SRDS  Since  subscribers  use  both  versions,  advertising  and  listing 
subscribers  even  faster.  SRDS  updates  the  online  version  continually  enhancement  packages  include  exposure  in  both  the  print  and 

so  your  latest  listing  information  is  always  available.  Include  your  online  versions.  You  can  use  your  ad  campaign  to  draw  attention  to 

e-mail  address  and  a  link  to  your  online  media  kit,  so  decision  makers  your  paper,  highlight  your  readership,  communicate  your  competitive 

can  immediately  contact  you  or  access  additional  information.  Fax  advantages,  address  competitive  situations  and  attract  qualified, 

changes/additional  information  anytime  to  847-375-5383  or  call  interested  buyers. 

June  Levy  at  800-851 -SRDS  ext.  5183. 

How  Does  Your  Listing  Look? 

To  see  what  planners  and  buyers  across  the  country  see  when  they  view  your  listing, 
contact  Sarah  Roberson  at  860-675-3142  for  a  demonstration. 

Call  now  to  give  your  paper  the  competitive  edge! 
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Print,  Wieb,  and  TV 
operations  noxv  live 
under  the  same  roof 
in  Tampa.  Big 
Brother  may  not  be 
-  watching',  but 
everyone  else  is,/ 


BY  JOE  S TRUPP 


Since  the  Tribune,  WFLA,  and  TBO.com  — 
all  Media  General  Inc.  properties  —  moved 
into  the  same  building  several  months  ago, 
crossover  coverage,  or  “convergence,”  has 
become  standard  procedure.  From  TV  re¬ 
porters  penning  newspaper  columns,  to 
online  staff  commenting  during  newscasts, 
to  print  photographers  shooting  video  for 
broadcast,  this  pioneering  union  of  three 
separate  entities  has  made  editors  and 
producers  look  at  local  news  coverage 
in  a  fresh,  expanded  way  that  they  say 
improves  the  overall  product.  The  total,  they 
argue,  is  greater  than  the  sum  of  its  parts. 

“We  have  a  variety  of  excellent  journalism 
that  is  produced,  and  being  under  the  same 
roof  makes  all  the  difference,”  says  Gil 
Thelen,  Tribune  vice  president  and  execu¬ 
tive  editor  as  well  as  a  20-year  newspaper 
veteran.  “We  are  quicker  and  more  urgent 
in  our  reporting,  and  that  is  a  positive.” 

Raise  high  the  roof  beam,  carpenter:  Gil 
Thelen  (left),  Tribune  executive  editor 


Bright  lights  above  the  busy  WFLA-TV  newsroom 
in  Tampa,  Fla,,  beam  (iown  on  Lisa  Greene  as  she 
stands,  a  bit  fidgety,  next  to  a  large-screen  video  moni¬ 
tor  awaiting  her  cue.  The  35-year-old  Tampa  Tribune 
reporter,  whose  experience  spans  15  years  at  daily 
newspapers,  but  none  on  TV,  is  about  to  “go  live”  on  WFLA’s  5:30 
p.m.  newscast  with  a  report  on  expanding  Amtrak  service  in  the  city. 

Earlier  in  the  day,  Greene  started  writing  an  Amtrak  story  for  the 
next  morning’s  Tribune  and  Tampa  Bay  Online,  the  paper’s  Web 

site,  but  has  been  asked  by  TV  producers  to  is  direct,  but  slightly  shaky  as  Schaible  asks 

provide  insights  during  a  short,  on-air  chat  I  her  what  obstacles  may  halt  the  project 
with  anchorwoman  Stacie  Schaible.  “I  like  to  |  and  what  routes  would  be  added  if  daily 
pretend  that  nobody’s  really  watching,”  says  !  Amtrak  service  through  Tampa  jumped 


Greene,  who  hopes  the  dark  pants,  white- 
and-blue  sweater,  and  pearls  she’s  wearing 
—  her  usual  newsroom  attire  —  are  appro¬ 
priate  for  TV.  “I  still  get  a  little  nervous,”  she 
confesses.  “But  it  gets  easier  each  time.” 

When  the  camera  switches  to  her,  Greene 


from  two  stops  to  13  over  five  years.  After 
the  short  discussion,  Schaible  reminds 
viewers  to  look  for  Greene’s  story  “in 
tomorrow’s  Tampa  Tribune.'' 

Using  Tribune  reporters  on  TV  is 
nothing  new  in  the  Florida  Gulf  Coast  city. 
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“It’s  like 
corralling  wild 
horses.  There 
isalotof 
negotiation.;..’’ 

—  STEVE  DE  GREGORIO 

MULTIMEDIA  EDITOR 


Others  inside  “The  News  Center,”  a  mas¬ 
sive  $40-million  Media  General  structure 
opened  last  March  to  house  its  three  Tampa 
properties,  say  the  combined  approach  gives 
each  operation  advantages  in  using  talent 
from  other  staffs,  borrowing  stoiy  ideas,  and 
sharing  resources.  “The  [Tribum’sJ  ability  to 
cover  and  know  about  things  that  we  don’t 
have  the  resources  for  is  unlimited,”  says  Dan 
Bradley,  news  director  for  WFLA,  the  NBC 
affiliate  in  Tampa.  “We  cover  a  lot  of  the 
same  stuff,  but  we  can  be  more  immediate, 
and  the2/  can  take  it  more  in-depth.” 

Recent  circulation  and  ratings  reports 
indicate  at  least  a  small  bump  in  attention 
for  the  combined  effort.  WFLA  says  overall 
ratings  were  up  about  3%  in  July,  compared 
with  a  year  ago,  while  the  11  p.m.  newscast 
continues  to  beat  head-to-head  competitors. 
The  Tribunes  daily  circulation  rose  from 
201,002  in  July  1999  to  206,694  this  July, 
although  Sunday  circulation  dropped  from 
292,400  to  279,811  over  the  same  period.  At 


TBO.com,  meanwhile,  page  views  were  up 
35%  in  July  compared  with  May. 

But  the  mixing  of  online,  TV,  and 
newspaper  coverage  also  has  created  a 
host  of  sticky  new  issues  and  concerns, 
including  time  management  for  editors 
and  producers,  compensation  for  those 
who  do  crossover  reporting,  and  training 
for  reporters  unfamiliar  with  print  or 
broadcast  styles.  Some  have  been  reluctant 
to  embrace  their  fellow  journalists  for  fear 
that  such  cooperation  may  dilute  news 
coverage  and  editorial  independence. 

“It  clearly  limits  the  number  of  voices  in 
the  community,”  says  John  Sugg,  editor  of 
the  alternative  Weekly  Planet  in  T ampa  r 
and  a  former  Tribune  staffer.  “The  i  ^ 

newspaper  becomes  a  PR  tool  for  the 
TV  station,  and  vice  versa.”  > 

Newsroom  officials  say  such  worries  i 
are  unfounded.  “We’ve  been  very  sensi- 
tive  to  people  who  view  this  as  a  consoli¬ 
dation,”  says  Michael  Kilgore,  Tribune 
marketing  communications  director.  “But 
it  is  really  more  eyes,  more  ears,  and  more 
mouths.”  __ 

Full  house  j  ®y  PE 

For  motorists  driving  along  !ofTB( 

South  Parker  Street  in  Tampa,  - 

The  News  Center  squats  like  a  giant  concrete 
block.  A  high  tan  wall  wraps  the  facility  like 
the  rim  of  a  prison.  Numerous  satellite  dish¬ 
es  nest  on  top  and  a  tower  bearing  NBC’s 
famous  peacock  logo  sticks  straight  up.  Situ¬ 
ated  on  the  western  edge  of  the  downtown 
Hillsborough  River  —  where  college  crew 
teams  and  occasional  dolphins  share  the 
currents  —  Tampa’s  one-stop  news  site 
boasts  the  city’s  largest  group  of 
reporting,  writing,  and  editing 
professionals  in  one  location. 

Located  next  to  the  Trib¬ 
une’s  former  building  —  which 
still  houses  the  newspaper’s 
marketing  and  business  offices 
—  the  new  combo  is  structured  to  allow 
the  three  news  operations  to  share  and 
share  alike.  WFLA  studios  occupy  the 
first  floor,  with  the  TV  station’s  news¬ 
room  located  one  flight  above.  Tribune 


No  answer  yet 
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staff  commandeer  the  third  floor,  while 
TBO.com  shares  space  on  both  the  second 
and  third  floors.  TBO.com’s  14-person 
staff  includes  five  newspeople,  WFLA’s 
team  has  10  reporters,  and  the  Tribune 
boasts  125  reporters  and  editors,  65  copy 
and  design  people,  and  23  photographers. 

An  atrium  between  the  first  and  second 
floors  makes  for  easy  shouting  between 
levels,  passing  along  of  film  and  video,  or 
sounding  an  all-points  bulletin  when  a  big 
story  breaks.  “There’s  a  lot  of  yelling  to  each 
other,  but  it  makes  for  easier  communica 
tion,”  says  Doug  Anderson,  WFLA’s  assign 
ment  manager,  who  shares  information 
with  Tribune  and  TBO.com  editors  from 
his  post  atop  the  second  floor  multimedia 
center  that  resembles  the  bridge  of  a 
Starfleet  ship.  “Things  happen  very  quick 
ly,”  he  observes,  adding  that  it’s  become 
second  nature  to  be  in  close  contact  with 
colleagues. 

“We’ve  had  some  cultural  adjustments  to 
make  with  copy  editors  working  right  over 
the  TV  newsroom,”  says  Patti  Breckenridge, 
Tribune  assistant  managing  editor.  “They 


^  “[M]  ore  eyes, 
I  mere  ears,  and 
.  mere  mouths.” 


—  MICHAEL  KILGORE 

“TRIBUNE”  MARKETING 
COMMUNICATIONS  DIRECTOR 


can  get  a  little  loud  down  there;  we’ve  had 
to  pass  some  earplugs  out.” 

Stand-up  triple 

Ask  Steve  DeGregorio  if  he  feels  like  the 
ringmaster  in  a  three-ring  circus,  and  you’re 
not  likely  to  get  much  argument.  As  the 
Tribune's  multimedia  editor,  DeGregorio  — 
who  spent  11  years  at  WFI A  prior  to  jump¬ 
ing  ship  in  1999  —  has  the  task  of  finding 
stories  that  play  well  on  the  TV,  online,  and 
newspaper  outlets.  Starting  at  WFLA’s  9 
a.m.  morning  meeting,  then  continuing  at 
TBO.com’s  9:30  a.m.  gathering  and,  finally, 
the  Tribune's  10:30  budget  session,  DeGre¬ 
gorio  must  not  only  pick  appropriate  con¬ 
vergence  stoiy  ideas  but  also  comnnce 
people  in  each  organization  to  collaborate. 

“It’s  like  corralling  wild  horses,”  DeGrego¬ 
rio  says  with  a  cynical  smile.  “There  is  a  lot  of 
negotiation  for  the  most  part  and  a  lot  of 
planning  to  bring  it  together  and  make  sure 
you  do  not  duplicate  information.” 

The  standard  approach  usually  resembles 


Airing  it  out:  The  Tampa  Tribune’s  Lisa  Greene  (top) 
Lisa  Greene’s  Amtrak  story,  where  a  newspa¬ 
per  reporter  simply  goes  on  an  evening 
newscast  to  promote  the  story  in  the  next 
day’s  paper.  On  other  occasions,  editors  may 
ask  a  TV  reporter  covering  an 
interesting  story  outside  the 
Tribune's  readership  area  to 
write  a  version  for  the  news¬ 
paper.  Or  a  camera  operator 
on  assignment  for  TV  may 
shoot  a  still  photo  for  the 
newspaper.  Nearly  half  of  the 
Tribune's  23  photographers 
carry  video  cameras,  while 
two  of  WFIA’s  camera- 
people  also  pocket  digital 
still  cameras. 

“It’s  all  done  on  a  case-by-case  basis,”  says 
DeGregorio.  “There  are  no  hard-and-fast 
rules,  no  exact  science.”  Among  recent 
examples  of  crossover  reporting  are: 

•  A  Tribune  story  about  a  passenger  who 
landed  a  small  plane  when  the  pilot  was  ill 
carried  the  bylines  of  Tribune  reporter  Bill 

I  Heery  and  WFLA  anchor  Byron  Brown.  The 
double  credit  occurred  after  Heery  used  ele¬ 
ments  of  Brown’s  TV  script  for  background. 

•  A  WFLA  report  on  local  swimmers 
j  at  the  U.S.  Olympic  swimming  trials  in 

Indianapolis  was  delivered  by  Tribune 
sportswriter  Bill  Ward.  Anchor  BrowTi 
interviewed  Ward  then  reminded  viewers 
to  check  TBO.com  for  more  information. 

•  A  gripping  report  on  dog  bites  ran  as  a 

I  two-part  series  on  WFIA,  a  front-page  story 
I  in  the  Tribune,  and  a  TBO.com  package. 

•  A  Tribune  story  on  the  removal  of  a 
statue  from  a  shopping  center  included  a 
picture  by  Photo  Assignment  Editor  Jay 
Connor,  who  also  shot  video  for  WFLA 

And,  just  two  weeks  ago,  Peter  Howard, 


discusses  segment  with  WFLA's  Susan  DeFraties. 

TBO.com’s  special  projects  team  leader, 
made  history  by  becoming  the  first  Web 
staffer  to  earn  a  byline  in  the  Tribune,  with 
a  story  on  a  new  state  commission. 

Along  with  the  special  cases  are  a  handful 
I  of  regular  features.  Tribune  Business  Editor 
:  Bernie  Kohn  tapes  a  segment  for  each 
Monday  morning  newscast;  Adrian 
!  Phillips,  a  24-year-old  TBO.com  producer, 
appears  on  the  WFLA  morning  news  three 
times  weekly  to  discuss  new  Web  sites;  and 
Irene  Maher,  WFIA’s  medical  reporter, 
writes  a  biweekly  column  for  the  Tribune. 

“A  wealth  of  information  now  flows 
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through  this  building,”  Susan  DeFraties, 
WFLA  managing  editor  for  news.  Kirk 
Read,  TBO.com  general  manager,  adds 
that  convergence  “has  totally  opened  up  an 
audience  for  us. ...  We  have  a  tremendous 
amount  of  resources.” 

Camera-ready  reporters 

While  editors  praise  most  convergence 
ideas  as  positive  steps  to  expand  coverage, 
they  also  note  a  few  examples  of  how  the 
partnership  fell  flat.  Among  them  was  the 
chat  room  TBO.com  created  three  months 
ago  to  allow  government  sex-crime  experts 
to  answer  questions  about  sexual  predators 
following  a  Tribune  series  on  the  issue. 

“We  set  it  up  cmd  not  many  people  took 
part,”  says  Jim  Riley,  TBO.com  content 
manager.  “We  also  set  up  a  fan  chat  room 
during  [Tampa  Bay]  Buccaneers  [football] 
games,  and  no  one  came  because  they  were 
busy  watching  the  game.” 

The  News  Center  triad  has  also  hit  some 
bumpy  roads  getting  some  newspaper  re¬ 
porters  —  a  sp)ecies  traditionally  known  as 
schlubby  dressers  —  to  spruce  up  for  TV. 
Whether  it’s  finding  a  blazer  for  a  business 
writer  who  wore  a  golf  shirt  to  work,  or  ask¬ 
ing  an  unshaven  Web  reporter  to  buy  a  razor 
for  a  last-minute  broadcast  spot,  editors  need 
to  remind  many  to  anticipate,  and  prepare 
for,  on-air  stints.  “After  a  while,  we  had 
meetings  and  decided  to  put  together  a 
clothes  closet,”  says  DeGregorio.  “We  are 
keeping  some  stuff  in  there  in  pristine 
condition  in  case  it  has  to  be  used.” 


*  The  “Tribune” 
can  take  a  story 
“more  in-depth.” 

—  DAN  BRADLEY 

.  NEWS  DIRECTOR.  WFLA 


So  far,  the  most  ex¬ 
traordinary  example  of 
multimedia  coverage 
belongs  to  Jackie 
Barron.  The  30-year- 
old  WFLA  rep)orter 
completed  a  News 
Center  “hat  trick”  in 
June  and  July  when 
she  covered  a  federal 
murder-for-hire  trial 
for  WFLA,  the  Tribune, 
and  TBO.com.  Be¬ 
tween  Jime  4  and  July 
15,  Barron  .spient  about 
four  weeks  in  San  An¬ 
tonio,  where  the  feder¬ 
al  trial  of  Sarasota’s 
Allen  Blackthome  had 
been  shifted,  providing 
daily  upxlates  for  all 
three  mediums. 

But  the  time  invest¬ 
ed  by  B2UTon  was 
huge.  For  several 
weeks,  Barron  would 
awaken  at  6  a.m. 

(Texas  time)  to  write  a 
joumal-typ)e  column 
for  TBO.com  on  the 
previous  day’s  events, 
then  head  to  court  to 
cover  that  day’s  pro¬ 
ceedings.  At  10  a.m., 
she’d  leave  the  court¬ 
room  to  phone  in  a  re¬ 
port  for  a  TV  newscast  before  beginning  to 
work  on  an  evening  TV  repjort  due  at  2:30 
p.m.  By  3  p.m.,  Barron  was  back  in  court 
for  the  afternoon  session,  which  often  end¬ 
ed  as  late  as  7  p.m.,  giving  her  just  an  hour 
or  so  to  file  a  next-day  newspap)er  story. 

“My  brain  was  mush  by 
the  end,”  says  Barron,  who 
normally  runs  WFLA’s 
Sarasota  bureau.  “There 
were  times  when  I  sat  down 
to  write  a  script  for  TV  and 
would  start  putting  in 
attribution  like  it  was  a 
newspap)er  stoiy.” 

Editors  stress  that  Bar¬ 
ron’s  case  is  the  exception 
rather  than  the  rule.  They 
claim  that  having  re¬ 
porters  pull  double-  or 
triple-duty  is  only  done  when  circum¬ 
stances  require  it.  “It  is  not  our  envisioned 
future  that  everyone  on  TV  write  for  the 
paper  and  everyone  at  the  paper  is  on  air,” 
says  the  Tribune’s  Thelen.  “This  multime¬ 
dia  effort  does  not  serve  the  community  if 
it  turns  into  a  homogenized  mediocrity.” 


“One  of  the 
early  road  rules 
was  that 
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But  other  News  Center  leaders  believe 
the  future  of  news  coverage  requires 
reporters  and  editors  to  be  skilled  in  all 
three  areas.  To  prepare,  they  put  all  Trib¬ 
une  reporters  through  a  daylong  TV  train¬ 
ing  session  at  the  University  of  South 
Florida  earlier  this  year.  At  the  same  time, 
TV  repjorters  who  write  for  the  paper  are 
given  sptecial  editing  and  writing  attention 
when  their  work  appears  in  print.  ”If  one 
of  their  reporters  writes  something  that 
doesn’t  deserve  to  be  published,  it  isn’t,” 
says  Tribune  Managing  Editor  Donna 
Reed,  who  adds  that  a  news  convergence 
stylebook  is  being  created  to  address  ques¬ 
tions  among  all  three  outlets.  “One  of  the 
early  road  rules  was  that  [journalistic] 
standards  would  be  maintained.” 

Across  Tampa  Bay,  at  the  rival  St. 
Petersburg  Times,  Managing  Editor  Neil 
Brown  says  his  shop  is  keeping  an  eye  on 
the  Tribune,  but  not  with  intense  worry. 
With  a  110,000-daily-circulation  lead  over 
the  competition.  Brown  says  the  Times 
still  beats  the  Tribune  with  basic,  hard¬ 
core  journalism.  “I  think  [convergence] 
creates  a  serious  distraction,  potentially. 
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in  how  they  cover  the  news,” 
he  says.  “There  is  a  risk  of 
dilution.” 

Along  with  concerns  about 
journalistic  quality  and  time 
management  comes  the 
question  of  compensation 
for  reporters  who  perform 
crossover  work,  as  well  as 
redefining  job  descriptions  and 
hiring  rules  for  incoming  re¬ 
porters.  So  far,  no  staffers  have 
received  extra  pay  for  going  beyond  their 
regular  workload,  and  many  say  they 
would  like  to  see  the  issue  settled  before 
convergence  becomes  more  routine. 

Whafs  the  three  sum? 

“Compensation  is  a  key  issue  that  they 
have  not  addressed,”  says  TBO.com’s 
Howard,  who  spent  five  years  in  the  Trib¬ 
une  newsroom,  during  which  time  he  did 
two  packaged  TV  reports  and  about  a 
dozen  live  interviews  for  WFLA.  “I  think 
this  is  an  opportunity  of  a  lifetime,  but  they 
have  to  put  [a  policy]  in  that  is  consistent.” 

Marsha  Taylor  Holland,  Tribune 
human  resources  director,  agrees  that 


Convergence  “has 
totally  opened, up  an 
audience  for  us.”^ 


♦ 


—  KIRK  READ.  TBO.COM  GENERAL  MANAGER 


j  pay  scales  and  job  classifications  need 
I  re-working.  “Job  description  is  definitely 
i  going  to  have  to  have  a  big  overhaul,”  she 
I  says.  “One  approach  would  be  to  pay  for 
each  time  a  reporter  engages  in  conver¬ 
gence,  but  we  have  not  finalized  it  yet.” 

Others  wonder  how  the  cozy,  inbred 
relationship  between  the  newsrooms 
might  affect  their  coverage  of  each  other. 
Tribune  TV  writer  Walt  Belcher  offered  a 
chilling  example,  saying  editors  forced 
I  himtolayoffcriticismofWFLAfor 
j  nearly  a  year  prior  to  the  opening  of 
j  The  News  Center,  supposedly  to  avoid  ill 
j  will  between  the  staffs.  “I  told  them  that 
i  maybe  I  should  just  stop  vmting  about 


TV  or  not  TV?  Fow  nowspapors  are 


But  sometimes  two-into-one  just  doesn’t  go 


BY  LUCIA  MOSES 

Newspapers,  with  their  rich 

news-gathering  resources  and  the 
space  to  tell  in-depth  stories,  and  TV, 
with  its  mass-audience  reach  and  visuals, 
seem  to  be  a  match  made  in  heaven.  That 
was  the  thinking  at  Belo's  The  Dallas  Morn¬ 
ing  News  a  couple  of  years  back  when  it 
began  ramping  up  its  news  partnership  with 
iocal  ABC  affiliate  WFAA  Channel  8,  also  a 
Bek)  property.  Hotlines  were  set  up  in  each 
newsroom  so  assigning  editors  could  pass  on 
news  tips.  Print  journalists  were  encouraged 
to  think  about  how  their  stories  could  extend 
not  only  to  the  Web  but  to  TV. 

But  over  time,  cultural  differences 
between  the  two  media  began  to  assert 
themselves.  When  the  two  decided  to  have 
their  movie  critics  collaborate  on  a  story,  the 
Morning  News  feK  that  the  two  should  play 
by  the  newspaper’s  ethical  standards  and 
refuse  all  freebies  from  sources,  according 
to  Managing  Editor  Stuart  Wilk. 

Then  there  was  the  question  of  how  the 
Morning  News  would  cover  the  station. 


Because  the  two  share  Belo  as  a  parent,  the 
newspaper  has  often  been  criticized  as  being 
too  soft  on  its  sibling.  But  now  that  the  two 
were  official  partners,  the  News  decided  it 
could  no  longer  cover  WFAA  objectively. 
Rather  than  exclude  that  one  station  from  its 
coverage,  the  News  halted  all  TV  criticism. 

“Basically,  we’ve  called  a  timeout  and 
let  [TV  critic  Ed  Bark]  cover  the  news  — 
comings,  goings,  ratings  —  but,  for  the 
moment,  let’s  not  weigh  in  on  the  critique 
level  while  we  figure  it  out,”  says  Wilk. 

Welcome  to  media  convergence.  As 
newspaper-TV  alliances  become  more 
common,  both  sides  are  finding  that  their 
cultures  aren’t  easily  reconciled,  and  often 
they  are  making  up  the  rules  as  they  go 
along.  Says  Wilk,  “There  is  no  playbook  to 
consult  in  the  broadcast-print  relationship 
we’re  forging.” 

Print  journalists  have  traditionally 
looked  askance  at  their  broadcast 
brethren.  But  in  a  world  where  news 
outlets  risk  getting  drowned  out,  news¬ 
papers  are  looking  to  TV  as  a  way  to  pub¬ 


licize  their  names  among  a  wider  audience. 

While  it’s  hard  to  find  numbers  to  back  it 
up,  the  theory  is  that  a  mention  of  the  next 
day’s  newspaper  headlines  on  the  nightly 
news  can  lead  to  increased  sales  the  next 
morning,  driving  circulation  and,  ultimately, 
advertising  revenue.  “The  days  of  thinking 
we’re  going  to  scoop  ourselves  [on  TVl, 
that’s  ludicrous,”  says  Jay  R.  Smith,  presi¬ 
dent  of  Cox  Newspapers,  which  has  alliances 
of  varying  degrees  in  most  of  its  markets. 

Examples  of  cross-pollination  abound  in 
markets  big  and  small.  The  Wali  Street 
Journal  contributes  news  programming  to 
CNBC  through  a  partnership  with  NBC.  In  a 
three-way  collaboration  in  Norfolk,  Va.,  Cox’s 
cable  channel,  Belo’s  ABC-affiliated  TV 
station,  and  Landmark  Communications 
inc.’s  The  Virginian-Pilot  produce  a  cable 
news  show.  And  news-gathering  relation¬ 
ships  are  blossoming  in  New  York,  Los  Ange¬ 
les,  and  Hartford,  Conn.,  where  the  Tribune 
Co.  has  three  new  newspaper-TV  combos. 

In  some  cases,  a  shared  corporate  parent 
drives  the  partnership.  But  while  the 
federal  cross-ownership  ban  now  prohibits 
newspaper  companies  from  buying  TV 
stations  in  their  markets,  it  hasn’t  stopped 
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Worrying  about ' 
your  TV  report 
scooping  your 
newspaper  story  is 
now  "ludicrous.” 

—  JAY  R.  SMITH 

PRtSIOCNT,  COX  NEWSPAPtRS 


TV  all  together,”  Belcher  says  with  a  laugh. 
“I  eventually  went  back  to  [covering 
WFIA]  in  February,  but  I  still  felt  like  I 
had  to  be  careful  and  explain  some  things 
more  clearly.” 

Belcher  says  that  sisterhood  with  WFLA 
stopped  him  from  reporting  on  a  TV 
reporter  moving  to  an  Alabama  fKKM 

station  earlier  this  year.  He  w'anted 
to  write  about  speculation  that  the 
reporter’s  wife,  another  ^\TLA  LH 

staffer,  would  also  eventually  leave, 
but  did  not  address  it  after  TV  Np 

managers  requested  he  avoid  it.  * '  ■ 

Three  on  a  seesaxc?  M 

“I  don’t  know  that  enough  of  it 
has  shaken  out  for  us  to  know  what 
the  dangerous  effect  [of  conver-  HH 

gence]  will  be,”  says  Aly  Colon,  an 
ethics  instructor  at  the  Poynter  Institute 
for  Media  Studies  in  nearby  St.  Petersburg. 
“It  will  provide  a  change  in  perspective  for 
each  newsroom.” 

When  it  comes  to  criticism  of  his  Tampa 
experiment.  Media  General  Chairman  and 
CEO  J.  Stewart  Bryan  III  has  one  direct 
response:  “They’re  all  wrong.”  Bryan, 


whose  company  owns  26  TV  stations 
and  20  daily  newspapers  nationwide, 
boasts  proudly  of  the  growing  Tampa 
convergence  project,  and  says  similar 
marriages  between  Media  General-owned 
TV  stations  and  newspapers  in  common 
markets  will  occur. 

^■■■11  “I  think  it  will  show 
that  by  combining  the 
strengths  of  three  differ- 
ent  mediums,  you  will  be 
able  to  cover  the  news  for 
ti^  the  consumer  better,” 

'  Bryan  says  during  a  phone 

interview  from  his  office 
in  Richmond,  Va.  “This  is 
not  a  scheme  to  save  mon- 
ey  —  we’re  trying  to  hnd  a 
way  to  cover  the  news  sto- 
art  Bryan  III  ries  in  ways  consumers 
want  them.”  Bryan  says  Media  General, 
which  is  buying  five  Thomson  newspapers 
in  markets  where  it  already  owns  TV  sta¬ 
tions,  made  the  purchases  with  fiiture  con¬ 
vergence  in  mind.  “We  don’t  know  what  it’s 
going  to  look  like  as  a  full-grown  child,  ”  he 
says  of  the  combined  coverage  trend.  “But 
as  a  baby,  it’s  in  pretty  good  shape.”  11 


Allen  has  no  complaints.  “No  one’s  said,  ‘V/e 
have  diis  partnership;  you  need  to  be  nice  to 
them,’”  he  says.  “My  credibility  is  too  impor¬ 
tant  to  me,  and  too  important  to  the  paper." 
Overall,  Alien  thinks  the  partnership  can  give 
the  Star  more  exposure,  but  says  opinions  of 
his  fellow  reporters  run  the  gamut,  ranging 
from  “people  who  think  we  give  them  way 
more  than  they  give  us”  to  others  “who  like 
the  exposure  and  like  to  be  on  TV.” 


rate,  even  when  it  means  properties  owned 
by  Tribune  get  slammed  by  its  own  news¬ 
papers.  “There’s  no  question  that  it  poses 
new  sets  of  challenges,  but  if  you  get  back 
to  basics,  it’s  pretty  clear-cut,”  he  says. 

Not  everyone  would  agree.  The  alliance 
between  the  Chicago  Tribune  and  Tribune- 
owned  WGN  Channel  9  led  the  American 
Federation  of  Television  and  Radio  Artists 
(AFTRA)  to  file  a  grievance  against 
the  station  after  a  WGN  reporter  (an 
AFTRA  member)  was  asked  to  write 
a  column  for  the  newspaper  without 
additional  compensation.  “I  think  that 
with  the  consolidation  of  media,  it’s  a 
real  danger,”  says  Eileen  Willenborg, 
executive  director  of  AFTRA’s  Chicago 
chapter.  She  raises  another  issue  as 
well,  “You  can’t  spread  professionals 
so  thin  and  still  have  a  professional 
product.”  Tribune  executives  declined 
to  comment. 

And  while  it’s  clear  that  these 
alliances  are  fraught  with  a  tangle  of 
cultural  and  labor  issues,  many  print 
executives  point  out  that  sharing  is  sharply 
limited  by  what  they  tactfully  call  “different 
priorities.”  As  (^x’s  Smith  puts  it,  “Let’s 
face  it:  a  lot  of  television  news  is  15-second 
or  30-second  stories.  What  leads  the  TV 
news  might  make  the  fourth  or  fifth  page 
of  the  newspaper.”  H 


them  from  sharing  newsroom  resources 
with  those  stations. 

The  Indianapolis  Star,  for  example, 
recently  expanded  its  partnership  with  local 
NBC  affiliate  WTHR  by  hiring  a  news 
manager  who  reports  to  both  news  outlets. 
Jon  Schwantes,  a  13-year  Star  veter- 
an  whose  new  title  is  associate 
editor/director  of  news  partnerships,  H 
is  all  too  aware  of  the  cultural  divide 
he  straddles  as  he  tries  to  foster 
cooperation  between  the  two  news-  ra 
rooms.  To  help  break  down  mistrust,  n 
he’s  encouraged  print  staffers  to  get  Bm 
to  know  their  TV  counterparts,  and 
vice  versa,  so  they  realize  that  “they  ^P 
do  have  common  goals  and  see  they  ^P 
don’t  have  horns  and  spiked  tails.”  ^P 

Schwantes  plans  to  bring  in  talent 
coaches  from  WTHR  to  help  train  the  print 
staff  to  go  under  the  hot  TV  lights.  While 
Schwantes  says  the  first  few  weeks  of  his 
job  have  been  “Human  Relations  101,”  he’s 
excited  to  be  at  the  forefront  of  an  industry 
trend:  “You  don’t  have  a  lot  of  opportunities 
to  build  something  from  scratch.” 

Schwantes  opted  to  let  the  Star’s  TV 
writer,  Marc  Allen,  continue  covering  WTHR. 


The  Star's  model  for  stepped-up  conver¬ 
gence  is  the  Tribune  Co.,  where  Star  Execu¬ 
tive  Editor  Tim  Franklin  last  worked  and  was 
impressed  by  the  company's  aggressiveness 
in  allying  its  print  and  broadcast  properties 
in  both  Chicago  and  Orlando,  Fla. 

Tribune  Vice  PresidenVIntergroup  Devel¬ 
opment  David  Underhill  says  his  company 
insists  its  properties  remain  editorially  sepa¬ 
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the  month  when  the 
three  Chicago  Trib- 
une  honchos  head- 
ed  west  to  build  a 
daily  newspaper. 

The  Tribune  Co. 
bought  the  Valley 
News  &  Greenskeet 
in  1973  as  part  of  a 
westward  expan- 
sion.  The  paper, 

serving  the  sprawl-  .  wH 

ing  San  Fernando  iH 

Valley  of  north  Los 
Angeles,  was  “really 
folksy,”  Osborn  says. 

Stories  about 
dren’s  birthday  par- 

I  included 

details  about  ■^BHHBHBjBBI 
guests  and 

the  presents  they  brought. 

The  sports  section  included  not  a 
word  about  professional  or  college 
sports;  all  news  was  local.  “The  L.A. 
Times  had  a  story  about  how  eveiy 
time  a  cow  c — s  in  the  valley,  it’s  news 
in  the  Valley  News”  recalls  Schmidt. 

So  it  was  with  trepidation  that 
Schmidt,  Osborn,  and  Chicago  Trib¬ 
une  Marketing  Manager  Tom  Culli- 
gan  headed  west. 

But  the  paper  soon  began  to  rein¬ 
vent  itself.  Comics  were  introduced, 
along  with  a  weekly  TV  book,  a  food 
section,  and  a  business  section.  Wire- 
service  stories  began  running,  and  the 
local  news  became  more  hard-hitting. 

“Eventually,  people  started  to  take  it 
seriously,”  Clark  says. 

Schmidt  gave  credit  to  the  entire  staff  and 
Tribune,  which  mostly  left  the  paper  alone. 
“We  had  a  lot  of  p)eople  who  wEmted  to  do 
well,”  he  says.  “Eveiybody  wanted  to  work  for 
a  good  newspaper,  and  we  did.” 

But  there  were  a  few  challenges,  a  quarter 
million  to  be  exact.  They  were  the  newspa¬ 
per’s  readers  who  got  it  for  free. 

Osborn,  who  is  now  retired  and  living  in 
nearby  Santa  Barbara,  had  to  convince  peo¬ 
ple  to  shell  out  for  subscriptions.  The  circula- 


The  ‘Valley  Kids’  gather  for  25th  anniversary 


BY  RANDY  DOTINGA 

LOS  ANGELES 

WHEN  THEY  SET  FOOT  ON  CALIFORNIA  SOIL  IN 

1975,  three  men  from  Chicago  had  no  idea  they* d 
be  in  for  a  wild  ride  that  would  take  a  newspaper 
from  zero  to  175,000  regular  paid  subscribers. 
It  wasn’t  like  the  Valley  News  &  Greenskeet  was 
brimming  over  with  potential.  It  was  published  four  days  a  week,  it 
featured  big  stories  on  children’s  birthday  parties,  and  it  didn’t  cost  a 
dime.  The  joke  was  that  250,000  San  Fernando  Valley  residents  got 
the  paper  for  free  and  another  60,000  paid  to  keep  it  off  their  lawns. 

But  the  newspa- 
per 

its  poor 

infamous  green 
front  and  back 

pages. It trans-  |^k  IBT  J|kV 

formed  into  the 
Los  Angeles  Daily 
News,  a  major 

player  in  the  y 

Southern 
newspaper 

“We 
from  a 
per  a 
new'spaper,”  says 
former 

Tom  Os- 

Iwm.  Most  of  Maggie  Morris  (left),  Teri  White,  and  Mary  Wilson-Keenan  (right)  get  the  party  s 

those  who  helped 

create  the  Daily  News  are  now  in  their  50s  who  now  is  group  publisher  for  101  Clommu- 

and  60s  and  no  longer  work  there.  The  nications,  a  Los  Angeles-based  publisher  of 

newspaper  has  changed  hands,  and  some  business  magazines.  “I  never  had  more  fun 

feel  it’s  lost  the  spirit  it  had  two  decades  ago.  than  I  did  then,  and  I  never  worked  with  bet- 

But  the  memories  remain.  More  than  140  ter  people.”  Guests  at  the  reunion  came  from 

Daily  News  veterans  gathered  in  late  July  to  as  far  away  as  Denver,  Dallas,  and  Philadel- 

remember  the  late  1970s  and  early  1980s,  a  phia.  They  reminisced  about  the  local  water¬ 
time  that  has  never  left  their  thoughts.  ing  hole  (the  American  Legion)  and  the 

“A  lot  of  people  say  these  were  the  greatest  official  newspaper  “hallway”  (an  alley 

years  of  their  lives,”  says  Scott  Schmidt,  for-  between  buildings), 

mer  president  and  CEO  of  the  newspaper  The  occasion  was  the  25th  anniversary  of 
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They  came  from  the  Tribune  Co.  (at  left,  from  left):  Advertising  and  Marketing  Manager 
Tom  Culligan,  CEO  and  President  Scott  Schmidt,  and  Circulation  Director  Tom  Osborn. 
They  worked  hard,  played  hard  (above):  Adam  Dawson  (left),  once  a  reporter  at  the  Valley 
News,  with  former  colleagues  AM  Sar,  the  managing  editor,  and  Rip  Rense  (right). 


tion  department  told 


people,  “If  you  don’t  pay 


for  it,  well  take  it  away, 
Osborn  says 
Schmidt  remembered 
one  reader  who  got  the 
paper  for  free  during  the 
transition  and  enjoyed 


sending  nasty  letters  to 


the  editor.  Schmidt  told 

him  that  he  couldn’t  vent  “There 

anymore  if  he  didn  t  buy 

w  strong  i 

Within  a  week,  we  O 

had  a  check  for  a  year’s 
subscription,  and  he  O  ^  c 

could  complain  all  he  1 1  Ti 

wanted,”  Schmidt  says.  U 1 1  vlCl  U 

The  papier  added  a  j.!-  ^ 

fifth  day  of  publication  IH-C  ^00 
in  1977,  a  sixth  in  1979, 
and  it  went  seven  days  in 
1981.  But  the  local  focus  L,OS  Anc 

never  disappeared,  even  if  birthday  parties 
stoppied  making  the  news. 

Rick  Orlov,  a  City  Hall  repiorter  who 
joined  the  newspapier  in  1977,  says  the  bosses 
suppiorted  the  newsroom  with  a  passion. 

“There  was  a  strong  sense  of  fighting  for 
the  underdog  and  the  good  guy,”  says  Orlov, 

www.editorandpublisher.com 


who  still  works  at  the  Daily  News 
covering  piolitics. 
“Most  of  us  were  un¬ 
der  30,  and  when 
you’re  at  a  newspapier 
in  your  20s,  it’s  the 
most  fun  thing  in  the 
world  besides  sex.” 

One  day  in  1977,  a 
libel  suit  was  filed 
against  the  newspa¬ 
pier  over  a  story  Orlov 
wrote  about  a  com- 
munity-coUege  chan¬ 
cellor  taking  junkets. 
Schmidt  gave  Orlov  a 
$50  bonus  for  being 
W3,S  SL  sued.  It  was  a  spiecial 

moment.  “Now  we 

strong  sense  of  werearealnewspa- 

O  pier,  Orlov  recalls. 

fighting  for  the 
underdog  and 
the  good  guy.” 

now  is  executive  vice 
RICK  ORLOV  president  of  media- 
Los  Angeles  Daily  News  passage.com,  which 
provides  technology  services  to  ad  agencies. 

At  the  reunion  party,  Culligan  toasted  all 
those  ex-employees  who  couldn’t  make  it  jc 
One  former  co-worker  told  Culligan, 

“We  accomplished  so  much  because  we 
never  knew  what  we  were  doing  was 
nearly  impiossible.” 


But  the  Tribune  era  didn’t  last  forever.  It 
sold  the  papier  in  1985,  and  within  a  decade 
left  the  California  newspapier  business  en¬ 
tirely.  (Of  course,  it  returned  recently  with  its 
purchase  of  the  Los  Angeles  Times.) 

Jack  Kent  Cooke  owned  the  Daily  News 
for  several  years  until  it  was  bought  in  1997 
by  MediaNews  Group  Inc.,  which  still  owns 
it.  With  201,435  subscribers,  Daily  News 
is  now  the  55th-largest  newspapier  in  the 
country,  according  to  the  “2000  Editor  & 
Publisher  International  Year  Book.” 

It  continues  to  be  a  place  where  pieople 
enjoy  beating  the  compietition.  Scoops  and 
other  successes  are  e\'er  more  meaningful 
when  you’re  the  underdog  in  to^^^l. 

Repiorters  still  write  three  or  even  four 
stories  a  day,  and  look  with  contempt  —  and 
maybe  a  bit  of  jealousy  —  at  Los  Angeles 
Times  staffers  who  might  not  produce  that 
many  articles  in  a  month. 

Perhaps  because  of  its  heavy  emphasis  on 
quick-hit  local  ne\vs,  the  Daily  News  isn’t 
considered  one  of  tlie  nation’s  top  newspa- 
piers.  It  failed  to  make  a  recent  Columbia 
Journalism  Review  list  of  the  116  best  news¬ 
papers  in  the  country. 

Schmidt  noted  that  a  California  publisher 
recently  paid  tribute  to  the  Daily  News  old- 
timers  who  laid  the  foundation  of  the  pa¬ 
per.  “The  paper’s  not  as  good  as  when  you 
guys  ran  it,”  the  publishe»-  declared.  “It 
was,”  Schmidt  says,  “a  nice  compliment  to 
all  of  us.”  II 

Dotinga  is  a  free-lance  xvriter  based  in 
San  Diego. 

AUGUST  21,  2000  EDITOR& PUBLISHER  25 


J  • 


1 


INTERACTIVE 


Two  more  lawsuits  filed 


Authors  Guild  and  another  group  join  the  continuing  legal  battle 
over  terms  and  conditions  of  online  sales  of  free-lancers’  work 


BY  JOE  STRUPP 


The  ongoing  fight  by  free-lance  writers  to  stop 
online  sales  of  their  work  without  their  sharing  in  the 
proceeds  broadened  last  week  with  two  new  lawsuits 
filed  against  a  handful  of  distribution  services.  Both 
suits  seek  court  orders  stopping  the  practice  and 
unspecified  monetary  damages  from  those  accused  of  illegally 
selling  the  information, 

“The  writers  have  brought  this  suit  after  failed  attempts  to  nego¬ 
tiate  with  the  publishers  and  magazines  that  resell  to  the  electron¬ 
ic  databases,”  said  Michael  J.  Boni,  a  Philadelphia  attorney  repre¬ 


senting  the  Authors  Guild  Inc.,  which 
filed  one  of  the  suits  Aug.  15  in  U.S. 
District  Court  in  New  York  against  five 
companies  operating  distribution  ser¬ 
vices.  Defendants  cited  in  the  New  York 
complaint  are  the  Dialog  Corp.;  Reed 
Elsevier  Corp.,  operator  of  Lexis/Nexis; 
Dow  Jones  Reuters  Business  Interactive, 
which  runs  Factiva;  Bell  &  Howell  Co., 
owner  of  Proquest  online  systems;  and 
the  Thomson  Corp.,  publishers  of  the 
Westlaw  database. 

A  Factiva  spokeswoman  said  the  suit 
is  misdirected  at  the  distributors,  who 
have  contracts  with  the  publishers  them¬ 
selves.  “The  issue  lies  with  the  original 
publishers,  and  any  queries  should  be 
directed  to  the  owners  of  the  publica¬ 
tions  in  question,”  she  said. 

The  second  lawsuit,  filed  the  same  day, 
seeks  relief  in  U.S.  District  Court  in  San 
Francisco  by  another  group  of  free¬ 
lancers,  including  the  estate  of  Jessica 
Mitford,  author  of  “The  American  Way  of 
Death.”  That  suit  names  Northern  Light 
Technology  Corp.,  Bell  &  Howell  Co., 
and  Thomson  Corp.  as  defendants.  H) 


The  Robert  Bosch  Foundation  Fellowship  Program 


Offering  Excellent  International  Experience 
FOR  Young  American  Journalists 


As  the  countries  of  the  world  become  more  interdependent,  the  Robert  Bosch 
Foundation  offers  an  excellent  opportunity  to  gain  in-depth  knowledge  of  a  different 
political,  economic,  and  cultural  environment.  Each  year,  the  Robert  Bosch 
Found  ition  in  Stuttgart,  Germany,  gives  20  young  Aamericans  between  the  ages  of 
23  and  34  the  chance  to  spend  nine  months  in  Germany.  Five  of  the  competitively 
chosen  Robert  Bosch  Foundation  Fellows  are  from  the  field  of  Journalism  and  Mass 
Communications.  During  the  two  work  phases  of  the  program.  Fellows  gain  practi¬ 
cal  experience  in  newspapers  such  as  Berliner  Zeitung  (Berlin),  Der  Tagesspiegel 
(Berlin),  Die  Zeit  (Hamburg),  and  TV  stations  such  as  n-tv  and  ZDF. 

Through  their  professional  experience,  trips,  lectures  and  related  seminars  in  Berlin, 
Munich,  the  Czech  Republic,  Paris  and  Brussels,  the  Fellows  gain  a  meaningful 
understanding  of  issues  facing  the  European  Union  and  Germany  today.  Candidates 
for  the  Robert  Bosch  Foundation  Fellowship  Program  are  chosen  from  the  fields  of 
Journalism  and  Mass  Communications,  Business  Administration,  Economics,  Law, 
Political  Science,  and  Public  Policies/Aflfairs.  Fellows  receive  a  generous  monthly 
stipend  and,  if  needed,  will  be  provided  with  German  language  training. 

Since  1984,  over  250  Americans  have  been  given  this  unique  opportunity.  Most  of 
those  selected  to  participate  in  this  program  are  very  likely  to  become  leaders  in  their 
professional  fields  in  the  future,  and  commit  themselves  to  the  long-term  stabilization 
and  growth  of  German-American  relations. 


Applications  must  be  received  no  later  than 
October  15,  2000  for  the  program  begin¬ 
ning  in  September  200 1 . 

For  more  information  contact: 

CDS  International,  Inc. 

U.S.  Representative  for  The  Robert  Bosch 

Foundation  Fellowship  Program 

871  United  Nations  Plaza,  15th  Floor 

New  York,  NY  10017-1814 

Tel:  (212)  497-3518 

Fax:  (212)  497-3535 

E-mail:  eandros@cdsintl.org 

Webs i te :  www. cds i ntl . org/rbffprogram .  h tm  1 


The  Robert  Bosch  Foundation 

(Robert  Bosch  Stiftung  GmbH)  in  Stuttgart, 
Germany,  embodies  the  philanthropic  and 
social  endeavors  of  the  founder,  Robert 
Bosch  (1861-1942).  Established  in  1964, 
the  Foundation  holds  92%  of  the  shares  of 
the  Robert  Bosch  Company,  a  worldwide 
manufacturing  enterprise. 
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Sydney2000Fans.com  sets  pace  at  the  head  of  the  field 

BY  CHARLES  BOWEN 

This  time  next  month,  we’ll  all  be  knee-deep  in 
Olympic  Games  coverage  from  Sydney,  Australia, 
with  data  streaming  into  our  newsrooms  from  TV, 
radio,  the  wires,  and  the  Web.  Judging  from  other 
recent  Olympics,  we  can  anticipate  some  powerful 
official  presence  on  the  Internet  from  the  Big  Players,  including 
NBC’s  news  and  sports  operations,  the  International  Olympic 
Committee  (IOC),  and  the  host  city  itself. 

But  before  all  these  bright  lights  catch  our  eye,  take  a  moment  to 

visit  a  remarkable  un¬ 
official  Web  site  that 
not  only  captures  the 
excitement  of  the  com¬ 
ing  games  but  also 
gives  you  mountains  of 
background  informa¬ 
tion  right  now  that  you 
can  use  in  planning 
your  own  Olympic 
Games  coverage.  The 
site  also  is  very  likely  to 
be  of  interest  to  those 
of  your  readers  who 
can’t  wait  for  Sept.  15, 
when  the  celebration  in 
Sydney  gets  started. 

Webmaster  Trent 
White,  a  21-year-old 
college  student  from  Sydney’s  eastern 
suburbs,  has  created  the  definitive  un¬ 
official  guide  to  the  Games,  updated 
daily  with  news,  along  with  searchable 
databases  about  past  medalists,  Olympic 
history,  Australia’s  preparations,  and 
even  resources  for  children  to  use  in 
school  reports. 

To  look  in  on  White’s  work,  visit  the 
site  at  http://www.sydney2000fans.com, 
where  the  introductory  page’s  “Worth 
Checking  Out”  section  has  links  to: 


Sydney  2000  Fans. Com 


Newsletter 
Discussion  Board 
ftetures 
Image  Gallery 
Pertnersites 
Belated  Sites 
The  Community 
Our  Vision 
Contact  Us 

About  The  Webmaster 


Laryngitis  l,,,  y^„ge|e. 


OMOM(>  S  HwiueKd  Uy 


Worth  Cfieckinq  Out 


The  ULTIMATE  Fan  Site 


taKF.C««  iKm  cm 
^  IM  MC  Use  It 
••  V««r  OhwMc  wfafMO  mS 


It*  Tli«  HkMt  ctfctSMtw*  iimAc<*I 

fM  eta  to  UcMfy.  Vtok 

‘‘‘bSkcNUm  lali  M  Olyeic  tm 


RKh  Muitimed>a  Experio 


•  “Sports  Pages,”  where  every  sport 
at  the  Sydney  2000  Games  has  been 
profiled. 

•  “Medalists,”  listing  the  winners  of  all 
the  events  at  the  1996  Atlanta  Games. 

•  “The  Party  Schedule,”  detailing  all 
the  free  entertainment  scheduled  for  the 
Australian  Games. 

•  “Olympic  History,”  with  a  historical 
account  of  each  of  the  Olympic  Games 
events. 

•  “The  Athletes  Village,”  linking  to 


Web  sites  about  specific  Olympic  athletes 
of  the  present  and  the  past. 

•  “The  Schools  Resource.”  “Having  trou¬ 
ble  with  the  Olympics’  homework  assign¬ 
ment?”  asks  White.  “This  section  will  help 
you  find  the  information  you  are  seeking.” 

Along  the  top  of  the  introductory  screen 
are  tabs  that  provide  alternate  routes  into 
White’s  massive  data  reserves.  The  “Sydney 
2000”  tab  takes  you  to  a  section  covering 
the  Games’  venues,  sports,  participating 
nations,  a  day-to-day  schedule,  profiles  of 
the  host  city,  and  coverage  of  the  Torch 
Relay.  The  “Olympic  Games”  tab  produces 
lists  of  medalists,  the  medal  tallies  once 
the  competition  begins,  world  records, 
Olympic  trivia,  and  news  of  what  cities 
have  bid  to  host  the  Games  in  the  future. 

The  site  also  publishes  a  free  e-mail 
newsletter  called  The  Medal  Count,  with 
news  of  upcoming  events,  'TV  schedules, 
and  related  developments.  To  sign  up, 
click  the  “Newsletter”  link  on  the  intro¬ 
ductory  page.  Also  on  the  top  page  are 
links  to  the  site’s  “Image  Gallery”  with 
pictures  of  the  various  venues  and  scenes 
around  Sydney  and  the  “Features”  section 
for  more  in-depth  coverage  of  Olympic 
Games  issues. 

And  here  are  some  other  major  Web 
sites  devoted  to  covering  next 
month’s  Olympics: 

IThe  officii  IOC  Web  site, 
operated  by  the  IOC  at  http:/ / 
www.olympic.org.  Beyond  cover¬ 
age  of  the  latest  games,  the  IOC 
has  an  Oljmpic  Museum,  a  sec¬ 
tion  on  Olympic  collectibles,  and 
advance  information  on  the 
Winter  Games  in  Salt  Lake  City 
in  2002  and  the  next  Summer 
Games  in  Athens  in  2004. 

2  The  Olympic  Coordination 
Authority  (http://www.oca 
.nsw.gov.au),  an  arm  of  the  official 
Australian  agency  in  charge  of  the 
Sydney  games,  with  information 
on  the  venues  and  the  planning  of 
the  events.  The  site  has  data  on 
the  facilities,  the  show  grounds,  media 
releases,  and  Sydney  in  general. 

3 NBC  Olympics  (http://www.nbc 
olympics.com),  the  colorful, 
frequently  updated  site  by  the  official 
broadcaster  of  the  Games,  with  informa¬ 
tion  on  competitions  and  profiles  of 
the  athletes,  along  with  results  once  the 
Games  begin.  You  can  browse  and  search 
by  specific  sport,  view  current  headlines 
and  stories,  see  TV  schedules,  and  even 
get  the  current  weather  in  Sydney.  11 
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Supplemental  wires  have  reshaped  their  content  and 
made  other  significant  changes  over  the  past  few  years 

BY  DAVE  ASTOR 

During  the  past  decade,  supplementals  have 
shown  suppleness  in  changing  and  updating  the 
material  they  supply. 

Indeed,  these  news  services  look  very  different  in 
2000  compared  to  1990.  They’re  reshaping  con¬ 
tent,  providing  more  visuals,  introducing  paginated  pages,  deliv¬ 
ering  digitally,  adding  Web  clients,  and  more. 

Why  all  these  changes?  One  reason,  of  course,  is  that  supplemen¬ 
tal  customers  are  asking  for  them.  New  York  Times  News  Service 
(NYTNS)  research  found  that  many  newspapers  prefer  shorter  sto¬ 
ries  and  want  them  delivered  earlier.  So,  with  pieces  such  as 

lengthy  special  reports, 

NYTNS  now  sends  com¬ 
plete  and  abridged  ver¬ 
sions.  With  regular 
articles,  the  news  service 
is  much  more  conscious 
about  including  option¬ 
al-trim  markers. 

“W^e  also  introduced 
TimesExpress,  which  takes  the  top  20 
stories  of  the  day  and  cuts  them  to  300- 
500  words,”  said  Executive  Editor  Lau¬ 
rence  M.  Paul. 

And  NYTNS,  with  the  help  of  a  bigger 
and  better-trained  staff,  is  delivering  con¬ 
tent  earlier  each  evening  —  even  if  a  story 
hasn’t  reached  its  final  stage.  If  the  article 
changes  significantly  later  in  the  night, 

NYTNS  then  sends  out  the  newer  version. 

“We’re  making  it  a  point  to  be  more 
useful  to  our  clients,”  said  New  York 
Times  Syndication  Sales  Corp.  President 
and  Editor  in  Chief  Gloria  Brown  Ander¬ 
son,  who  added  that  NYTNS  also  offers 
four  levels  of  service  ranging  from  “com¬ 
plete”  to  “custom.”  The  latter  is  a  smaller 
package  particularly  aimed  at  under- 


“We  are  doing  a  much  better 
job  of  moving  visuals  to  go 
along  with  stories,  including 
photos,  graphics,  [and]  Web 
packages.’ 


—  JANE  SCHOLZ 

KRT  Information  Services 


50,000  circulation  papers. 

Another  reason  for  changes  at  supple¬ 
mentals?  “Declining  newspaper  circula¬ 
tion,”  said  Scripps  Howard 
News  Service  (SHNS)  Editor 
and  General  Manager  Peter 
Copeland.  “There’s  a  whole 
generation  of  people  coming  up 
who  don’t  automatically  turn  to 
newspapers.”  Meaning  the  right 
supplemental  material  can 
help  newspapers  attract  and 
retain  readers. 

There’s  also  circular  logic  in¬ 
volved,  because  changes  in  content  news¬ 
papers  supply  to  supplementals  are 
passed  on  to  papers  buying  this  supple¬ 
mental  content. 


Al  Leeds 


Copeland  said 
SHNS  in  recent 
years  has  halved  the 
length  of  many  sto¬ 
ries,  to  400-500 
words,  to  accommo¬ 
date  busy  readers 
and  tighter  news 
holes.  He  added  that 
SHNS,  while  still 
covering  breaking 
news  and  governmental  doings,  is  offer¬ 
ing  more  feature  stories,  more  trend 
pieces,  more  content  on  topics  (such  as 
health  and  food)  directly  relevant  to  read¬ 
ers’  lives,  more  stories  reflecting  Ameri¬ 
ca’s  ethnic  diversity,  and  more  content 
aimed  at  young  people. 

“We  assume  editors  get  The  Associated 
Press,”  said  Copeland.  “When  they  see  our 
story,  it  better  be  different.” 

Other  wires  have  also  made  some  of  the 
changes  mentioned  by  Copeland. 

“The  U.S.  population  is  becoming  more 
diverse  demographically,”  said  Knight 
Ridder/Tribune  Information  Services 
(KRT)  Editor  Jane  Scholz.  “Our  cus¬ 
tomers  have  to  offer  a  range  of  content 
aimed  at  a  more  diverse  audience  — 
including  younger  readers  and  different 
ethnic  groups.” 

Supplementals  are  also  offering  a  lot 
more  material  relating  to  business  and 
computers.  Los  Angeles  Times- 
Washington  Post  News  Service 
President  and  Editorial  Director 
Al  Leeds  said  a  number  of 
newspapers  use  computer 
columns  from  LAT-WP  rather 
than  from  syndicates  because 
they  like  the  quality  of  the 
features.  And,  since  they’re 
not  buying  the  columns  individually, 
they  can  save  money. 

News  services  have  also  significantly  in¬ 
creased  their  nontext  offerings. 

We  are  doing  a  much  better 
job  of  moving  visuals  to  go  along 
with  stories,”  said  Scholz, 
“including  photos,  graphics, 
illu-strations,  caricatures,  Web 
packages  for  online  publishers, 
and  news  animations  for  online 
publishers  and  TV.” 

One  reason  for  this  boom  is 
digital  deliveiy.  “It  has  become 
so  much  easier  and  cheaper  to  move  visu¬ 
als,”  said  Scholz,  whose  wire  sends  out  more 
than  800  photos  a  month. 

“When  I  first  came  here  in  1989,  we  were 
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still  sending  out  glossy  photos,”  recalled 
Leeds.  “They  cost  hundreds  of  thousands  of 
dollars  a  year  to  mail.” 

SHNS  has  increased  the  number  of 
photos  it  distributes  from  100  a  month  a 
few  years  ago  to  more  than  400  a  month. 

Digital  delivery  also  makes  it  easier  for 
supplementals  to  send  material  abroad. 
That’s  one  reason  why  international  busi¬ 
ness  has  risen  from  a  quarter  to  a  third  of 
LAT-WP’s  revenue  since  1990. 

NYTNS  has  increased  its  international 
business  partly  by  ending  its  policy  of  al¬ 
lowing  only  one  client  f)er  country.  Sales 
Director/North  America  Bob  Famell  noted 
that  because  content  can  be  disseminated 
everywhere  on  the  Internet,  print  exclusivi¬ 
ty  doesn’t  make  as  much  sense  as  before. 

Supplementals  are  also  offering  more 
paginated  pages.  For  instance,  SHNS  has 
introduced  seven  paginated  feature  fronts 
since  1997  covering  topics  such  as  home/ 
garden  and  personal  finance.  KRT  has 
its  “OnePages,”  which  include  special 
packages  as  well  as  weekly  pages  such 
as  “That’s  Racin’”  and  “Soul  &  Spirit.” 


In  brief 

‘Lola’  canning 
irks  many 
Arkansas 
readers 

Complaints  by  a  4-to-l  ra¬ 
tio  are  running  in  favor 
of  the  return  of  “Lola”  to 


Complaints  by  a  4-to-l  ra¬ 
tio  are  running  in  favor 
of  the  return  of  “Lola”  to 
the  Arkansas  Democrat-Gazette 
in  Little  Rock,  where  the  comic 
was  canceled  last  month  for 
using  the  word  “farts.” 

The  word  on  reader  reaction 
comes  from  the  Arkansas 
Times,  which  reported  that  Mickelson 

the  Democrat-Gazette  received 
more  than  100  phone  calls  the  first  week 
and  many  e-mail  messages  and  letters 
since.  The  Times  also  noted  that  the 
Democrat-Gazette  doesn’t  plan  to  rein¬ 
state  the  strip. 

In  the  July  11  comic,  Lola  says:  “Grand¬ 
children  are  like  farts.  You  can  only  stand 
your  ovMi.” 

The  Democrat-Gazette  said  this  “exceed¬ 
ed  the  boundaries  of  good  taste  for  the 
comics  pages.”  But  Steve  Dickenson,  who. 
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Pages  can  be  customized  by  each  client. 

Regional  wires  have  emerged,  too,  in¬ 
cluding  KRT  South,  KRT  California,  and 
the  Scripps-McClatchy  Western  Service. 

Not  every  trend  is  positive.  One 
supplemental  executive  said  some 
newspapers  don’t  put  competent- 
enough  people  in  wire  editor  po¬ 
sitions.  Copeland  said  there  are  ! 
fewer  U.S.  dailies  than  a  decade 
ago,  meaning  supplementals  have 
fewer  potential  customers  and 
potential  contributing  papers. 

And  Paul  lamented  that  many  pa-  Copeland 

pers  are  devoting  less  space  to  na¬ 
tional  and  international  news. 

“It’s  finstrating,”  he  said,  noting  that  get¬ 
ting  this  news  to  readers  helps  democracy 
function.  Anderson  added  that  the  ideal  ap¬ 
proach  for  papers  wanting  a  lot  of  local  cov¬ 
erage  is  to  “coimect  international  and 
national  stories  back  to  their  community.” 


.,53^  Creators  comic  stars 
Mississippi  teacher 

I  Mark  Pett  is  doing  a  comic  called  “Mr. 
Lowe”  that’s  loosely  based  on  his  experi¬ 
ences  teaching  public  school  in  rural 
Mississippi. 

Characters  include  teacher  Cal  Lowe, 
twin  fourth-graders  Quentin  and 
Shanika,  principal  Ms.  Stickler, 
veteran  teacher  Mr.  Brown,  and 
Cal’s  roommate  Gus. 

“Mr.  Lowe”  (http://markpett.com) 
is  distributed  by  Creators  Syndicate. 


Beyond  the  big  four 

Other  news  services  have  started  and/or 
grown  in  the  1990s.  They  include,  among 


j  along  with  Todd  Clark,  does  “Lola”  for  Trib¬ 
une  Media  Services,  responded:  “We  don’t 
I  live  in  the  ’50s  anymore.  The  rest  of  the 
newspaper  content  is  indicative  of  that” 
Language  has  been  getting  somewhat 
looser  in  newspaper  comics  in  recent 
years  {E^P,  Aug.  15, 1998). 

j  Copley  TEES  OFF  WITH  GOLF 
I  COLUMN  BY  Tina  Mickelson 
“Golf  Tips  With  Tina  Mickel¬ 
son”  is  being  syndicated  by 
Copley  News  Service. 

The  weekly  column,  which 
comes  with  a  color  photo,  is  by 
the  California-based  golf  pro. 
Her  brother,  Phil  Mickelson,  is 
also  a  well-known  golfer. 


others,  Gannett  News  Service  (which  has 
many  Gannett  and  some  non-Gannett 
newspaper  clients);  BPI  Entertainment 
News  Wire;  Religion  News  Service  (E&P, 
March  14, 1998);  and  American 
News  Service  {E^P,  Nov.  8, 
1997)  —  which  specializes  in 
solution-oriented  stories. 

And  syndicates  continue  to 
offer  news  service  packages, 
such  as  the  Entertaiiunent 
News  Service  and  Health  &  Fit¬ 
ness  News  Service  from  the  Los 
land  Angeles  Times  Syndicate,  and 

the  Christian  Science  Monitor 
News  Service  distributed  by  United  Media. 

Syndicates  are  also  involved  with 
SHNS,  whose  sales  are  handled  by  United, 
and  KRT,  which  is  marketed  by  Tribune 
Media  Services. 

KRT  has  more  than  600  newspaper 
clients  (not  counting  online  and  TV 
customers),  while  SHNS  has  more  than 
400.  LAT-WT  distributes  its  content  to 
647  paying  clients,  and  NYTNS  goes  to 
approximately  6OO  customers.  11 


et  cetera . . . 

SCRIPPS  HOWARD  NEWS  SERVICE 
(SHNS)  has  replaced  Greg  Paeth’s  TV 
highlights  feature  with  “TV  Queen”  by  M.J. 
Wilde  of  The  Albuquerque  (N.M.)  Tribune. 

...  SHNS  named  Al  Thompson  assistant 
managing  editor/sports.  He  replaces  Tom 
OToole,  who  will  coordinate  college  sports 
coverage  for  USA  Today.  Thompson  has 
been  a  Scripps  Howard  editor  and  reporter 
for  more  than  30  years. ...  Dayton  (Ohio) 
Daily  News  editorial  writer/columnist  Martin 
Gottlieb  has  written  an  online  book  called 
“Campaigns  Don’t  Count:  How  the  Media 
Get  American  Politics  All  Wrong” 
(http://www.coxnews.conV2000/reports/ 
ebook).  Gottlieb’s  column  is  occasionally 
picked  up  by  Cox  News  Service.  ...  Another 
Daily  News  staffer,  Charley  Stough,  has  au¬ 
thored  “Warm  Spit,”  a  mystery  novel  star¬ 
ring  a  Texas  newspaper  editor.  Stough 
writes  the  e-mail-syndicated  “Bumed-Out 
Newspapercreatures  Guild”  newsletter. ... 
Flvwheei.  Meo<Vs  syndicated  “Track  & 
Speed”  page  has  launched  “Last  Lap  With 
The  Lugnut,”  a  radio  vignette  featuring 
“The  Lugnut”  columnist  Rod  Thrown.  Fly¬ 
wheel  was  formerly  known  as  Thomson  Tar¬ 
get  Media  and  Thomson  Interactive  Media. 
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PACKilGING  CENTER 

Pre-printed  insert  advertising  growth  in  the  Bluegrass  State  drives 
both  greenfield  site  in  Lexington  and  expansion  in  Bowling  Green 


BY  JIM  ROSENBERG 

A  LARGE  Knight  Ridder  daily  and  a  smaller  inde- 
pendent  newspaper  in  Kentucky  are  building  new 
space  for  their  burgeoning  business  of  inserting 
pre-printed  advertising. 

Separate  from  its  production  plant,  the  Leocington 
Herald-Leader  is  constructing  a  75,000-square-foot  packaging 
and  commercial  printing  facility,  to  be  completed  by  next  spring. 
Well  before  then,  the  Bowling  Green  Daily  News  will  add  10,000 
square  feet  to  its  existing  building,  quadrupling  the  size  of  its 

packaging  and  distri¬ 


bution  department 
when  it  opens  in 
October. 

Filling  those  spaces 
with  new  equipment, 
the  two  dailies’  experi¬ 
ences  not  only  reflect 
the  year-afler-year 
volume  increases  in 
free-standing  inserts 
(FSIs)  but  also  typify  a 
trend  manifested  in  the 
Newspaper  Association 
of  America’s  (NAA)  am-  NAA:  U.S.  newspai 
nual  expenditure  survey. 

Based  on  participants’  responses,  the 
NAA  estimates  newspapers  will  spend  al¬ 
most  a  quarter-billion  dollars  on  plant 
construction  in  2000  (that’s  double  1999’s 
outlays,  though  the  trade  group  warns 
against  year-to-year  comparisons)  and 
more  this  year  in  every  listed  post-press 
equipment  category  —  inserters,  collators, 
stackers,  conveyors,  and  strappers. 

Parent  Knight  Ridder  will  spend  $5.4 
million  to  house  and  $6.4  million  to 
equip  the  114,427-circulation  (154,596 
Sunday)  Herald-Leader’s  packaging  oper¬ 
ation.  With  six  shipping  and  six  receiving 


NAA:  U.S.  newspapers  will  spend  almost  $250  million  on  plant  construction  this  year. 

I  docks  and  15%  of  floor  space  reserved  for  |  Didde  web 

responses,  the  offices,  the  new  building  is  going  up  on  a  terfolding  i 

:rs  will  spend  al-  5.2-acre  parcel  on  the  outskirts  of  Lexing-  will  be  hon 

liars  on  plant  ton.  The  project’s  architect,  developer,  dal  printin 

it’s  double  1999’s  and  builder  are  all  Lexington  companies.  tomers,  itji 

group  warns  Inserts  from  advertisers  and  newspa-  a  North  Ca 

parisons)  and  per  sections  pre-printed  at  the  Midland  lion  pieces 

;ted  post-press  Avenue  plant  will  be  shipped  to  the  new  mailer  Adv 

serters,  collators,  center,  where  the  former  will  be  inserted  have  our  ea 

strappers.  into  the  latter.  Resulting  packages  will  go  total  mark< 

will  spend  $5.4  back  to  Midland  Avenue  for  subsequent  The  conn 

t  million  to  distribution  along  with  Herald-Leader  color  Heide 

ition  (154,596  main  sections.  fecting  unit 

1  packaging  oper-  When  advertisers  send  inserts  to  the  “There’s  hig 

and  six  receiving  new  packaging  center,  truck  traffic  at  the  1  we  want  to 


downtown  plant  should  decrease  signifi¬ 
cantly,  according  to  Operations  Vice 
President  David  Stone.  Space  that  has 
held  insert  shipments  once  again  will  be 
devoted  to  newsprint,  allowing  all  news¬ 
print  to  be  stored  on  site.  Three  years 
ago,  the  growing  number  of  inserts 
forced  newsprint  into  an  off-site 
warehouse. 

“The  new  facility  will  be  the  answer  to 
several  problems,”  said  Publisher  Timo¬ 
thy  M.  Kelly,  “...  but  they  are  great  prob¬ 
lems  to  have  because  they  are  the  results 
of  increased  advertising  insert  business.” 

From  1996  to  1999,  the  number  of  FSIs 
grew  by  21%,  according  to  Advertising 
Vice  President  Ann  Caulkins,  who  said 
her  paper  has  seen  a  further  8%  growth  in 
number  of  pieces  so  far  this  year.  Con¬ 
tributing  to  that  growth  are  stores  in  the 
large  Hamburg  Pavilion  shopping  center, 
she  said,  where  most  of  the  new  “big-box” 
stores  found  their  first  Lexington  location 
and  many  became  FSI  advertisers. 

Considering  GMA  and  Heidelberg  in¬ 
serters  “with  at  least  30  heads,”  the  paper 
will  probably  make  its  selection  by  the 
end  of  next  month,  said  Stone.  The  Her¬ 
ald-Leader’s  two  6-into-l  Ferag  drums, 
which  can  run  12-into-l 
~1  in  tandem,  “just  doesn’t 
give  us  the  capabilities 
these  days,”  said  Stone. 
New  equipment  also  will 
go  into  the  three  stack, 
tie,  and  bottom-wrap 
lines  to  come  off  each  in¬ 
serter.  Stone  said  the  new 
equipment  vsdll  mean 
fewer  hours  of  work  and 
newer  skills  for  workers. 

Just  about  the  only  old 
equipment  that  will 
move  to  the  new  plant 
lion  this  year.  eight-color 

Didde  web  press  and  a  couple  of  quar¬ 
terfolding  machines  —  the  center  also 
will  be  home  to  the  company’s  commer¬ 
cial  printing  business.  Adding  new  cus¬ 
tomers,  it  just  signed  a  big  contract  with 
a  North  Carolina  firm  to  supply  30  mil¬ 
lion  pieces  a  year.  And  wary  of  direct 
mailer  Advo  Systems,  Stone  said,  “We 
have  our  ear  to  the  ground”  for  possible 
total  market  coverage  products. 

The  commercial  shop  hopes  to  add  a  10- 
color  Heidelberg  sheet-fed  press  with  per¬ 
fecting  unit  and  high-gloss  color  capability. 
“There’s  high  demand  for  that  work,  and 
we  w'ant  to  be  a  full-service  commercial 
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printer,”  said  Stone,  who  plans  to  put  one  of 
his  Cymbolic  Sciences  Newsjet 
computer-to-plate  imagers  to  the  relocated 
operation. 

To  the  southwest.  Bowling  Green’s  Dai¬ 
ly  News  hired  newspaper  specialist  Dario 
Designs,  Framingham,  Mass.,  to  design  its 
new  packaging  and  distribution  center, 
being  added  to  the  existing  building  by  a 
contractor  from  nearby  Glasgow.  The 
21,359-circulation  (26,649  Sunday)  daily’s 


story  was  essentially  the  same  as  Lexing¬ 
ton’s;  rapid  growth  of  inserts  and  not 
enough  space,  according  to  Publisher 
Pipes  Gaines. 

To  the  two  counter  stackers  and 
press  conveyor  bought  in  preparation 
for  the  addition,  the  Daily  News  will 
add  a  new  K&M  Titan  inserter,  two 
Samuel  strappers,  Quipp  overhead 
and  dock  conveyor  system,  and  Quipp 
bottomwrapper,  according  to  Packaging 


and  Distribution  Manager  Troy  Warren. 

The  architect  employed  structural  steel 
as  a  design  element.  A  translucent  materi¬ 
al  enclosing  the  top  half  of  one  side  of  the 
building  will  admit  daylight  and  emit  a 
soft  glow  after  dark. 

General  Manager  Mark  Van  Patten 
called  the  entirely  re-landscaped  structure 
I  “a  nice  addition  to  the  downtown  area” 
that  is  “attractive  and  architecturally 
interesting ...  without  adding  cost.”  11 


ON  THE  SUPPLY  SIDE 


PERSONNEL 

PREPRESS/OUTPUT 

Software  Consulting  Services 

Nazareth,  Pa. 

Appointed  William  Bader  research  and 
development  director,  a  new  position  at 
SCS,  where  he  will  contribute  his  vision 
for  technical  and  product  development.  A 
computer  and  electrical  engineer,  Bader 
has  been  with  SCS  for  18  years,  developing 
a  variety  of  applications  and  winning  the 
company’s  1999  achievement  award. 

NET-UNX  AG,  Ann  Arbor,  Mich. 

Appointed  Dick  Steensma  president  of 
its  recently  acquired  CText  Inc.  subsidiaiy, 
part  of  its  new  Publishing  Solutions  divi¬ 
sion,  where  he  takes  over  day-to-day  re¬ 
sponsibilities  from  Larry  Moore,  who 
remains  CEO.  In  his  35  years  supplying 
newspaper  systems,  Steensma  has  served 
as  Autologic  operations  vice  president. 
Monotype  president,  Dunn  Technology 
vice  president,  Dainippon  Screen  vice  pres¬ 
ident,  and  principal  of  RSS  Associates  con¬ 
sulting.  Most  recently,  he  was  president  of 
Xitron  (see  next  two  entries). 

XlTRON  Ann  Arbor,  Mich. 

Announced  the  promotion  of  James  P. 
Thrush  from  sales  and  marketing  vice  presi¬ 
dent  to  president  of  the  Autologic  Informa¬ 
tion  International  subsidiary  that  develops 
and  integrates  raster  image  processors.  Be¬ 
forejoining  Xitron  in  1996,  Thrush  served 
in  sales  and  marketing  at  Gerber  Scientific, 
Crosfield  Electronics,  and  Scitex  America. 

Patrick  French,  OEM  sales  manager  at 
Xitron  since  joining  in  1998,  takes  over  as 
sales  and  marketing  vice  president.  He 
earlier  held  sales  management  positions 
with  Purup-Eskofot,  PrePress  Direct,  and 


Itek.  Operations  Controller  Karen  J.  Crews 
was  promoted  to  finance  vice  president. 
Crews  joined  the  company  14  years  ago. 

Autologic  Information 
International,  Thousand  Oaks,  Calif. 

Elected  Alvin  J.  Brunner  president  and 
chief  operating  officer,  replacing  Dennis 
Doolittle,  who  two  months  ago  left  to  be¬ 
come  president  of  net-linx’  System  Integra¬ 
tors  operation.  Brunner  has  been  with 
Autologic  for  20  years  in  positions  ranging 
from  regional  sales  manager  to  North  and 
South  America  operations  vice  president. 

Monotype  Systems  Inc. 

Rolling  Meadows,  III. 

Named  Jim  Hanger  and  Randy  Johnson 
as  western  and  eastern  regional  sales  man¬ 
agers,  respectively.  Formerly  international 
operations  vice  president  at  Autologic  In¬ 
formation  International,  Hanger  estab¬ 
lished  All’s  European,  Latin  American,  and 
Asia-Pacific  direct  sales  and  dealer  organi¬ 
zation.  Johnson  began  his  26  years  in  news¬ 
paper  prepress  at  Mergenthaler  Linotype 
Co.,  then  put  in  12  years  at  Autologic  before 
joining  Monotype  in  1991. 

Purup-Eskofot  Inc.  Kennesaw,  Ga. 

Promoted  David  Mitchell,  U.S.  sales 
manager  since  joining  the  Danish  input  and 
output  systems  developer  in  1998,  to  North 
and  South  America  sales  vice  president. 

Polaroid  Graphics  Imaging 

Waltham,  Mass. 

Appointed  K.  Richard  Littrell  as  North 
American  field  operations  vice  president, 
coinciding  with  a  product  line  expansion 
that  began  with  the  launch  of  Prediction, 
an  automatic  digital  halftoning  system  that 
employs  the  laser-ablation  technology 
found  in  PGI’s  PolaProof  system.  Littrell 


moved  to  PGI  from  Agfa  Corp.,  where  he 
most  recently  served  as  senior  worldwide 
product  line  manager  for  computer-to- 
plate  systems.  During  nine  years  at  Agfa,  he 
also  was  involved  in  server  technology,  sys¬ 
tems  strategy,  screening,  color,  and  digital 
proofing.  Before  joining  Agfa,  Littrell 
worked  as  a  consultant,  color  systems  direc¬ 
tor  at  a  trade  shop,  marketing  and  research 
staffer  for  Scitex  Corp.,  and  systems  repre¬ 
sentative  for  Information  International  Inc. 

PRESSROOM 

Myllykoski  Corp. 

Anjalakoski,  Finland 

Named  Kevin  J.  Kuliga  president  of 
Madison  Paper  Co.,  Alsip,  Ill.,  a  wholly 
owned  subsidiary  that  recently  acquired 
the  assets  of  FSC  Paper  Co.,  maker  of 
newsprint  from  100%  recycled  fiber.  Since 
1994,  the  27-year  papermaking  industry 
veteran  had  been  pulp  and  technical  oper¬ 
ations  director  at  Madison  Paper  Indus¬ 
tries,  the  Madison,  Maine,  operation  in 
which  Myllykoski  owns  a  majority  interest. 

NPES  (Association  for  Suppliers 
of  Printing,  Publishing  and 
Converting  Technologies) 

Reston,  Va. 

Hired  Steven  M.  Prejsner  as  technology 
manager,  a  new  position  in  which  he  assists 
member  firms,  their  customers,  and  the 
public  with  technical,  safety,  health,  and 
training  issues;  helps  develop  industry 
standards;  works  with  the  NPES  Govern¬ 
ment  Affairs  Department;  and  represents 
the  association  on  industry  committees. 
Before  joining  NPES,  Prejsner  was  an  esti¬ 
mator  and  production  manager  for  several 
printers.  Creation  of  the  new  position 
coincides  with  the  introduction  of  “Tech- 
Scan,”  a  report  that  highlights  new  tech¬ 
nologies  developed  by  NPES  members. 


www.editorandpublisher.com 


AUGUST  21,  2000  EDITOR &PUBLISHER  31 


We  Rank  The  BEST  PLACES 
TO  LIVE  IN  THE  U.S. 

ALL  NEW  2000 
EDITOR&PUBLISHER 
MARKET  GUIDE. 

Now  Including  the  Exclusive 
E&P  Better  Living  Index! 


But  the  \L\RKET  (illDE  has  also  been  a  higlih  recommended  source  of  It  s  the  onh  source  of  valuable,  de.scriptive  information  for  MSA  and 
rekKation  data.  Its  unique  combination  of  quantitative  and  qualitati\e  data  non-MSA  markets  in  the  I'.S.  and  (ianada  . . .  plus  critical  market  data 
has  provided  an  accurate  description  of  communin  life.  tor  more  than  1 .600  cities  and  all  3. 1-tl  I  S  counties. 


For  ~S  years  marketers  haw  icsed  the  tilfcP  MARKFT  (it  IDE  as  a  planning 
t(K)l.The\  have  come  to  reh  on  the  demographic  and  economic  tables 
with  actuals  and  remarkabh-  accurate  annual  projections. 


Industries,  (diain  Outlets.  Retail  Outlets.  Location 
of  Markets,  Newspapers  Sercing  the  .Market.  Retail  Sales  Data,  antf 
much,  much  more! 


Now,  in  our  ”6th  anniversarc'  printing,  the  .MARKET  CiL’IDE  offers 
more  new  features  to  enhance  its  usefulness  in  both  areas' 


Relocation  info  now  includes  rankings  of 
quality  of  life  data  including: 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overall  BETTER  LIVI\G  INDEX! 


Demographic  data  now  includes: 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

Now  Population  Forecasts  are 
projected  out  5  YEARS  to  2005! 

All  the  market  data  for  Canada  is  in 
one  convenient  section! 

Dl.l  S  ... 

. . .  these  regular  features;  Population  by  Age, 
Ethnic  Breakdowns,  Number  of  Households. 
Income  per  Household  and  per  Capita.  Principal 


PKlC'J.NCi 

The  print  cop\'  of  the  E&P  .MMlKEf  GI  IDE  is  just  $1-40.  It's  also  available 
on  (!;D-R0M  for  windows.  Pricing  for  the  (TTRO.M,  which  includes  the 

-  printed  .Market  Guide,  is  just  $49$  (C!A.  IXi,  FL,  IL. 

MA,  MD,  NJ,  NA'  OH  and  TX  residents  please  add 
appropriate  sales  tax.  ( Canada  residents  please  add  GST) 
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Please  send  payment  to:  EDITOR  &  PUBLISHER 
DIREtn'ORIES.  Circulation  Dept.,  770  Broadway, 
New  York,  NY  10003.  Phone:  (888)  6l2-'’09i 
E-Mail:  edpub@mediainfo.com.  Place  your  order  on  our 

Web  site:  \\AV'\v.cditortiiKij)ubllslicr.coni 
(dick  on  the  store  icon)  Or  contact  us  at  the 
number  above  for  more  information. 
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The/U  be  discussing  issues  cntical  to  the  billion-dollar  classifieds  industry-issues 
like  organization  and  training  of  staff,  customer  service,  technology  choices 
niche  competition,  the  publisher’s  perspective,  local  advertising  models 
classified  piracy  and  much  more! 

And  they’ll  be  networking,  meeting  with  important  industry  vendors  and 
catching  up  on  what’s  new  and  on  the  horizon  for  the  online  classifieds 
industry. 

Shouldn't  you  be  there  too?  Monterey.  September  17-19. 

SEPTEMBER  17-19,  2000  •  HYATT  REGENCY,  MONTEREY,  CA 
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Keep  What  Is  Yours 
Take  the  Rest. 
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SUNDAY,  SEPTEMBER  17, 2000  .  .  ■  V  MONDAY,  SEPTEMBER  18, 2000 


REGISTRATION . 10:00  a.m.  -  8:00  p.m.  REGISTRATION . 7:00  a.m.  -  6:00  D.m. 


ORGANIZATION  AND 

TRAINING  OF  STAFF . 1:00  p.m.  -  2:00  p.m. 

It  takes  the  right  people  to  do  the  right  job.  Newspapers  are 
addressing  the  issues  of  online  and  display  classified  stafi^  in 
many  ways.  This  session  will  cover  the  most  important 
points  to  consider  when  hiring,  organizing,  training  and 
providing  key  resources. 

Elyse  Cheffer,  Assistant  Director,  New  Media, 
naplesnews.com 

CUSTOMER  SERVICE  . 2:00  p.m.  -  3:00  p.m. 

Customer  service  has  always  been  critical  to  the  success  of  your 
classified  business.  Your  organization  no  doubt  has  a  good 
phone-based  system  in  place,  and  perhaps  some  e-care,  but  are 
you  doing  all  that  you  can  to  keep  your  advertisers  happy?  We’ll 
hear  some  stellar  examples. 

Speaker  TBD 

REFRESHMENT  BREAK  . 3:00  p.m.  -  3:30  p.m. 

PRICING  MODELS . 3:30  p.m.  -  4:00  p.m. 

Classifieds  are  a  billion-dollar  business  for  newspapers.  But 
how  much  profit  is  there  in  online  classifieds?  There  are  myriad 
models,  and  you’ll  learn  which  is  right  for  your  market. 

Bill  Ferguson,  Manager,  Online  Market  Development, 

Morris  Communications 

TECHNOLOGY  TIPS  AND 

PRACTICAL  SOLUTIONS . 4:00  p.m.  -  5:00  p.m. 

Automated  classified  systems  are  capable  of  streamlining 
costs,  but  there  are  major  issues  in  implementation  and  system 
communication.  We’ll  learn  all  about  the  latest  technology 
that  is  driving  online  classified  products. 

Steve  Ferber,  Executive  Vice  President, 

Marks-Ferber  Communications,  LLC 

OPENING  NIGHT  RECEPTION 

WITH  EXHIBITORS . 6:00  p.m.  -  8:00  p.m. 


'  ^  -  .  r  - 


CONTINENTAL  BREAKFAST 

WITH  EXHIBITORS . 8:00  a.m.  -  9:00  a.m. 

WELCOME  TO  MONTEREY . 9:00  a.m.  -  9:15  a.m. 

Rebecca  Bradner,  VP  of  Advertising,  Monterey  County  Herald 
Marsha  A.  Stoltman,  VP  and  General  Manager, 

Editor  &  Publisher  Conferences 

THE  COMMODIFICATION  OF 
CLASSIFIEDS  -  KEYNOTE  REMARKS 

FROM  YOUR  COMPETITION . 9:15  a.m.  -  10:30  a.m. 

Senior-level  executives  fi'om  your  competition  in  key  verticals 
will  share  their  success  stories  and  their  philosophies  for  making 
money.  You’ll  get  an  inside  view  of  their  business  models  and  the 
impact  of  those  models  on  your  own  classified  business. 

KEYNOTE  #  1  -  AUTOMOTIVE 

You’ve  got  national  competition,  regional  competition  and  local 
competition.  You’ve  got  competition  fi'om  the  aggregators,  the 
dealers  and  the  manufacturers.  A  dynamic  keynote  speaker  will 
give  you  keen  insight  into  this  competitive  marketplace. 

Monte  Zator,  VP,  Marketing, Autobytel.com 

KEYNOTE  #2  -  REAL  ESTATE 

Perusing  the  newspaper  or  calling  the  local  realtor  are 
becoming  outmoded  ways  of  shopping  for  real  estate.  Find 
out  what  you’re  up  against  in  this  lucrative  business  of 
putting  buyers  and  sellers  together. 

Matthew  Denton,  Co-founder  and  President,  Realty.com 

REFRESHMENT  BREAK . 10:30  a.m.  -11:00  a.m. 

ROUNDTABLE  DISCUSSIONS  ...11 :00  a.m.  -  12:30  p.m. 
Now  it’s  your  turn  to  share  the  power  that  newspapers  have 
long  possessed  in  the  classified  world.  A  team  of  experts  will 
moderate  roundtable  discussions  designed  to  dissect  the 
keynote  remarks  and  devise  practical  solutions  for  your  market. 
To  better  serve  the  session’s  diverse  audience,  there  will  be 
separate  vertical  discussion  groups,  one  for  small  and  medium- 
size  newspapers  and  one  for  large  newspapers.  Four  sessions 
will  be  held  simultaneously. 

Automotive  Roundtables 
Small  and  Medium-Size  Newspapers 
Paula  Downey,  Classified  Advertising  Manager, 

Richmond  Times-Dispatch 
Large  Newspapers 

Deborah  Ward,  Online  Classified  Manager,  SFGate.comI 
Classified  Gateway,  San  Francisco  Newspaper  Association 

Real  Estate  Roundtables 
Small  and  Mediu.m-Size  Newspapers 
Ron  Carpenter,  Real  Estate  Advertising  Coach, 

The  Sacramento  Bee 
Large  Newspapers 

Nick  Rogosienski,  VP,  Interactive  Media,  Star  Tribune 


LUNCH  WITH  EXHIBITORS 


THE  MORNING'S  FORMAT  WILL  BE 
REPEATED  WITH  TWO  MORE  VERTICALS. 

THE  C0MM0DIHCAT10N  OF 

CLASSIREDS  -  KEYNOTE  REMARKS 

FROM  YOUR  COMPETITION  . 1:30  p.m.  -  3:00  p.m. 

KEYNOTE  #  3  -  RECRUITMENT 

The  online  recruitment  world  has  brought  new  meaning  to  the 
term  “tight  job  market.”  The  job  opportunities  and  the  pursuit  of 
them  are  seemingly  endless.  This  enlightening  presentation  will 
inform  you  about  the  players  and  practices  in  this  realm. 

Gary  Alpert^  Co-Founder  and  Chief  Executive  Officer,WetFeet.com 

KEYNOTE  #4  -  GENERAL  MERCHANDISE/ AUCTIONS 

Todays  options  for  buying  and  selling  your  bike,  your  boat,  your 
bag  or  Barbie  have  become  much  more  sophisticated.  The 
options  are  boundless.  A  veteran  of  the  industry  articulates. 

Paul  Camp,  Chief  Executive  Officer,  Flywheel  Media 

REFRESHMENT  BREAK  . 3:00  p.m.  -  3:30  p.m. 

ROUNDTABLE  DISCUSSIONS  . 3:30  p.m.  -  5:00  p.m 

Recruitment  Roundtables 
Small  and  Medium-Size  Newspapers 
Valentinas  Kurapka,  Classified  Advertising  Manager, 

The  Washington  Times 
Large  Newspapers 

Mary  F.L.  Moslander,  VP  and  General  Manager, 
WishingtonJobs.com,  Washingtonpost.Newszveek  Interactive 
General  Merchandise/Auctions  Roundtables 
Small  and  Medium-Size  Newspapers 
Andy  Sutcliffe,  Chief  Executive  Officer,  DesertNet 
Ij^ge  Newspapers 

Jody  Carmack,  Director  of  Buyers  Guides,  Postnet.com 


.12:30  p.m. -1:30  p.m.  THE  LOCAL  LOOP  . 10:00  a.m.  -  1 1 :00  a.m. 

_  Advertisers  and  agencies  comprising  this  panel  will  share 

lAT  WILL  BE  how  they  find  value  in  advertising  online.  They  will  provide 

RE  VERTICALS.  insight  into  your  own  markets  and  help  you  understand  not 

only  what  you  are  doing  right  and  wrong  but  also  what  you 
can  do  to  improve  your  effectiveness.  And  we’ll  candidly  discuss 
the  role  they  play  as  your  competitors. 

.  .1:30  p.m.  -  3:00  p.m.  Bruce  Skillings,  Group  Executive,  Bernard  Modes  Group 
Allen  Weiner,  VP,  Analytical  Services,  Nielsen! INetRatings 

Local  Market  Advertisers 


SPECIAL  RECEPTION 
•VtO  HOSTED  BY  THE  NAA 


.6:00  p.m.  -  8:00  p.m 


TUESDAY,  SEPTEMBER  19,  2000 


REGISTRATION  . 7:00  a.m.  -  5:00  p.m. 

CONTINENTAL  BREAKFAST 

WITH  EXHIBITORS  . 8:00  a.m.  -  9:00  a.m. 

THE  PUBLISHER'S  PERSPECTIVE... 9:00  a.m.  -  10:00  a.m. 

Hard  to  get  your  publisher’s  attention  about  your  classified 
product  except  for  your  revenue  goals?  Maybe  your  timing  is 
off.  Maybe  you  need  some  help!  In  this  session  you  will  hear 
firsthand  fix)m  publishers  themselves  what  excites  and  concerns 
them  most  about  their  classified  products. 

Alberto  Ibarguen,  Publisher,  The  Miami  Herald 
Russell  Mills,  Publisher  &  President,  The  Ottawa  Citizen 
Bradley  Zeve,  Publisher  Gf  Owner,  Coast  Weekly 
Moderator:  Harold  Itzkowitz,  Classified  Publisher, 

Adweek  Magazines 


REFRESHMENT  BREAK  . 11:00  a.m.  -11:30  a.m. 

THE  LOCAL  LOOP  (continued)  ...  .1 1 :30  a.m.  -  12:30  p.m. 
LUNCH  WITH  EXHIBITORS _ 12:30  p.m.  -  1:30  p.m. 

NICHE  COMPETITION . 1:30  p.m.  -  1 :45  p.m. 

You  know  who  your  big  competitors  are.  But  do  you  know 
about  the  niche  competitors  creeping  into  your  market?  We’ll 
give  you  a  quick  tour  of  some  very  interesting  sites  with  some 
very  interesting  names. 

Peter  M.  ZoUman,  Executive  Editor  and  Founder, 

Classified  Intelligence,  LLC 

RESEARCH,  RESULTS  AND 

RECOMMENDATIONS  FROM  NAA  1 :45  p.m.  -  2:30  p.m. 

Up-to-date  research  on  the  “killer”  categories  -  national  studies 
of  consumer  use  of  information  sources  to  find  a  home,  a  job,  a 
car  -  the  results  may  surprise  you!  Learn  what  short  term  actions 
and  long  term  vision  will  ensure  YOUR  success. 

Kevin  McCourt,  Director,  Online  Classified  Advertising, 
Newspaper  Association  of  America 

CLASSIFIED  PIRACY  . 2:30  p.m.  -  3:00  p.m. 

There  are  raiders  out  there  gobbling  up  your  classifieds.  Who 
are  they  and  what  are  they  doing  with  your  product?  We’ll 
bring  you  up  to  date  on  the  raiders,  the  raided  and  the  pending 
legal  actions  and  ramifications. 

Robert  Payne,  Partner,  LaRwiere,  Grubman  &  Payne 

REFRESHMENT  BREAK  . 3:00  p.m.  -  3:30  p.m. 

CREATIVE  CLASSIFIEDS . 3:30  p.m.  -  5:00  p.m. 

We’ll  conclude  the  conference  with  an  attendee  participatory 
session  designed  to  get  everyone  "thinking  outside  the  box," 
"shouting  into  the  group"  and  "creatively  going  forward" 
with  their  classified  products. 

Bippy  Siegal,  Chief  Executive  Officer,  BigVine 
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Evaluation  Form 


Opening  Night  Reception 


Exhibitors  (as  of  July  18, 2000) 


Who  Should  Attend: 

New  Media  Publishers 

Print  and  Online  Classified 
Advertising  Executives 

Newspaper  New  Media  Executives 

Broadcast,  Magazine,  Directory  and  City  Guide 
New  Media  Executives 

Online  Classifieds  Solutions  Providers 
Advertising  Technology  Professionals 

Advertising  Agency  Executives 


AdStar 

EmploymentWizard.com 
Flywheel  Media 
GDT  Nova 

Harris  Publishing  Systems 

JobOptions 

Look  Who's  Hiring! 

Mactive 

Megawheels 

Pentawave 

PowerAdz.com 

System  Integrators 


Supporting  Associations 


Host  Media  Host 

Company  Newspaper 


REAL 

Cities 


Monterey  County 

tCbeJierald 


REGISTRATION  FORM 

a  YES!  Register  me  at  the  conference  registration  rate  of  $1095. 

Register  me  for  the  tutorial  on  Sunday,  September  17  for  an  additional  $150. 

Association  discount  for  the  following  associations  (AAN,  AFCP,  FAPIA,  IFPA,  NNA,  SNA)  is  35%  off  the  registration  fee 
(discount  does  not  apply  to  the  tutorial  session.)  ‘Registration  at  the  association  rate  must  be  faxed  to  646-654-5360. 

Total  Cost  $ _ 

ATTENDEE  INFORMATION 

Name: _ 


Title: _ Company: 

Phone:  {  ) _ Fax:  (  ) 


GENERAL  INFO 

Hotel 

Please  contact  the  Hyatt 
Regency  Monterey  directly  at 
-  _  (831)  372-1234  or  Hyatt 

Worldwide  Reservations  at  (800) 
233-1234  to  reserve  a  hotel  . 
room.  Mention  that  you  are  an 
:  attendee  of  the  E&P  Online 

Classifieds  Industry  Symposium. 

Special  discounts  for  conference 
attendees  have  been  negotiated 
with  United  Airlines.  Contact  the 
VNU  Amex  Travel  Group  at  (646) 
-  *  654-5399  for  details."^. 


Address: _ 

City: _ State: _ Zip: _ Country: 

E-Mail  Address: _ _  Web  site  URL: _ 


FOUR  EASY  WAYS  TO 
REGISTER 

•  Register  online  through  our 
secure  sales  at  _ 

www.editorandpubIisher.com 


□  Check  here  if  you  would  prefer  not  to  receive  promotional  and/or  industry  related  e-mails. 

PAYMENT  INFQRIVIATION; 

□  My  check  is  enclosed  (U.S.  funds  only,  payable  to  Editor  &  Publisher)  Check  must  be  through  U.S.  bank. 

□  Bill  my  credit  card  □  AMEX  QVISA  □  MC  Card#: _ 

Signature: _ Exp.: _ 

Cancellation  Policy:  Registrants  who  cancel  after  August  1, 2000  or  do  not  attend  are  liable  for  the  FULL  registration  fee.  Substitutions 
can  be  made  at  any  time  prior  to  the  conference,  but  you  must  contact  us  at  (888)  536-8536  to  advise  us  of  any  changes. 

Please  submit  registration  form  with  payment  to:  Joanie  Minihan,  Editor  &  Publisher  Conferences, 
770  Broadway,  New  York,  NY  10003-9595  or  fax  to:  |646)  654-5360 

Ll  Rease  check  here  if  you  are  physically  challenged  and  have  any  special  needs  at  the  conference.  We  will  be  in  touch  with  you. 


•  Fax  this  registration  form  with 
)  your  contact  and  credit  card  . 

information  to  (646)  654-5360 

•  Mail  your  registration  form 
along  with  a  check  made 
payable  to  Editor  &  Publisher. 
Please  include  the  names  of  all 
attendees  on  the  cheek. 

‘  E&  P  Conferences 

770  Broadway  _ 
New  York,  NY  10003-9595 

•  Register  over  th^ phone,  Call 
(888)  536-8536. 


EDITORe?  PUBLISHER 


Phone:  1-888-825-9149  - 


timiFIED  ADVERTISINB 


-  Fax :  (646)  654-5312 


770  Broadway,  New  York,  NY  10003 


HPREUESS@EDITORANDPUBLISHER.COM 


-FEATURES  AVAILABLE- 


-ANNOUNCEMENTS- 


ENTERTAINMENT 


NEWSPAPER  BROKERS 


HOLLYWOOD  BEHIND-THE-SCENES 

Fax  request  for  samples  and  rates  to; 
L.A.  Features  (847)  446-4804 


FEATURES  AVAILABLE 


DOWNLOAD  FREE  FEATURE  HOME 
ARTICLES  FROM  OUR  WEB  SITE. 
www.wdfarmerplans.com/featurehomes 


780  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S. West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  927-0164 


WEEKLY  COLUMN 


A  DEAR  ABBY  FOR  ATHLETES! 
Mental  Training  tips  for  players,  coaches 
and  parents.  To  give  your  readers  the 
edge,  call  or  E-mail; 

(973)  773-3655  edgetully@aol.com 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 


AMERICAN  HISTORY  COLUMN;  Weekly 
syndicated  column  on  U.S.  history  costs 
only  $1  a  week.  Call  (800)  528-3139 
for  details,  www.johndysert.com 


DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
13240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


RODEO  DIGEST  brings  your  readers  the 
latest  in  rodeo  news.  For  samples  and 
rates  call  (817)  247-6016  or  E-mail; 
wildhorsesyndicate@att.net 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


-ANNOUNCEMENTS-  || 


NEWSPAPER  APPRAISERS 


APPRAISALS  &  Fomnal  Business  Plans 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail;  kamenandco@aol.com 
Tampa,  FL  (727)  786-5930 
NY  (516)  379-2797 
Fax  (516)  379-3812 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Me!  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
5196  Benito  St,  #1 1,  Montclair,  CA  91763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 


'  < 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


Leader  in  Sale 
of  Community 
Newspapers 


Check  our  References 

(214)  265-9300  Rickenbacher 
Rickenbacher  Media 

6731  Desco  Dr.,  Dallas,  TX  75225 


WWW.  rickenbachermedi  a .  coni 


WHAT’S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It’s  Free! 
wvvw.mediamergers.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


EXECUTIVE  SEARCH 


EXECUTIVE  SEARCH 


Executive  Search  Consultants 


“Our  Associates  are  former  newspaper  execs  with  over  70  years 
experience.  Call  me  for  a  confidential  discussion  of  your  needs.* 

Ron  Haas  &  Associates 

71 3-977-8955  Fax 71 3-977-9656 
e-mail:  rhaas@rhaas.com 


www.edltorandpublisher.com 


NEWSPAPER  BROKERS 


NEWSPAPERS  FOR  SALE 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 
www.publicationsforsale.com 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


UPPER  MIDWEST  WEEKLY 
AND  SHOPPER 

Exclusive.  $1.2m  annual  gross,  $225K 
cash  flow.  Priced  at  $1.8m  cash. 
THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
(580)  421-9600 
bolitho@bolitho.com 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
"A  tradition  of  service  to 
community  newspapers” 
(580)421-9600 
RO.  Box  1985,  Ada,  OK  74821 
bolitho.com 


-EQUIPMENTS  SUPPLIES- 


CAMERA  &  DARKROOM 


NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)372-0372 


NEWSPAPERS  FOR  SALE 


FOR  A  LIST  OF 
Publications  For  Sale  Go  To . . . 
www.mediamergers.com 


MAILROOM 


LISTINGS  OF  THE  MONTH: 


NEW  LISTING:  Florida  weekly,  2,000-1- 
paid,  grossing  $175,000  and 
growing  quickly. 

Two  Kansas  county  seat  weeklies, 
grossing  over  $210,000  —  SOLD! 
Two  Missouri  weeklies,  grossing 
$330,000  uncontested, 
with  strong  assets. 

We  have  many  other  weeklies  and 
bi-weeklies.  Call  or  write  for  a  FREE 
listing  newsletter! 

NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON,  BROKER 
RO.  Box  2001 ,  BRANSON,  MO  65615 
(417)  336-3457 

OR  E-MAIL:  BROKEREDl@AOL.COM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


NEWSRACKS 


CoirvOperated,  Free  Distribution, 
Wire,  Plasbc,  Wood,  Counter, 
Floor  &  Wall ...  We  Have  It  All!  - 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 

NATIONAL /VfWSl^£/VD 

7324  Greenbush  Ave.,  N.H.,  CA  91605 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISERS 


Confidential  Appraisal 
for  Estate,  ESOP, 
Partners,  Bank,  Tax, 
Stock,  Assets 


&  Associates 

PubNcatlon  Brotoraga 
a  Apprataals 
•at192S 


We  have  sold  | 

thousands  of  j 

publishing  companies 
since  1923 


Please  call  us  to  discuss  your  options  in  a  sale 


Jbhn'Crlbb 
406-586-8821 
104  E.  Main,  Suite  402, 
Bozemart,MT  99715 
jcrlbb®  imt.net 


’'Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffalo,  WY,  82834 
|fhic  Ir.s9trib.com 


Tom  Karavakls 
941-403-4133 


268  Edgemere  Way  E., 
Naples,  FL  34105 
tokis®  mlndsprlng.com 


ForaUstingof 


tokis®  mlndsprlng.com 

to  Yww.crlbbucom 
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ADVERTISING  SERVICES 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 

Tel:  (913)  648-2000 
Fax:  (913)648-7750 


FOUR  1969  Goss  oil  units,  new  cylin¬ 
ders,  Community  folder.  $70,000. 

Call  (207)  743-7011 
mainejameslO@hotmail.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESSES 

•  Goss  3:2  Folders  23  9/10",  22  3/4”, 
22",  21  1/2”,  21“ 

•  New  or  Rebuild  Goss  R.T.P.  42”  + 
45“ 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Harris  1650  folder  22  3/4” 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)  257-3045 
www.msicylinders.com 

WANTED  TO  BUY 

WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipeor  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


PosT-iT  Ad^e.rf1sif)^  by 

NoteAdsvcom 

NoteAdt.com,  Inc.  It  your  tource  for  tivb 
printing  and  placoment  of  Post-it*  Note  ads. 

•  Proven  to  enhance  readership  and  response 
of  your  print  media  advertising 

•  Authorized  distributor  of  3M. 


CIRCULATION  SERVICES 


38  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)550-1515 
Eric  Southward 

www.metro-news.com 


CIRCULATION  SERVICES 

The  Prepaid  Subscription  Leader 
Prepaid  Subscription  Sales 
Consumer  Marketing  Data 
Custom  Programming 
Verification  &  Retention 
1-888-343-0470  ext  109 
Learn  More  At: 

www.circulationservices.com 

HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail:  Hdlinel@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100,  Fax 
(732)738-5115 
E-mail  JanMont@Earthlink.com 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


CIRCUIA’nON  SERVICES 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


TELEMARKETING  PROF.  INC. 

Paper  People  specializing  in  stop  savers,  con¬ 
versions,  new  hook-ups  &  cold  calling.  On 
the  spot  verification,  state-of-the-art  equip¬ 
ment  &  everything  done  under  one  roof. 

Contact;  Al  Schreibman:  (800)  830-3776 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 

(303)  791-3301  www.fakebrains.com 

PRESSROOM  SERVICES 

NEED  A  PRESSMAN? 

GLOBAL  WEB  PRESS 
CONSULTANTS 
Specializing  In: 

•  Temporary  Journeyman  Pressman 

•  Pressman  Training 

•  Preventative  Maintenance  Programs 

•  Consulting  on  all  phases  of  Printing 
Production 

•  Replacement  of  Ink  Balls,  Micrometric 
Roller  Ink  Vibrators  and  Water 
Vibrators 

Call  (208)  769-3569 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 1 0 


ACADEMIC 


TIRED  OF  TEACHING  students  to  write 
the  same  old  way:  “OK,  today  we’re 
going  to  write  a  pithy  press  release. 
Then  tomorrow,  we’ll  do  a  lead  for  a 
newspaper”.  Florida  International  Uni¬ 
versity’s  School  of  Journalism  and  Mass 
Communication  (SJMC)  has  an  innovative 
way  to  teach  excellent  student  writing 
across  all  mass  communication  fields. 
We  also  help  other  faculty  learn  how  to 
teach.  We  seek  to  hire  a  tenure-earning 
Assistant/Associate  Professor  for  writing. 
Apply  by  October  15,  2000.  See  the 
SJMC’s  website  for  details: 

www.fiu.edu/~journal 
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ACADEMIC 


INDIANA  UNIVERSITY 
DIRECTOR  OF  MEDIA  RELATIONS 
Indiana  University,  one  of  the  nation’s 
leaders  in  higher  education  marketing, 
seeks  an  experienced  and  results- 
oriented  individual  to  lead  its  media  rela¬ 
tions  efforts.  Reporting  to  the  Vice  Presi¬ 
dent  of  Public  Affairs  and  Government 
Relations,  the  Director  will  be  the  pri¬ 
mary  media  relations  strategist  and 
supervise  the  media  relations  staff. 
Qualified  applicants  will  have  a  Bachelor’s 
degree  in  communications,  public  rela¬ 
tions,  journalism  or  related  field,  along 
with  at  least  five  years  of  experience  in 
the  news  media  and  public  relations. 
Graduate  education  is  preferred.  Candi¬ 
dates  with  experience  working  in  an  inte¬ 
grated  marketing  communications  ap¬ 
proach  will  be  particularly  competitive. 
Applicants  should  submit  a  cover  letter, 
resume,  references,  work  samples,  and 
any  other  information  that  demonstrates 
strong  potential  for  success  in  this  posi¬ 
tion  tO: 

Rich  Macek,  Manager  of  Employment 
Human  Resources  Management 
400  E.  7th  Street,  Bloomington,  IN  47405 
Salary  is  commensurate  with  experience 
The  deadline  for  applications  is 
August  25,  2000 

Indiana  University  is  an  Equal  Employ¬ 
ment  Opportunity/Affirmative  Action 
Employer.  Located  in  Bloomington,  Indi¬ 
ana,  the  Public  Affairs  and  Government 
Relations  division  is  a  university-wide 
unit  serving  the  eight  campuses  of  Indi¬ 
ana  University.  For  more  information 
about  lU,  visit  on  the  web  at: 

www.indiana.edu 


ADMINISTRATIVE 


ASSISTANT  PUBLISHER/EDITOR 
A  well-established  privately  owned 
newspaper  has  a  need  for  an  Assistant 
Publisher/Editor  focusing  on  duties  in 
the  editorial  and  advertising  depart¬ 
ments.  This  position  is  part  of  a  team 
that  operates  an  18,000  daily  and 
22,000  Sunday  newspaper  with  other  pro¬ 
ducts.  Focus  on  the  customer  is  para¬ 
mount,  whether  the  customer  is  the 
reader  or  the  advertiser. 

We  offer  an  excellent  benefits  package 
including  major  medical,  long  term  dis¬ 
ability  and  401(k).  We  are  an  equal 
opportunity  employer  and  located  in 
Zone  3.  Please  send  a  resume  and  cover 
letter  including  income  history,  to: 

Box 01324,  Editors  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 

PRINTING  SALES  & 
PRODUCTION  MANAGER 
For  a  daily  newspaper/commercial  web 
printing  plant  in  a  scenic  Montana  com¬ 
munity.  Personnel  management,  estimat¬ 
ing,  scheduling,  sales,  quality  control  and 
customer  relations  are  all  important  parts 
of  the  job,  as  in  experience  with  digital  pre¬ 
press  page  transmission  to  a  central 
plant.  Contact  John  Sullivan,  Publisher; 

The  Livingston  Enterprise 
RO.  Box  2000,  Livingston,  MT  59047 
E-mail:  execoffice@livent.net 

www.edltorandpublisher.cotn 


Phone:1-888-825-9149  -  CLASSIFIED  ADVEDTISIND  -  Fax:(646)654-5312 


770  Broadway,  New  York,  NY  10003 


HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ADMINISTRATIVE 


GENERAL  MANAGER 
Experienced  person  to  manage  8,500 
circulation  daily  in  Zone  8.  Excellent 
salary  and  benefits.  Reply  to: 

Box  01330,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit: 

www.BrehmCommunications.com 


ADVERTISING 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspapers.com 


GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit: 

www.BrehmCommunications.com 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


ADVERTISING 


ADVERTISING 


CLASSIFIED  SALES  MANAGER 
We  are  looking  for  an  energetic  individ¬ 
ual  to  lead  our  20  person  sales  team  in 
Wisconsin.  You  will  be  responsible  for 
leading  a  staff  to  exceed  monthly  goals 
through  training,  working  in  the  field 
with  representatives,  strategizing  to 
increase  market  share  and  creating  suc¬ 
cessful  sales  promotions. 

The  ideal  candidate  will  possess  advertis¬ 
ing  sales  and  sales  management  experi¬ 
ence  with  an  emphasis  on  coaching. 
Good  communication  skills  are  a  must. 
Evidence  of  self-directed  improvement  is 
important. 

The  ideal  candidate  will  have  3-5  years 
of  experience  in  classified  management, 
classified  sales,  promotional  and  have 
had  success  building  recruitment, 
automotive  and  real  estate  classified 
categories  for  weekly  publications.  Our 
company  offers  competitive  wages, 
excellent  benefit  package  and  great  work¬ 
ing  conditions. 

Please  forward  your  resume  in  con¬ 
fidence  to: 

Box  01323,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ADVERTISING 


ADVERTISING 


ADVERTISING 


MONITORWEEK  SALES  REPRESENTATIVE 


The  Christian  Science  Monitor  is  looking  for  a  Sales  Representative  for  MonitorWeek, 
its  national  news  weekly  and  companion  Web  site  for  local  newspapers.  The  Sales 
Representative  will  represent  MonitorWeek  to  local  newspaper  publishers  for 
inclusion  in  their  publications,  develop  new  sales  strategies,  identify  prospects, 
initiate  customer  contact,  and  maintain  relationships.  This  position  is  based  in  Bos¬ 
ton  and  will  spend  approximately  50%  of  its  time  travelling.  If  you  appreciate  the 
Monitor's  Pulitzer  Prize-winning  approach  to  the  news,  have  strong  marketing, 
communication,  and  oral  presentation  skills,  combined  with  experience  in  direct 
sales  and/or  the  publishing  industry,  we  would  love  to  hear  from  you. 

Please  contact  us  at: 


The  Christian  Science  Monitor 

People  Services  Department,  A- 130 
175  Huntington  Avenue,  Boston,  IVIA02115  . 

Fax:(617)450-3856  *  E-Mail:  jobs@csps. coni 


ACADEMIC 


ACADEMIC 


Journalists  Wanted 

for  The  Freedom  Forum  Ph.D.  Fellowship  Program 

The  School  of  Journalism  and  Mass  Communication  at  the  University 
of  North  Carolina  at  Chapel  Hill  is  seeking  applicants  for  its  seventh 
class  of  Freedom  Forum  Ph.D.  Fellows.  Open  to  midcareer  profession¬ 
als  with  at  least  10  years  of  news  experience.  Must  be  currently 
employed  full  time  in  a  news  operation.  Experience  as  adjunct  faculty 
meniber  beneficial  but  not  essential.  The  27-month  program  pays  up  to 
$50,000  per  year  plus  tuition,  medical  insurance  and  travel  benefits. 
GRE  required  of  il  applicants.  Master's  not  required.  This  program  is 
funded  by  The  Freedom  Forum. 

Contact:  Dr.  Margaret  A.  Blanchard 
mablanch@email.unc.edu 
919/%2-4072 

Program  information  also  available  at: 
http:  /  / metalab.unc.edu/jomc /academic/  graduate/ financial.html 
Deadline:  Dec.  1,  2000  Class  enters:  May  2001 

UNIVERSITY  OF  NORTH  CAROLINA 
THE  FREEDOM  FORUM 


.  THE  BEST  IN'THE  BUSINESS 
IS  LOOKING  FOR  THE  BEST  IN.BUSINESS 


EDITOR  &  PUBLISHER  is  looking  for  an  outstanding  saies  talent  for  our 
classified  advertising  department.  Our  classifieds,  the  most  successful  section 
of  its  kind  in  the  trade  magazine  business,  are  sold  over  the  phone,  but  you 
should  have  the  style,  smarts,  and  sophistication  of  an  outside  sales  person, 
because  this  is  no  ordinary  classified  phone  job.  Our  classified  generates  lots 
of  revenue,  so  we  are  looking  for  someone  who  can  handle  important  existing 
business  while  prospecting  for  new  accounts.  The  job  is  challenging,  never 
dull,  and  there  is  ample  chance  for  advancement.  You  will  be  working  for  a 
major  international  publishing  company  that  offers  generous  salary  and  com¬ 
mission,  terrific  benefits,  a  friendly  work  environment  with  great  peopie,  and  a 
new  New  York  headquarters  in  one  of  the  most  exciting  parts  of  Manhattan. 
Sales  experience  preferred,  but  we  also  welcome  entry-level  folks.  If  you  are 
ready  to  grow,  if  you  are  ready  to  make  money  for  yourself  and  for  us,  fax  your 
resume  to: 

Mr.H.  I.at  (646)654-5312 
(that’s  a  Manhattan  number) 

We  are  an  equal  opportunity  employer 


ACCOUNTING 


ACCOUNTING 


CHIEF  FINANCIAL  OFFICER 


A  leading  communication  company  has  immediate  openings  for  two  Chief 
Financial  Officers  at  its  properties.  The  CFO  will  be  an  integral  member  of 
operational  and  financial  management  of  the  property.  Qualified  individuals 
will  have  the  ability  to  work  closely  with  department  heads  and  the  CEO  to 
analyze  business  strategies  and  communicate  the  financial  results  to 
management.  This  person  will  also  be  responsible  for  insuring  that  timely  and 
accurate  financial  statements  are  produced  and  for  maintaining  compliance 
with  corporate  financial  and  business  controls.  You  must  enjoy  working  in  a 
fast  paced  environment  and  have  a  strong  desire  to  grow  the  business. 
Candidates  with  media  experience  and  a  CPA  will  be  given  preference. 

•  Ability  to  interpret  and  produce  accurate  financial  records 

•  Management  skills  -  will  lead  and  be  responsible  for  accounting  staffs  at 
multi-locations. 

•  Assist  key  management  in  controlling  expenses  on  a  day  to  day  basis. 

•  Implementation  and  maintenance  of  proper  accounting  and  business  con¬ 
trols. 

•  Assist  key  management  in  optimizing  revenue  and  pricing  strategies. 

•  Most  work  in  central  site  but  some  travel  (Typically  one  week  per  calendar 
month)  required. 

•  Ability  to  improve  profitability  of  already  successful  businesses. 

•  We  are  not  looking  for  a  head  bookkeeper  but  somebody  to  help  run  this 
business. 

Competitive  salary,  incentives,  health  benefits  and  401  (k)  with  company  con¬ 
tribution.  Opportunity  to  grow  with  a  growing  company.  Send  resume  complete 
with  cover  letter,  which  outlines  why  you  are  the  ideal  candidate  for  this  posi¬ 
tion  to: 


Box  01333,  Editor  &  Publisher 
770  Broadway,  7th  Floor,  New  York,  NY  10003 


ADVERTISERS 


For  space/material  deadlines  call 
Hazel  Preuss  at  646.654,5302 

- details  at  www.editorandpublistier.oom - 


www.edltorandpublisher.com 
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-HELP  WANTED- 


ADVERTISING 


LOCAL  TERRITORY  SALES  MANAGER 
The  Courier-Journal,  Kentucky's  largest 
daily  newspaper,  seeks  an  experienced 
and  highly  motivated  advertising  sales 
manager  that  will  supervise  and 
coordinate  the  operating  activities  of 
assigned  Courier  journal  retail  territory 
sales  representatives  and  sales  support 
personnel. 

The  environment  is  fast-paced,  goal 
oriented,  innovative  and  hands-on,  and 
we  have  high  expectations.  The  suc¬ 
cessful  candidate  will  have  a  creative 
approach  to  developing  and  implement¬ 
ing  selling  strategies,  products  and  pric¬ 
ing  programs. 

Basic  requirements  include  B.A.  or  four- 
year  degree,  proven  management  experi¬ 
ence,  solid  computer  and  good  math 
skills,  and  above  average  verbal  and  writ¬ 
ten  communication  skills.  The  position 
offers  a  competitive  salary  com¬ 
mensurate  with  experience,  bonus  pro¬ 
gram,  and  full  benefit  package. 

Please  send  your  resume  along  with  a 
cover  letter  detailing  qualifications, 
personal  strengths  and  successes,  as 
well  as  salary  expectations  to: 

Ron  Meyer 

Retail  Advertising  Manager 
The  Courier-Journal 
RO.  Box  740031 
Louisville,  KY  40201-7431 
E-mail:  rmeyer@louisv02.gannett.com 


Call  us  about  our 
low  contract  ratesi 

(888)  825-9149 


ADMINISTRATIVE 


ADVERTISING 


MAJOR  ACCOUNTS  MANAGER 
The  Las  Vegas  Review-Journal  and  the 
Las  Vegas  Sun,  newspapers  in  a  joint 
operating  agreement,  have  an  opening 
for  a  Major  Accounts  Manager. 
Responsibilities  include  supervision  of 
two  major  account  reps,  a  local  ad 
agency  desk,  and  a  team  ad  assistant. 
The  applicant  we  select  must  have 
excellent  communication  skills,  written 
and  verbal,  strong  presentation  skills, 
plus  proven  negotiation  abilities.  Our  suc¬ 
cessful  candidate  will  have  3  to  5  years 
of  current  advertising  sales  management/ 
major  accounts  experience  in  a  daily 
metro  newspaper.  West  Coast  experi¬ 
ence  a  plus.  We  offer  a  competitive 
salary  and  benefits,  and  the  opportunity 
to  work  in  a  growing  market.  If  you  have 
these  qualifications  and  are  looking  to 
join  a  dynamic  team  in  a  dynamic  city, 
please  send  your  letter  of  interest, 
resume,  and  salary  requirements  to: 

Human  Resources 
Las  Vegas  Review-Journal 
RO.  Box  70,  Las  Vegas,  NV  89125 
EOE 


NATIONAL  ADVERTISING  MANAGER 
Great  opportunity  tor  the  right  person  to 
join  the  New  Haven  Register,  flagship  for 
a  leading  newspaper  company,  as 
National  Advertising  Manager.  Five  years 
of  media  sales  experience  preferred. 
Knowledge  of  national  manufacturers 
and  the  ability  to  sell  with  sophisticated 
market  research  essential.  Rrlor  experi¬ 
ence  In  calling  on  major  NYC  or  Boston 
advertising  agencies  a  plus.  Some  travel 
required.  Resume  and  salary  require¬ 
ments  to: 

Sue  Wilson,  Display  Advertising  Manager 
New  Haven  Register 

40  Sargent  Drive,  New  Haven,  CT  06511 
Fax:  (203)  789-5770 


ADMINISTRATIVE 


ADVERTISING 


CLASSIFIED  DIRECTOR 

ASIAORRORTUNITY! 

Looking  for  the  opportunity  of  a  lifetime? 
We  are  Free  Market  Media,  the  fastest 
growing  publishing  company  in  Sing¬ 
apore,  with  17  local  newspapers 
reaching  688,110  homes.  The  company 
is  heading  for  a  public  listing  by  April 
2001. 

We’re  looking  for  a  top  talent  to  build 
our  classified  department  from  the 
ground  up.  If  you  are  proficient  in 
classified  systems,  have  an  extensive 
knowledge  of  classified  advertising,  with 
great  communication  and  organizational 
skills  then  we  want  you.  Qualified  can¬ 
didates  will  have  7  years  minimum  of 
management  experience  in  a  suburban 
or  metro  newspaper  classified  depart¬ 
ment. 

We  offer  a  competitive  salary,  relocation 
package,  stock  options  and  an  excellent 
benefit  package.  To  apply  please  E-mail: 

Michael@fmm.com.sg 


ACCOUNT  MANAGER 
Outstanding  sales  opportunities  available 
with  Newspaper  Rartners,  Inc.  in  New 
York,  Atlanta  and  Dallas.  Responsibilities 
include  sales  and  presentations  for 
national,  retail  and  recruitment  advertis¬ 
ing  for  growing  list  of  quality  newspapers. 
Minimum  5  years  newspaper,  media 
sales  or  advertising  agency  experience. 
Excellent  communication  skills  and  com¬ 
puter  literacy  necessary.  Competitive 
salary  and  benefits  package.  Send 
resume  and  salary  requirements  to: 

Human  Resources 
Newspaper  Rartners,  Inc. 

4601  Wilshire  Boulevard,  Suite  1 12 
Los  Angeles,  CA  90010 
Or  by  E-mall:  hr@npius.com 
No  phone  calls,  please 


ADMINISTRATIVE 


The  Robert  C.  Maynard  Institute  for  Journalism  Education 

President  and  Chief  Executive  Officer 


Headquartered  in  Oakland,  California,  the  Maynard  Institute  is  a  23-year-old  national  non-profit  center  whose  mission  is  to  aecelcrate 
the  changes  necessary  for  news  media  to  reflect  a  multicultural  America  in  content,  staffing  and  business  operations.  The  Institute 
offers  editing  and  management  training  programs  as  well  as  direct  services  to  newsrooms  coast  to  coast. 

The  President/CEO  is  a  public  advocate  of  the  Institute's  mission  and  responsible  for  the  Institute's  financial  health,  program  devel¬ 
opment  and  operations.  The  ideal  candidate  is  a  dynamic,  visionary,  entrepreneurial  executive  with  enthusiasm  for  fund-raising. 

Additional  Qualifications: 

•  Journalism  and  news  industry  management  experience  with  exposure  to  business  side 

•  Well  respected  with  solid  connections  within  the  news  industry 

•  Strong  interpersonal  skills,  including  the  ability  to  work  well  in  a  multicultural  environment 

•  Excellent  communications  skills  -  written  and  oral,  including  public  speaking 

•  Embraces  and  understands  new  technology  and  the  impact  upon  the  news  industry,  jobs  and  coverage 

Compensation:  Commensurate  with  qualifications  of  the  candidate.  Contract  offered. 

Application:  Letter  with  resume  and  three  references,  should  be  sent  to: 

I  Mark  Trahant,  Chairman,  Maynard  Institute  Board  of  Directors 

Regular  Mail:  P.O.  Box  70,  Seattle,  WA  981 1 1 
Express  Delivery  Only:  1120  John  Street,  Seattle,  WA  98 1 09 
Oakland  Office  Voicemail:  (510)  891-9206,  ext.  308 

For  more  details  on  the  opportunity  and  the  Institute,  visit  www.maynardijc.org 
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ADVER'nSING 


INSIDE  SALES  SUPERVISOR 
Supervise  sales  and  daily  activities  of 
10-1-  inside  sales  staff  in  our  Classified 
advertising  department.  Ensure  excellent 
customer  service  and  maximize  sales  for 
our  customers.  Participate  in  developing 
and  administering  sales  training,  sales  pro¬ 
motions,  and  new  account  development. 
Candidates  should  have  an  Associates 
degree  in  a  related  field  or  equivalent 
work  expelrence,  and  two  years  sales 
supervision  with  strong  sales  devel¬ 
opment  and  training  background.  Pre¬ 
vious  experience  with  ATEX  system 
desirable.  Excellent  customer,  inter¬ 
personal,  communication,  spelling  and 
telephone  skills.  Computer  skills  includ¬ 
ing  word  processing  and/or  data  entry. 
Must  be  able  to  manage  multiple  tasks 
and  priorities  simultaneously. 

Excellent  benefits  package  including 
health,  life  and  long  term  disability  insur¬ 
ances,  pension  plan,  and  401(k)  plan. 
Please  fax  (203)  573-9432  or  mail  your 
resume  in  confidence  to: 

Personnel 

Waterbury  Republican-American 
389  Meadow  Street 
Waterbury,  CT  06722 
Equal  Opportunity  Employer 


ART/GRAPHICS 


CREATIVE  SERVICES  -  ART  DIRECTOR 
INCREDIBLE  CAREER  OPPORTUNITY 
Leading  business-2-business  seeks  an 
innovative,  energetic  and  focused  Art 
Director.  This  person  will  possess 
extraordinary  skills  in  project  manage¬ 
ment,  developing  compelling  and  creative 
promotions,  the  passion  to  make  things 
happen  and  the  ambition  to  move  ahead 
in  an  outstanding  organization.  Successful 
candidate  must  be  creative,  results- 
oriented  team  player  with  a  passion  for 
the  business.  6+  years  Marketing, 
Internet  and/or  Agency  experience  a  must. 
Great  benefits.  Please  include  salary  his¬ 
tory.  Send  resume  and  cover  letter  to: 

Bill  Communications,  Inc. 

Attn:  Human  Resources  (Creative  Services) 
770  Broadway,  New  York,  NY  10003 
Or  FAX  (646)  654-7212 
Or  E-mail:  HR@billcom.com 


NEWS  GRAPHICS  EDITOR 
The  Bradenton  Herald,  a  43,000  circula¬ 
tion  Knight  Ridder  paper  on  Florida's  west 
coast,  is  seeking  a  news  graphics  editor  to 
produce  top-notch  graphics,  compelling 
centerpieces  and  eye-opening  feature  and 
news  pages.  Qualifications  include: 

•  Minimum  of  2  years  graphic  design 
and  illustration  experience 

•  2-4  years  newspaper  experience 

•  Macintosh  proficiency  and  expertise 
with  Illustrator,  QuarkXPress  & 
Photoshop.  Experience  with  DTI  a  plus 

Send  resume  and  work  samples  to  Jim 
Smith,  AME/Sports  &  Visuals,  Bradenton 
Herald,  102  Manatee  .Avenue  West,  Bra¬ 
denton,  FL  34205.  (941)  745-7021, 
E-mall:  jesmith@bradentonherald.com 


NEWS 

makes  the  difference. 


www.editorandpublisher.com 


Phone:1-888-825-9149  ~  JUniFlEO  flOVERTISINl  ~  Faa: :  (646)  654-5312 

770  Broadway,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


_ ART/GRAPHICS _ 

DIRECTOR  OF  DESIGN 
Orlando,  FL-based  Turnstile  Publishing 
seeks  Director  of  Design  for  two  national 
, newspapers,  Golfweek  (consumer)  and 
Golfweek’s  Superintendent  News  (trade). 
We're  looking  for  the  Tiger  Woods  of 
graphics,  a  Mac  whiz  who  can  capture 
the  excitement  of  the  U.S.  Open  as  well 
as  add  zip  to  our  business  pages  and 
special  sections.  Both  tabloid  format 
titles  are  category  leaders,  staffed  by  an 
outstanding  team  of  journalists.  Position 
requires  minimum  5  years  experience  on 
newspaper  layout/design  desk;  eye  for 
“impact"  photography;  knack  for  build¬ 
ing  concise,  meaningful  infographics; 
expertise  in  QuarkXPress,  Adobe 
Illustrator  and  Photoshop;  keen  interest 
and  knowledge  of  golf.  Copy  editing 
experience  a  plus.  Competitive  salary 
and  benefits;  EOE.  Send  resume  to: 

Dave  Seanor,  Editorial  Director 
Golfweek 

1500  Park  Center  Drive,  Orlando,  FL  32835 
Or  E-mail:  dseanor@golfweek.com 


CIRCULATION 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspapers.com 

ASSISTANT  CIRCULATION  DIRECTOR 
The  New  Haven  Register,  located  in 
south  central  Connecticut,  sees  an 
aggressive,  hands-on,  goal-oriented 
leader  to  be  second  in  command  in  our 
busy  circulation  department.  The  assis¬ 
tant  circulation  director  has  direct 
supervision  of  the  home  delivery  opera¬ 
tion,  direct  involvement  in  sales  and 
marketing  efforts,  and  is  responsible  for 
much  of  the  day  to  day  operation.  We 
are  looking  for  a  detail-oriented  pro¬ 
fessional  with  exceptional  analytical  and 
managerial  skills.  Must  have  team  build¬ 
ing  abilities  and  proven  circulation  suc¬ 
cess. 

Competitive  salary,  incentive,  and  bene¬ 
fits  package  with  unlimited  growth  poten¬ 
tial.  Interested  candidates  with  5-(-  years 
of  circulation  management  experience 
should  submit  a  resume  with  cover  letter 
and  salary  requirements  to: 

Robert  Roesser,  New  Haven  Register 
40  Sargent  Drive,  New  Haven,  CT  06511 
Phone  calls  accepted  at: 

(203)  789-5350 

ZONE  MANAGER 

Zone  1  daily  and  Sunday  newspaper,  a 
leading  daily/Sunday  newspaper  in 
southern  New  England  seeks  motivated, 
energetic  individual  to  supervise  one  of 
three  home  delivery  markets.  Zone  Man¬ 
ager  oversees  several  district  managers 
and  is  responsible  for  all  activity  within 
market,  including,  circulation  growth, 
retention,  service  and  collections. 
Opportunity  for  advancement.  Excellent 
salary,  incentive  and  benefit  package. 
Interested  candidates  should  submit  a 
resume  with  cover  letter  and  salary 
requirements  to: 

Box  01328,  Editor  &  Publisher 

770  Broadway,  7th  FI,  NY,  NY  10003 


CIRCULATION 


CIRCULATION  DIRECTOR 
The  Butler  Eagle  located  in  Western  Pen¬ 
nsylvania  is  recruiting  a  Circulation 
Director  for  our  30,000  circulation  daily. 
Great  opportunity  to  leave  the  group 
ownership  world  and  operate  more  freely 
at  our  family-owned  company.  Circula¬ 
tion  Director  oversees  operation  of  16 
full-time  personnel  and  dozens  of  part- 
time.  Staff  needs  strong  leader  who  is 
determined  to  sell  everyone  in  the 
market  and  to  give  those  subscribers 
award-winning  service. 

We  offer  competitive  salary,  excellent 
benefits,  401(k)  program  and  a  great 
place  to  live  and  work.  Send  resumes  to: 

Ron  Vodenichar,  Butler  Eagle 
RO.  Box271,  Butler,  PA  16003 


CIRCULATION  DIRECTORS 
AND  MANAGERS 

Due  to  aggressive  expansion,  Gannett  is 
seeking  experienced  circulation  pro¬ 
fessionals.  Qualified  individuals  are 
needed  to  plan  and  implement  sales  and 
service  strategies  to  maximize  circulation 
revenue  potential  for  a  newspaper, 
increase  penetration,  improve  retention, 
reduce  churn  and  enhance  customer 
service.  We  are  a  fast  paced  environ¬ 
ment  as  a  result,  all  candidates  should 
be  self-starters  and  have  the  ability  to 
manage  effective  market  plans.  If  you 
have  at  least  five  year’s  experience  in 
newspaper  circulation  management, 
possess  strong  customer  service  skills, 
computer,  and  organization  skills,  send 
your  resume  to: 

Gannett  Co.,  Inc. 

Recruiting  and  Staffing 
1100  Wilson  Boulevard 
Arlington,  VA  22234 
Recruit@gcil  .gannett.com 


CIRCULATION  MANAGER 
10,000  circulation  daily  seeks  manager 
with  circulation  experience,  marketing 
ability,  organizational  skills  to  lead  our 
circulation  department.  Successful  can¬ 
didate  will  have  a  college  degree  or 
equivalent  experience  and  3-5  years  suc¬ 
cess  at  district  manager  level  or  higher. 
Competitive  salary/benefits.  As  a  part  of 
the  27  daily  newspaper  in  Paxton  Media 
Group  we  offer  advancement  opportunities. 
Send  resume  to: 

Publisher,  The  Enquirer-Journal 
RO.  Box  5040,  Monroe,  NC  281 1 1 
Fax  (704)  289-2929 
E-mail:  menderle@theej.com 
The  Enquirer-Journal  is  an  equal  opp¬ 
ortunity  employer  and  does  not  discriminate 
on  the  basis  of  race,  religion,  color,  sex, 
age,  national  origin,  or  disability. 


VERIFIED  AUDIT  is  looking  for  a  circula¬ 
tion  or  accounting  professional  to  assist 
with  field  audits.  If  you  like  to  travel 
(approx.  1/2  time),  enjoy  dealing  with  peo¬ 
ple,  and  have  a  background  in  circulation 
and/or  accounting,  we  would  like  to  dis¬ 
cuss  this  full  time  position  with  you.  Please 
send  resume  and  salary  requirements  to: 
auditor@verifiedaudit.com 
Or  fax  (415)457-3871 


CIRCULATION 


CIRCULATION  MANAGER 
The  Lincoln  Journal  Star,  a  division  of 
Lee  Enterprises,  has  an  immediate  open¬ 
ing  for  a  Circulation  Manager.  A  daily 
paper  with  a  circulation  of  77,000  and 
Sunday  circulation  of  84,000,  we  have 
recently  completed  construction  of  a 
state-of-the-art  printing  facility  and  a 
paper  re-design.  This  position  is  responsi¬ 
ble  for  all  aspects  of  circulation  including 
sales,  service,  and  distribution. 

Ideal  candidates  must  possess: 

•  Considerable  experience  in  home 
delivery,  single  copy,  retention,  distri¬ 
bution  and  collections.  Minimum  10 
years  successful  circulation  manage¬ 
ment  experience  at  a  daily  newspaper 
with  minimum  2  years  circulation 
sales  experience  and  3-5  years  of 
senior  circulation  management  with  a 
track  record  of  circulation  growth 

•  Ability  to  motivate/coach  employees 

•  Effective  interpersonal  skills  and  writ¬ 
ten/oral  communicatio.T  skills 

•  Be  able  to  deliver  quality  results  under 
deadline  pressure 

•  Willingness  to  work  variable  hours, 
including  early  mornings  and 
weekends 

•  Bachelor's  degree  or  equivalent  expe¬ 
rience  and  be  PC  proficient 

Our  parent  company,  Lee  Enterprises,  is 
a  diversified  media  company  employing 
6,500  people  in  more  than  100  busi¬ 
ness  enterprises.  We  offer  a  highly  com¬ 
petitive  compensation  package  and  out¬ 
standing  benefits  including  medical, 
dental,  vision,  life,  and  401(k)  retire¬ 
ment  plan.  Employee  stock  options  are 
also  available.  Please  submit  resume 
and  salary  history  to: 

Lincoln  Journal  Star 
Circulation  Manager 
Human  Resources  Department 
926  P  Street,  Lincoln,  NE  68508 
Or  apply  online  at  www.journalstar.com 
Or  Fax:  (402)473-7414 
Deadline  to  apply:  September  1, 2000 
Equal  Opportunity  Employer 


SALES  AND  MARKETING  MANAGERS 
Due  to  aggressive  expansion,  Gannett  is 
seeking  individuals  with  strong  market¬ 
ing  background,  both  home  delivery  and 
single  copy  management  experience.  We 
are  a  fast  paced  environment,  as  a 
result,  all  candidates  should  be  self¬ 
starters,  have  the  ability  to  analyze 
markets,  and  create  and  execute  sales 
plans  to  drive  new  business.  If  you 
possess  strong  customer  service  skills, 
computer,  and  organizational  skills,  send 
your  resume  to: 

Gannett  Cto.,  Inc. 

Recruiting  and  Staffing 
1 100  Wilson  Boulevard 
Arlington,  VA  22234 
Recruit@gcil.gannett.com 

Classified  .4(tverti$ers: 

If  you  don't  see  a  ategory  that  fits  your  needs, 
please  call  us  at 
888-825-9149 


CIRCULATION 


DISTRICT 
SALES  MANAGER 


The  Arizona  Republic  is  looking  for 
an  energetic  District  Sales  Manager 
for  the  Kingman/Bullhead  City,  Ari¬ 
zona  area.  This  position  is  responsi¬ 
ble  for  6K  to  8K  circulation. 

The  successful  candidate  will  have 
a  passion  for  the  circulation  field,  a 
positive  attitude,  and  a  demon¬ 
strated  ability  to  achieve  results  in 
service,  home  delivery  circulation 
growth,  and  single  copy  marketing. 
Four  to  Six  years  of  previous 
circulation  management  experience 
or  equivalent  is  preferred.  Salary 
plus  bonus  33  to  50K.  Excellent 
benefits  and  401(k)  package.  Mail 
cover  letter,  resume,  salary  history, 
and  references  to: 

Brian  Kahlor 
The  Arizona  Republic 
RO.  Box  1950 
Phoenix,  AZ  85001 
E-mail:  brian.kahlor@pnj.com 
Or  apply  on  line  at: 

azcentral.com 

under  “Jobs  at  The  Arizona 
Republic”  link,  job  code  00- 
000794. _ 


The  Arizona  Republic  is  an 
Equal  Opportunity  Employer 
and  a  drug  free  workplace  . 


EDITORIAL 


BUSINESS  WRITER 

The  Northwest  Herald  in  Crystal  Lake, 
IL,  has  a  full-time  opening  for  a  business 
writer.  Must  be  comfortable  covering 
Fortune  500  and  small-  to  mid-sized  com¬ 
panies,  smaller  mom  and  pop  shops  and 
various  business  features  and  trends. 
Experience  preferred.  Send  resume  to; 
Kevin  Polzin,  Business  Editor 
The  Northwest  Herald 
RO.  Box  250 

Crystal  Lake,  IL  60039-0250 


ASSOCIATE  EDITOR 

New  Times,  publisher  of  eleven  maga¬ 
zine-style  newsweeklies,  has  an 
immediate  opening  for  an  associate 
editor  at  its  paper  in  Kansas  City.  The 
ideal  candidate  will  have  a  strong  news 
background  and  solid  writing  and  editing 
skills.  We  want  an  editor  who  can  craft  a 
compelling  narrative,  work  well  with 
writers,  has  a  deft  touch  with  copy  and  a 
firm  grasp  of  magazine  journalism. 
Qualified  candidates  should  send  cover 
letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970,  Denver,  CO  80217 
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EDITORIAL 


EDITORl\L 


ACQUISITIONS  EDITOR 
The  Acquisitions  Editor  manages  multi¬ 
ple  series  within  the  MS  Press  pub¬ 
lishing  portfolio.  Responsibilities  include 
developing  new  series  from  idea  to 
implementation;  constantly  improving 
titles  by  understanding  the  technical 
needs  of  the  IT  Implementer  and  Devel¬ 
oper  audiences;  cultivating  talented  and 
capable  authors;  and  by  implementing 
the  most  strategic  titles  for  the  series, 
the  publishing  list  and  MS  Press  busi¬ 
ness  goals.  E-mail  or  fax  resumes  to; 
lorap@microsoft.com  (425)  936-7329 

ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspapers.com 

ASSISTANT  FEATURES  EDITOR 
The  Fresno  Bee,  Central  California's  lead¬ 
ing  newspaper,  is  looking  for  an  assis¬ 
tant  features  editor  to  help  plan  and  edit 
our  daily  sections.  The  editor  should 
have  experience  supervising  production 
of  a  section  and  the  ability  to  work  well 
with  a  variety  of  staff  writers  and  freelan¬ 
cers.  The  job  requires  a  knowledge  of 
entertainment  and  lifestyle  news  and 
trends,  the  ability  to  work  one-on-one 
with  reporters  to  produce  timely,  well- 
written  pieces,  and  thorough  knowledge 
of  layout  and  design.  Solid  editing  skills, 
creativity,  a  knack  for  inventive  ideas, 
leadership  and  organizational  finesse  are 
required.  Five  years  experience  at  a  daily 
newspaper  required;  some  management 
experience  preferred.  Dazzle  us  with  a 
cover  letter,  resume  including  references, 
10  stories  or  sections  you’ve  produced 
and  five  story  ideas  to; 

Julie  Porter,  Human  Resources 
The  Fresno  Bee 

1626  E  Street,  Fresno,  CA  93786 


ASSISTANT  FEATURES  EDITOR 
The  Wisconsin  State  Journal,  with  a 
90,000  daily  and  160,000  Sunday 
circulation,  is  seeking  an  assistant 
features  editor  to  help  guide  coverage  of 
lifestyle  issues  in  the  Madison  area. 

The  ideal  candidate  will  use  his/her 
creative  muscles  to  help  generate  trend 
pieces  and  issue-oriented  features,  and 
help  lead  a  staff  of  14  that  produces  11 
sections  per  week.  Strong  news  judg¬ 
ment,  editing  skills,  creativity,  resourceful¬ 
ness  and  leadership  skills  are  a  must. 

Send  cover  letter,  resume,  story  ideas 
and  clips  by  August  25,  2000  to; 

The  Wisconsin  State  Journal 
Attention:  Chris  Juzwik,  HRMM 
1901  Fish  Hatchery  Road 
Madison,  Wl  53708 
No  phone  calls,  please 
AFFIRMATIVE  ACTION/ 

EQUAL  OPPORTUNITY  EMPLOYER 


CITY  EDITOR:  Excellent  30M  daily  seeks 
assignment  editor  to  lead  reporting  staff. 
Top  editing  and  people  skills  required. 
Chance  for  seasoned  writer  with  some 
desk  experience  to  move  up.  Good  pay 
and  benefits.  Write  to: 


EDITORIAL 


BUSINESS  EDITOR 

The  Fresno  Bee,  Central  California's  lead¬ 
ing  newspaper,  is  looking  for  a  talented 
editor  to  manage,  lead  and  motivate  a 
talented  group  of  reporters.  This  editor 
will  be  responsible  for  content  of  daily 
and  weekend  business  sections.  The  Bee 
is  a  McClatchy  newspaper  with  a  tradi¬ 
tion  of  public  service  journalism.  Fresno 
is  a  great  news  town  near  Yosemite 
National  Park  in  the  heart  of  the  San  Joa¬ 
quin  Valley.  The  ideal  candidate  will 
have  management  experience,  a  passion 
for  news  and  plenty  of  drive.  Good  news 
judgment  and  editing  skills  a  must.  Com¬ 
petitive  salary.  All  offers  of  employment 
are  contingent  upon  successful  comple¬ 
tion  of  a  drug  test.  Send  resume  to; 

The  Fresno  Bee 
Attention:  Julie  Porter 
1626  E  Street,  Fresno,  CA  93786 
Or  resume@fresnobee.com 


BUSINESS  EDITOR 

The  News  &  Observer,  serving  the 
Raleigh-Durham-Chapel  Hill  area  of 
North  Carolina,  seeks  a  business  editor 
to  continue  the  growth  of  the  business 
coverage  in  one  of  the  most  dynamic, 
technology-rich  markets  in  the  country. 
We're  looking  for  a  leader  with  a 
demonstrated  ability  to  present  business 
and  economic  news  in  a  way  that 
appeals  to  traditional  and  non-traditional 
readers.  Responsibilities  include  oversee¬ 
ing  the  planning  and  execution  of  daily 
and  weekend  business  sections.  Prior 
business  journalism  experience,  and 
experience  as  a  supervising  editor  pre¬ 
ferred.  Send  resume  to: 

Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
RO.  Box  191,  Raleigh,  NC276Q2 


BUSINESS  REPORTER 
Duties  include  writing  business,  tech¬ 
nology  and  science  news  and  feature 
stories,  and  news  briefs  for  newspaper, 
magazine  and  Web  page  publication. 
The  successful  candidate  should  have  a 
general  knowledge  of  technology,  finan¬ 
cial  markets,  retail  and  commercial  real 
estate.  Ability  to  work  independently  to 
produce  interesting,  lively  copy  under 
deadline  pressure  essential. 

Please  send  cover  letter,  resume  and 
clips  to: 

Steve  Monroe,  Business  Editor 
The  Gazette 

1200  Quince  Orchard  Boulevard 
Gaithersburg,  MD  20878 
Fax:  (301)670-7183 

E-mail;  smonroe@gazette.net 
Equal  Opportunity  Employer 


COME  WORK  IN  PARADISE! 

The  Reporter,  a  Knight  Ridder  weekly 
newspaper  based  in  the  Florida  Keys,  is 
looking  for  a  general  assignment 
reporter.  Full  benefits  begin  the  first  day 
of  employment.  Send  resume,  5-8  sam¬ 
ples  of  your  work  and  references  tO: 

Jackie  Harder,  Associate  Publisher 
The  Reporter 

RO.  Box  1197,  Travernier,  FL  33070 
AUGUST  21,  2000 
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BUSINESS  REPORTER 
We  just  promoted  our  business  reporter 
to  city  editor.  To  fill  her  shoes,  we’re 
looking  for  an  experienced  reporter  with 
a  compelling  interest  in  covering  busi¬ 
ness.  We’re  a  20,000-circulation,  locally 
owned  daily  with  big  ideas  in  the 
invigorating  Pacific  Northwest.  Send  a 
cover  letter,  resume  and  copy  of  your 
five  best  clips  to; 

Human  Resources,  Skagit  Valley  Herald 
1000  E.  College  Way 
Mount  Vernon,  WA  98273 
E-mail:  hr@skagitvalleyherald.com 


BUSINESS  WIRE  EDITOR 
If  you  relish  the  challenge  of  daily 
rewrite,  have  a  passion  for  golf,  and 
wouldn't  mind  living  in  sunny  Orlando, 
FL,  we’ve  got  the  job  for  you.  Golfweek, 
the  national  leader  for  news  of  com¬ 
petitive  golf  and  the  golf  industry,  needs 
versatile,  highly  organized  and  energetic 
editor  to  sort  through  the  daily  clutter  of 
wire  reports,  press  releases  and  Web 
bulletins  and  compile  a  comprehensive, 
insightful  daily  golf  business  report  for 
our  Web  site.  Responsibilities  also  will 
include  editing  those  reports  for  weekly 
and  biweekly  print  products,  and  chas¬ 
ing  down  “quick-hitter”  business  stories. 
Fast-paced  position  requires  3  years 
copy  editing  experience  on  a  newspaper 
business  desk  or  trade  publication. 
Knowledge  of  QuarkXPress  page  layout 
preferred.  Competitive  salary  and  bene¬ 
fits;  EOE.  Send  resume  to  Dave  Seanor: 

Editorial  Director,  Golfweek 
1500  Park  Center  Drive,  Orlando,  FL  32835 
Or  E-mail;  dseanor@golfweek.com 


WE  PAY  FOR  STORIES^. 


If  you  have  a  funny,  encouraging, 
heartwarming,  or  inspiring  story 
(up  to  1200  words)  about  your 
body  or  someone  else’s  in  the 
fields  of  athletics,  dance,  fitness, 
healing,  or  body  image,  we'd  like 
to  see  it.  If  we  like  it,  we’ll  pay  you 
for  allowing  us  to  publish  it  in; 

Chicken  Soup  for  Body  and  Soul 
Send  submissions  or  query  to: 


wpwC»  danmillman.com 
Fax;  (415)  491-0856 


CITY  EDITOR 

If  you  have  a  passion  for  writing,  a  love 
for  reporting,  a  nose  for  news  and  strong 
people  skills,  we’re  looking  for  you.  The 
Lincoln  Journal  Star  seeks  a  dynamic 
city  editor  to  lead  a  growing  news  team 
at  a  growing  newspaper.  Located  in 
Nebraska’s  capital  city  of  200,000,  the 
Journal  Star  is  a  77K  daily  and  84K 
Sunday  paper  with  a  commitment  to  cov¬ 
ering  local  news  and  key  issues  of  state 
and  regional  importance.  E-mail 
inquiries  welcome  to  Editor  David  Stoef- 
fler  at  dstoeffler@journalstar.com 
Applications  due  by  September  1  to; 

Human  Resources,  Lincoln  Journal  Star 
926  P  Street,  Lincoln,  NE  68508 


CITY  EDITOR 

Newsroom  promotion  leaves  vacancy  for 
experienced,  driven  city  editor  to  lead 
talented  staff  of  reporters  and  photo¬ 
graphers  covering  four  island  towns  for 
15,000-circulation,  six-day  afternoon 
newspaper  based  in  beautiful  Newport, 
Rl.  Seeking  person  with  similar  experi¬ 
ence  at  daily  or  weekly  newspaper. 
Involves  planning  on  large  and  small 
scales,  from  daily  budget  meetings  to 
weekly  staff  meetings  to  long-term  pro¬ 
jects.  Vision  and  ability  to  motivate  by 
example  a  must.  Please  send  resume  and 
samples  of  newspaper  and  other  work  tO: 

Sheila  Mullowney,  Managing  Editor 
The  Newport  Daily  News 
101  Malbone  Road,  Newport,  Rl  02840 
No  phone  calls,  please 


CNSNews.com,  the  Internet  newswire  is 
growing  again!  We  have  an  immediate 
opening  in  our  Washington-Metro  Bureau 
for  a  full-time  staff  writer.  Four-year  degree 
in  journalism  plus  minimum  of  3  years 
wire  service  or  daily  news  print  experience 
preferred.  We’re  looking  for  a  reporter  who 
laughs  at  tight  deadlines,  revels  in  the 
scoop,  writes  clean-as-a-whistle  copy  and 
has  a  keen  eye  for  cultural  and  political 
happenings.  Will  work  with  CNSNews.com 
bureaus  in  Jerusalem  and  London.  Oc¬ 
casional  travel  and  shift  fill-in  hours  may 
be  required.  Great  work  environment,  pay 
commensurate  plus  retirement,  health, 
dental,  life,  bonus  plan  and  more.  Resume 
and  clips  to  D.Thibault: 

Managing  Editor,  CNSNews.com 
325  S.  Patrick  Street,  Alexandria,  VA  22314 
Or  E-mail  Dthibault@cnsnews.com 
EOE 


COME  GROW  WITH  US 
The  News  &  Record  in  Greensboro,  a 
100,000  daily  between  North  Carolina’s 
beaches  and  mountains,  enjoys  a 
national  reputation  for  growing  jour¬ 
nalists.  As  N  &  R  travel  editor  Lydian 
Bernhardt  says,  “The  company  offers  the 
most  extensive  collection  of  on-site  pro¬ 
fessional-development  opportunities  I’ve 
ever  heard  of."  Arlene  Morgan,  former 
recruiter  for  The  Philadelphia  Inquirer, 
says,  the  N&R  is  “another  stop  on  the 
way  up  for  many,  many  journalists. 
Work  is  solid  and  often  enterprising.  A 
good  company  to  work  for.”  We’re  wrap¬ 
ping  up  our  biggest  expansion  ever  - 
adding  33  journalists  -  and  we  need 
assistant  city  editors,  a  wires  editor,  beat 
and  general  assignment  reporters  and 
copy  editor/designers.  Please  send 
resume  and  work  samples  to: 

Ed  Williams,  Recruitment  Coordinator 
News  &  Record 

RO.  Box  20848,  Greensboro,  NC  27420 
www.news-record.com/company/ 


FREELANCE  WRITER 
VarsityOnline.com,  the  nation’s  leading 
resource  for  high  school  sports  informa¬ 
tion,  is  looking  for  freelance  writers  to 
help  us  continue  our  nationwide 
expansion.  If  you  love  high  school  sports 
and  want  to  contribute,  please  see  our 
complete  job  posting  at: 

http://www.varsityonline.com/jobs 

www.editorandpublisher.com 


Box  01334,  Editor  &  Rublisher 
770  Broadway,  7th  FI,  NY,  NY  10003 
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COMPUTER-ASSISTED  REPORTING 
MANAGER 

The  Bergen  Record,  based  in  northern 
New  Jersey,  is  seeking  applications  for 
an  experienced  manager  of  its  Com¬ 
puter-Assisted  Reporting  lab.  Applicants 
must  be  proficient  in  managing  a  CAR 
lab  staff  and  contributing  to  investigative 
and  enterprise  stories.  The  manager  also 
must  have  a  proven  ability  to  oversee  a 
news-research  operation,  including 
acquiring  and  analyzing  primary  source 
data,  conducting  electronic  public 
records  research,  training  staff  on  use  of 
CAR,  and  disseminating  data  and  news 
research  guidance  through  a  newsroom 
intranet. 

ASSIGNMENT  EDITOR/NEWS 
The  Bergen  Record  also  is  seeking  a  full¬ 
time  news  assignment  editor  with  at 
least  seven  years  of  daily  newspaper 
experience,  including  two  directly 
supervising  reporters.  Applicants  must 
have  a  proven  track  record  handling 
breaking  news,  overnight  enterprise,  and 
longer-range  enterprise.  Strong  lead¬ 
ership,  line-editing,  news  judgment, 
career-counseling,  team-building,  and 
writing  skills  are  a  must,  as  well  as  deep 
respect  for  our  readers. 

Qualified  candidates  for  both  positions 
should  send  a  letter  why  they  want  the 
job  and  what  they  can  offer,  a  resume 
with  their  work  history  and  accomplish¬ 
ments,  and  relevant  examples  of  their 
best  work  to; 

Douglas  Clancy,  Assistant  Managing  Editor 
The  Bergen  Record 

150  River  Street,  Hackensack,  NJ  07601 
Phone:  (201)646-4481 
Email:  clancy@bergen.com 

COPY  EDITOR 

Design  knockout  pages  on  Mac-based 
system  using  QuarkXPress  for  19,000 
AM  daily  with  young  aggressive  staff. 
The  Ottumwa  Courier  seeks  a  copy 
editor  with  strong  graphics  design  skills, 
commitment  to  accuracy.  Send  resume 
and  references  to; 

Sally  Finder  Koziol,  Ottumwa  Courier 

213  E.  2nd  Street,  Ottumwa,  lA  52501 
Email;  editor@ottumwacourier.com 


COPY  EDITOR 

Opening  for  a  copy  editor  with  strong 
language  and  page-design  skills  at  a  six- 
day  PM  with  40,000  circulation  in  grow¬ 
ing  and  dynamic  Tucson,  Arizona.  Min¬ 
imum  five  years  experience  in  an  editing 
or  writing  job.  We  use  QuarkXPress  in 
our  fully  paginated  operation.  Com¬ 
petitive  pay  and  benefits.  Send  resume, 
cover  letter  and  three  examples  of  edit¬ 
ing  and/or  design  work  to: 

Micheal  A.  Chihak,  Tucson  Citizen 
RO.  Box  26767,  Tucson,  AZ  85726 
Or  E-mail;  jobs@tucsoncitizen.com 
www.tucsoncitizen.com 


MANAGING  EDITOR  for  fully-paginated 
14,000  daily;  enterprising  and  energetic 
leader  needed  to  improve  our  product 
and  help  us  better  connect  with  our 
readers.  Great  market,  location  and 
opportunity.  Send  resume  and  clips  to; 

Publisher,  The  Daily  News 
RO.  Box  370,  Effingham,  IL  62401 


-HELP  WANTED- 
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COPY  EDITOR 

The  Palm  Beach  Post  is  looking  for  an 
experienced  copy  editor/paginator  to 
divide  a  day-shift  work  week  between 
20  hours  in  Editorials/Op-Ed  and  20 
hours  on  our  Features  copy  desk.  Duties 
will  include  copy-editing,  writing 
headlines  and  cutlines  and  page  design 
on  a  DTI  pagination  system.  Two  years 
copy-editing  experience  on  a  daily  news¬ 
paper.  Strong  command  of  English, 
grammar  and  AP  style.  Prior  experience 
with  the  DTI  pagination  system  would 
be  helpful.  Send  resumes  to: 

Lou  Ann  Praia,  The  Palm  Beach  Post 
RO.  Box  24700 
West  Palm  Beach,  FL  33416 
Or  E-mail;  Lou_Ann_Frala@pbpost.com 


COPY/LAYOUT  EDITORS 
The  Times-Picayune,  New  Orleans’ 
265,000-circulation  daily  newspaper,  is 
looking  for  copy/layout  editors  on  its 
main  news  desk. 

We  need  people  with  equally  strong 
word  and  visual  skills  who  can  find  a 
hole  In  a  story  and  write  a  sparkling 
headline,  as  well  as  produce  exciting 
news  pages.  Successful  candidates  will 
fill  a  number  of  assignments  on  our 
news  and  copy  desks,  including  rim, 
wire,  local  news  and  A-1  desks.  Good 
news  judgment  is  a  prerequisite  of  all 
our  jobs. 

Two  years  daily  news  and/or  copy  desk 
experience  required,  as  is  experience 
with  some  form  of  pagination:  QuarkX¬ 
Press  or  a  proprietary  system.  (We  use  a 
combination  of  QuarkXPress  and  Harris.) 
Be  part  of  the  fun  in  America’s  most 
interesting  city.  And  join  the  team  that 
has  The  Times-Picayune  a  winner  of 
scores  of  news  and  design  awards. 

To  apply,  send  clips  and  resume  to; 

Lynn  Cunningham 
Assistant  to  the  Editor 
The  Times-Picayune 
3800  Howard  Avenue. 

New  Orleans,  LA  70140 
An  equal  opportunity  employer,  M/F 


DESIGN  EDITOR 

We  are  looking  to  hire  a  design  editor 
ASAP.  The  perfect  candidate  will  be 
responsible  for  all  section  front,  art  direct¬ 
ing  and  working  one  on  one  with  photo- 
grapners,  reporters  and  editors.  The 
Manassas  Journal  Messenger  is  a  6,700 
circulation  daily,  located  25  miles  SW  of 
DC.  This  is  a  perfect  job  for  someone 
just  out  of  school  or  making  a  jump  from 
a  weekly.  If  interested  please  call; 

Ron  Baygents,  Managing  Editor 
(703)  368-3101  ext.  115 
E-mail;  manassasjm@aol.com 
Fax:(703)368-9017 


ONLINE  MAGAZINE  wants  reporters  on 
a  wide  range  of  lifestyle  and  health 
topics.  Work  with  newspaper-ex¬ 
perienced  staff  on  enterprise  and  trend 
stories.  Required;  News  experience; 
Web  savvy;  engaging,  lucid  style;  must 
relocate  to  Delaware.  Health  writing 
expeherice  preferred.  Respond  to: 
dale@epotec.com 
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EDITORIAL 

WANTED:  TOP  MEDIA,  MARKETING  AND 
BUSINESS  JOURNALISTS 

From  the  race  for  the  next  President,  to  the  promotion  of  new 
movies;  from  air  disasters  to  bio-tech  food  scares;  from  cheap 
publicity  stunts  to  complex  strategic  business  counseling,  and,  of 
course,  the  Internet,  PRWeek  looks  at  the  people  behind  the 
scenes  who  control  and  manage  the  image  and  reputation  of 
celebrities,  politicians,  companies,  non-profits,  government 
departments,  unions,  even  religious  institutions. 

PRWeek  is  the  national  business  weekly  magazine  for  the  PR 
and  communications  industry,  one  of  the  hottest  and  most  talked 
about  industries  in  the  US  today.  We’re  looking  for  talented 
journalists  in  the  following  positions: 

MANAGING  EDITOR 

Good  ideas  come  to  you  in  the  shower  and  on  the  subway.  You  can  fix 
bad  copy,  and  know  what  it  takes  to  make  a  feature  work.  You’re 
organized,  and  good  at  juggling  several  projects.  You  can  get  the  most 
out  of  both  freelance  and  staff  reporters.  In  short,  you’re  a  complete 
editor  and  journalist,  and  we  want  to  hearfrom  you. 

SPECIAL  PROJECTS  EDITOR 

An  experienced  journalist  (at  least  five  years)  to  assign,  edit  and  organize 
our  special  projects,  including  rankings,  surveys  and  the  PRWeek  Awards 
brochure.  In  addition,  you’ll  be  expected  to  contribute  to  the  magazine 
with  breaking  news,  features  and  other  editing  opportunities. 

MEDIA,  MARKETING  AND  BUSINESS 
REPORTER,  NEW  YORK 

You’ll  need  an  inquiring  mind,  a  nose  for  news,  an  ease  in  winning 
information  out  of  busy  sources,  the  ability  to  grasp  and  analyze  complex 
issues,  and  the  writing  flair  to  convey  them  compellingly.  You’ll  be  break¬ 
ing  news,  analyzing  strategies  and  tactics,  interviewing  top  personalities, 
and  developing  in-depth  features. 

REGIONAL  REPORTER/  BUREAU  CHIEF, 
LOS  ANGELES/ORANGE  COUNTY 

From  showbiz  to  politics,  you’ll  be  covering  one  of  the  most  colorful  and 
important  PR  gigs  in  the  world.  Working  from  home,  you'll  need  to  be 
self-motivated.  See  media,  marketing  and  business  reporter  position  for 
more  details. 

FREELANCE  WRITERS 

Rolls-Royce  business  writers,  with  a  specialty  in  PR,  marketing,  commu¬ 
nication  and  image  issues  or  other  relevant  business  journalism  sectors 
needed  for  features.  Stri  ngi  ng  opportu  n  ities  a  Iso  ava  liable. 

Please  send  resume  and  clippings  with  a  cover  letter  specifying: 

the  job  you’re  applying  for;  where  you  saw  this  ad;  why  you’re  right  for 

the  job;  and  salary  history  to; 

Adam  Leyiand,  Editor-in-Chief 
PRWEEK 

14th  Floor,  220  Fifth  Avenue,  New  York,  NY  10001 
Fax  (212)  532-6765  E-mail:  journalists@prweek.com 


www.editorandpublisher.cofn 
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EDITORIAL 


EDITOR,  U.S.  NATIONAL  DESK 
DUTIES.  Writes,  selects  and  edits  copy 
for  the  national  news  report.  Works  with 
writers  in  the  field  to  develop  stories  of 
national  interest.  Writes  national  roun¬ 
dups  on  a  variety  of  subjects.  Require¬ 
ments:  Demonstrated  excellence  as  a 
reporter,  writer  and  editor,  with  experi¬ 
ence  writing  and  editing  spot  news  and 
enterprise.  Must  be  able  to  organize  time 
and  priorities,  thrive  under  deadline  pre¬ 
ssure  and  make  quick  news  judgment. 
Must  have  6-1-  years  editing  experience 
at  a  daily.  To  apply,  send  a  resume  and 
clips  to  Staffing  Department 

The  Associated  Press 
50  Rockefeller  Plaza,  New  York,  NY  10020 
Or  E-mail  resume  tO:  apjobs@ap.org 


EDITOR 

We  are  looking  for  leadership  for  a 
regional  boating  publication.  The 
qualified  candidate  will  have  experience 
in  writing  and  editing  for  a  weekly  or 
monthly  publication.  Strong  interests  in 
boating,  yachting,  sailing  or  other  water 
recreation  are  desired. 

We  are  a  well-established  publishing 
group  with  dailies,  weeklies,  and  shop¬ 
pers.  If  you  are  driven,  innovative,  and 
relish  the  opportunity  to  develop  stand-out 
products  in  a  competitive  marketplace,  we 
invite  you  to  explore  this  opportunity.  You 
will  be  joining  a  group  of  professionals, 
now  producing  award  winning  pub¬ 
lications.  You  will  be  located  in  one  of  the 
country’s  premier  recreation  areas. 

Our  publishing  group  provides  a  com¬ 
petitive  compensation  package  including 
a  generously  matched  401(k)/profit  shar¬ 
ing  plan,  opportunities  for  career  growth, 
and  a  culture  that  is  team  oriented  and 
collaborative. 

If  interested,  please  send  your  resume, 
cover  letter,  and  a  writing  sample  to: 

Box  01327,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


CITY  EDITOR 

Idaho  State  Journal,  an  award-winning 
17,500  morning  daily  covering  south¬ 
east  Idaho,  seeks  city  editor  to  lead  day- 
to-day  operations.  Major  emphasis  on 
coaching  and  planning.  Enjoy  state  uni¬ 
versity,  great  cultural  opportunity,  moun¬ 
tains,  forests,  etc.  Send  cover  letter, 
resume/references,  clips  and  latest  edi¬ 
tion  of  your  paper  to  Steve  Miller: 

Managing  Editor,  Idaho  State  Journal 
RO.  Box  431,  Pocatello,  ID  83204 
For  additional  information,  query  by 
E-mail  at:  smiller@journalnet.com 


ESTABLISHED  and  well-financed 
Internet  publisher  seeks  reporters  for  two 
separate  beats:  commercial  real  estate 
and  venture  capital.  Competitive  salary, 
stock  options  and  other  benefits.  For  real 
estate  position,  based  in  Newtown,  PA, 
three  to  five  years  experience  and  famil¬ 
iarity  with  subject  matter  preferred.  For 
internet  startups,  position,  which  could 
be  based  in  New  York  City  area  or 
Newtown,  some  experience  preferred. 
Send  resume  to  hr@ipgdirect.com 


EDITORIAL 


EXECUTIVE  EDITOR 

Business-2-Business  publication  cover¬ 
ing  the  field  of  foodservice  distribution 
seeks  experienced  Executive  Editor  to 
assume  editorial  responsibility  for  pub¬ 
lication.  Responsibilities  will  include  writ¬ 
ing,  editing,  assigning  writers,  building 
industry  contacts,  and  speaking  engage¬ 
ments.  30%  travel.  Ideal  candidate  will 
have  previous  experience  in  business 
editorial  focusing  on  sales  and  distribu¬ 
tion,  have  excellent  writing  and  editing 
skills  and  be  an  innovative  thinker.  Min¬ 
imum  7  years  editorial  experience. 
Interested  candidates  should  send  their 
cover  letter,  resume  and  salary  history  to: 

Bill  Communications 
Manager  of  Human  Resources  (EE) 

770  Broadway,  New  York,  NY  10003 
Or  FAX  (646)  654-7212 
Or  E-mail:  HR@billcom,com 


EXECUTIVE  EDITOR 

National  trade  magazine  seeks  an  editor 
with  10  years-plus  experience  in 
researching,  interviewing,  writing  and 
managing  the  editorial  process.  Candi¬ 
dates  must  have  a  proven  track  record  in 
client  contact  and  staff  management,  and 
be  able  to  travel  roughly  40  percent  of  the 
time. 

Our  family-atmosphere  company  is  on  a 
tremendous  growth  spurt.  In  fact.  Folio: 
has  just  named  us  the  6th  fastest  growing 
publishing  company  in  the  nation,  which 
means  you  will  have  plenty  of  the  advance¬ 
ment  opportunity.  What  you  do  today  will 
definitely  NOT  be  what  you  do  tomorrow! 
Excellent  benefits  package.  Please  forward 
a  cover  letter,  resume,  and  TWO  bylined 
articles  to  Marcia  Gruver,  Editorial 
Director,  Equipment  World,  3200  Rice 
Mine,  Road,  NE,  Tuscaloosa,  AL  35405. 

Email:  mgruver@randallpub.com 
Fax:  (205)  345-5695 
No  phone  calls,  please 


FEATURE  WRITER/REPORTER 
THE  DENVER  POST,  DENVER,  CO 
This  person  must  love  to  shop,  because 
the  job  is  an  amalgam  of  fashion  report¬ 
ing,  home  reporting  and  consumer  shop¬ 
ping  information.  The  full-time  reporter 
will  be  writing  primarily  for  a  Sunday  sec¬ 
tion,  but  will  help  us  develop  a  new  type 
of  fashion/homes/shopping  approach. 

Must  have  a  degree  in  journalism,  plus 
five  years  of  experience  doing  any  kind 
of  reporting  at  a  major  daily  newspaper. 
No  previous  experience  in  homes  or 
fashion  reporting  is  necessary.  More 
important  is  an  inherent  interest  in  the 
topics  and  a  familiarity  with  the  shop¬ 
ping  experience.  Send  replies  to: 

Linda  Castrone,  Features  Editor 
Denver  Post 

1 560  Broadway,  Denver,  CO  80202 
Fax:  (303)  820-1480 
E-mail:  lcastrone@denverpost.com 

PAGE  DESIGNER  sought  for  The  Capital, 
a  50,000-circulation  daily  in  Annapolis. 
Great  area  to  live  and  work.  Send 
resume  via  E-mail  to  Tom  Marquardt  at: 
tmarquardt@capitalgazette.com 


EDITORIAI. 


FEATURES  EDITOR 

The  Island  Packet,  a  McClatchy-owned 
daily  on  beautiful  Hilton  Head  Island, 
SC,  is  looking  for  a  features  editor.  The 
Packet  serves  an  area  that’s  rich  both 
culturally  and  environmentally  and  con¬ 
sistently  wins  state  and  regional  awards. 
The  features  editor  is  in  charge  of  the  con¬ 
tent  and  production  of  six  sections  a  week 
that  deal  with  health,  food,  people,  life¬ 
styles,  the  arts,  gardening  and  books. 

The  ideal  candidate  should  have  at  least 
five  years  of  reporting  and  editing  experi¬ 
ence,  including  supervisory  experience. 
Knowledge  of  page  design  is  desirable. 
Send  cover  letter  and  resume  to: 

Fitz  McAden,  Executive  Editor 
The  Island  Packet 
RO.  Box  5727 

Hilton  Head  Island,  SC  29938 
Fax:  (843)706-8109 
E-mail:  fmcaden@islandpacket.com 


FEATURES  REPORTER 
The  Bulletin,  a  fast-growing  30,000 
circulation  daily  in  Central  Oregon’s  out¬ 
door  paradise  is  looking  for  a  go-getter  to 
join  a  five-person  features  team.  We're 
looking  for  a  seasoned  and  enterprising 
reporter  who  can  help  take  us  to  the 
next  level,  as  Bend  is  in  a  fast-changing 
county  of  more  than  100,000.  The  suc¬ 
cessful  candidate  must  be  able  to  go 
beyond  the  obvious  to  capture  the 
unique  characteristic  of  our  community. 
Family  owned  and  operated.  The 
Bulletin  has  aspirations  far  larger  than 
its  size.  Our  new  headquarters,  press 
and  expanding  staff  prove  our  family 
owners’  dedication  to  our  community. 
We  offer  competitive  pay  and  benefits, 
profit  sharing  and  the  chance  to  enjoy 
Central  Oregon’s  sunshine  and  incredible 
recreation  opportunities.  Send  cover  let¬ 
ter,  resume  and  clips  by  September 
14th  to  Stefanie  Anderson: 

Newsroom  Administrator,  The  Bulletin 
1526  NW  Hill  Street,  Bend,  OR  97701 
PRE-EMPLOYMENT 
DRUG  SCREENING  REQUIRED 


HEALTH  CARE  REPORTER 
The  Register-Guard  in  Eugene,  OR, 
78,000-circulation,  has  an  immediate 
opening  for  a  full-time  health  care 
reporter.  We’re  looking  for  a  hotshot  - 
someone  who  can  bang  out  a  story  on  a 
local  flu  epidemic  by  noon  and  finish  a 
compelling  story  on  Oregon’s  Physician- 
Assisted  Suicide  Law  for  the  Sunday  edi¬ 
tion.  We  won't  settle  for  disease-of-the- 
week  coverage.  Requires  an  understand¬ 
ing  of  the  economics  and  politics  of 
health  care,  as  well  as  the  ability  to 
write  clearly  and  authoritatively  on 
medical  science  subjects  for  a  general 
newspaper  audience.  Requires  a  four- 
year  college  degree  and  a  minimum  of 
two  years  of  reporting  experience.  Salary 
is  $562.93  to  $882.73  per  week,  com¬ 
mensurate  with  experience.  Refer  to 
www.registerguard.com  for  further 
details.  Submit  cover  letter,  resume  and 
non-returnable  clips  by  Monday,  August 
28,  2000:  Health  Care  Reporter,  The 
Register-Guard,  HR  Department,  RO. 
Box  10188,  Eugene,  OR  97440-2188. 


EDITORIAL 


GRAPHICS  FOR  THE  WORLD! 

Stars  and  Stripes,  the  editorially  inde¬ 
pendent  newspaper  serving  the  U.S. 
military  community  in  Europe  and  Asia, 
seeks  an  assistant  managing  editor  to 
lead  the  graphics/photo  department  in 
our  central  office  in  Washington,  DC. 
The  person  we  select  will  play  a  key  role 
in  selecting  photos  for  display  and  will 
lead  a  talented  team  in  creating  graphics 
for  our  newspapers.  The  successful  can¬ 
didate  will  have  daily  newsroom  experi¬ 
ence,  preferably  in  a  leadership  role,  will 
be  skilled  in  working  with  photos  and 
graphics  and  comfortable  with  PC  and 
Apple  graphics  software.  Experience 
with  pagination  and  front-end  newspa¬ 
per  system  is  essential,  as  is  skill  in  writ¬ 
ing  and  communication.  Formal  design, 
graphics  and  photo  training  is  a  plus. 
The  job  may  require  occasional  overseas 
travel. 

The  right  person  will  find  this  the 
creative  opportunity  of  a  lifetime. 

Send  a  letter,  resume  and  samples  to: 

Stars  and  Stripes 

National  Press  Building,  Suite  350 
529  14th  Street,  NW 
Washington,  DC  20045 
Attn:  Sylvia  Webb,  Human  Resources 
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LEGAL  AFFAIRS  WRITER 
The  American  Bar  Association  seeks  a 
reporter  to  write  hard-hitting  news  stories 
and  features  for  its  award-winning 
monthly  magazine  for  lawyers,  the  ABA 
JOURNAL.  The  position  requires  a  law 
degree  or  equivalent  experience,  at  least  5 
years  of  experience  in  journalism.  Legal 
reporting  is  a  plus.  The  ideal  candidate 
works  well  under  pressure,  develops 
original  story  ideas,  writes  with  flair,  con¬ 
ducts  thorough  research  and  pursues 
investigative  articles.  Competitive  salary 
and  excellent  benefits  package.  Submit 
resume  and  salary  requirements  to: 

American  Bar  Association,  HR 
750  N.  Lake  Shore  Drive 
Chicago,  IL  60611 
Or  fax  to(312)  988-5177 
Or  E-mail  to  abajobs@abanet.org 
EOE 


ILLINOIS  AGRINEWS  has  fulltime  open¬ 
ing  for  a  News  Reporter  in  our  LaSalle 
office.  Seeking  experienced  reporter, 
recent  journalism  or  ag  comm  graduate. 
Ag  background  desirable  but  not 
required.  Photo  experience  a  plus.  Car 
required.  Fax  or  mail  resume  and  writing 
samples  to: 

Joyce  McCullough,  Illinois  AgriNews 
426  Second  St.,  LaSalle,  IL  61301 
Fax  (815)  223-7894 
E-mail  agrinews@theramp.net 


WANTED:  College  football  and  basket¬ 
ball  beat  writer  to  cover  SEC  team.  We 
are  a  PM  newspaper  in  a  competitive 
market.  Strong  reporting  and  writing 
skills  are  important,  but  so  are  work 
ethic  and  enthusiasm.  Resume  and  best 
clips  to  Don  Kausler  Jr.,  Birmingham 
Post-Herald,  2200  4th  Avenue  North, 
Birmingham,  AL  25203. 

www.editorandpublisher.com 


Phone:1-888-825-9149  ~  CUSSIFIED IIDVEIITISIII6  ~  Fax :  (646)  654-5312 


770  Broadway,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


EDITORIAL 


EDITORIAL 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at 
a  few  of  our  36  daily  newspapers.  We 
have  current  openings  in  Circulation, 
Editorial,  Advertising,  Production  and 
more.  Check  out  our  Career  Opportunity 
page  at; 

www.ogdennews.com/opportunities 
FEATURE  OPPORTUNITIES  THIS  WEEK: 

EDITORIAL 

Steubenville,  OH  -  The  Herald-Star  and 
The  Weirton  Daily  Times  newspapers, 
located  in  the  Upper  Ohio  Valley,  seek  an 
experienced  sports  editor  who  can  write 
columns  with  flair,  organize  the  sports 
staff  and  produce  compelling  sports  sec¬ 
tions.  Experience  with  QuarkXPress  soft¬ 
ware  required.  Salary  based  on  experi¬ 
ence.  The  Herald-Star,  circulation 
22,000,  is  published  Monday  through 
Friday  afternoons  and  Saturday  and  Sun¬ 
day  mornings.  The  Weirton  Daily  Times, 
circulation  8,000,  is  published  Monday 
through  Friday  afternoons  and  Saturday 
mornings.  Send  resume  with  samples  of 
your  work  tO; 

Frank  Robinson 
Herald-Star  Managing  Editor 
401  Herald  Square 
Steubenville,  OH  43952 


MANAGING  EDITOR 

The  Marin  Independent  Journal,  a  40,- 
000  circulation  Gannett  AM/PM  news¬ 
paper  north  of  San  Francisco,  seeks 
high-energy  managing  editor  for  a  65- 
person  newsroom.  Applicants  require  at 
least  five  years'  daily  newsroom  man¬ 
agement  experience;  experience  in 
coaching  editors/reporters  and  in  manag¬ 
ing  news  projects  and  indepth  stories;  a 
broad  knowledge  of  newspaper  opera¬ 
tions.  Please  send  cover  letter  outlining 
achievements,  qualifications,  resume, 
and  samples  of  work  to; 

Jackie  Kerwin,  Executive  Editor 
Marin  Independent  Journal 
150  Alameda  del  Prado,  Novato,  CA  94949 


MANAGING  EDITOR 

The  Ithaca  Times,  a  27  year  old 
alternative  weekly  with  a  strong  tradition 
of  influencing  public  opinion  seeks  a 
newsroom  leader.  Must  possess  strong 
writing,  editing,  coaching,  and  managing 
skills.  We  serve  a  vibrant  and  interactive 
community.  We  enjoy  small  town 
attributes  and  big  city  cultural 
opportunities.  Resume  and  sample  of 
best  work  to  Publisher,  Ithaca  Times, 
RO.  Box  27,  Ithaca,  NY  14851. 


NETWORK  WORLD  is  looking  for  a 
technically  astute,  highly  motivated 
person  to  serve  as  Senior  Editor.  The 
ideal  candidate  will  be  interested  in 
breaking  news,  have  strong  writing  skills 
and  knowledge  of  the  networking  and  com¬ 
puter  industries.  Candidates  should  have 
2-4  years  reporting  experience  on 
information  technology  and  a  proven 
ability  to  break  news.  This  position  is 
located  in  the  Bay  Area.  To  apply,  send 
resume  to  Monica  Brunaccini  at: 
hotjobs@nww.com 
Or  Fax:  (508)  490-6454 
www.editorandpublisher.com 


MANAGING  EDITOR 

Habitat  for  Humanity  International,  a  non¬ 
profit,  ecumenical,  Christian  housing  min¬ 
istry  has  an  opening  for  a  Managing 
Editor  of  Habitat  World  magazine,  located 
in  Americus,  GA.  The  Managing  Editor  is 
responsible  for  coordinating  the  editorial 
and  art  departments’  efforts  to  ensure  that 
the  magazine  is  published  on  time  and  is 
in  acceptable  form;  overseeing  copyedit¬ 
ing  and  proofreading;  writing  and/or  assist¬ 
ing  in  planning  and  assigning  features  and 
other  articles;  keeping  abreast  of  trends 
and  news.  Is  responsible  for  day-to-day 
aspects  of  editorial  work  in  assigned  area. 
The  ideal  candidate  must  have  a 
Bachelor’s  degree  or  equivalent  experi¬ 
ence  and  a  minimum  of  five  years  rele¬ 
vant  work  experience.  Magazine  editing/ 
publishing  experience  preferred;  solid  writ¬ 
ing  experience,  clips  required;  experience 
coaching  writers  and  managing  freelan¬ 
cers;  experience  managing  the  collabora¬ 
tion  of  visual  and  verbal  communications; 
strong  verbal  and  visual  conceptualiza¬ 
tion;  detail  oriented,  with  high  level  orga¬ 
nizational  skills,  deadline  skills,  ability  to 
work  under  pressure,  ability  to  manage 
multiple  deadlines;  highly  skilled  in  gram¬ 
mar,  punctuation,  AP  style;  knowledge  of 
and  experience  in  fair  and  accurate  report¬ 
ing,  are  required.  Previous  NGO  experi¬ 
ence  preferred  ($31,450).  To  apply 
indicate  Job  Code  #329E  on  all  cor¬ 
respondence.  Make  good  use  of  our  office 
resources  by  sending  your  resume  and 
cover  letter  electronically  to: 

hrstaffing@hfhi.org 

(attachments  not  accepted),  or  use  one  of 
the  following: 

Fax:  (229)  924-0641 
HFHI,  Attn:  #329E/Staffing 
322  W.  Lamar  Street 
Americus,  GA  31709 

For  more  information  on  Habitat  and 
other  job  openings  visit  our  website  at: 
www.habitat.org 

MUNICIPAL  BEAT  REPORTER 
The  Northwest  Herald  seeks  a  bright  and 
energetic  mind  for  municipal  beat  report¬ 
ing  in  the  Midwest’s  most  competitive 
market.  Our  award-winning  35,000 
daily  AM  in  suburban  Chicago  blends  com¬ 
munity  journalism  with  hard-nosed 
investigative  reporting.  We  offer  more 
than  good  benefits  and  great  advance¬ 
ment  potential.  Our  full-time  writing 
coach  and  training  budget  are  the  envy 
of  the  industry.  The  successfui  candidate 
must  go  beyond  the  boardroom  vote  and 
handle  a  diverse  workload  that  includes 
enterprise  projects  and  feature  writing. 
Precision,  creativity  and  energy  are  not 
optional.  Two  (2)  years  daily  experience 
preferred  and  applicable  college  degree 
required.  Send  resume,  references  and 
writing  samples  to: 

Greg  Rivara,  News  Editor 
Northwest  Herald 

1  Herald  Square,  Crystal  Lake,  IL  60014 
Or  fax  to  (81 5)  459-5640 


REPORTER  WANTED:  Newspaper  expe¬ 
rience  preferred.  Computer  skills  essen¬ 
tial.  Send  resume  and  clips  to; 

Managing  Editor,  The  Evening  Telegram 
111  Green  Street,  Herkimer,  NY  13350 


EDITORIAL 


NEWS  DESIGNER 

If  you  are  an  experienced  journalist  who 
would  like  to  join  the  design  staff  of  our 
growing,  award-winning  community 
newspaper,  you  are  the  person  we  are 
looking  for! 

REQUIREMENTS:  knowledge  in  front¬ 
page  and  features  design  under  deadline 
pressure,  three  years  experience  and 
Bachelor’s  degree  a  must.  Knowledge  in 
Photoshop,  QuarkXPress,  Illustrator  and 
Freehand  a  plus. 

BENEFITS:  four-day  workweek,  com¬ 
petitive  salary  and  quality  benefits 
package.  Just  30  miles  from  Rocky 
Mountain  National  Park  and  a  short 
drive  to  Denver  area. 

Please  submit  resume  and  work  samples 
to: 

Human  Resource  Department 
Daily  Reporter-Herald 
RO.  Box  59,  Loveland,  CO  80539 

NEWS  EDITOR 

Are  you  a  news  designer  feeling  con¬ 
strained  in  your  newsroom?  A  stellar 
copy  editor  or  reporter  ready  to  make  the 
next  jump  to  visually  illustrating  stories 
and  handling  page  one?  If  you  can 
create  pages  that  help  readers  navigate 
the  news  while  guiding  visual  storytell¬ 
ing,  The  Citizen  is  the  newspaper  for 
you.  Our  news  editor  works  with  a 
talented  team  of  editors,  writers  and 
photographers  at  this  16,000  circulation 
afternoon  daily.  Knowledge  of  QuarkX¬ 
Press  a  must,  Photoshop  and  Illustrator 
beneficial.  Send  resume  and  clips  to: 

Managing  Editor,  The  Citizen 
25  Dill  Street,  Auburn,  NY  13021 


EDITORIAL 


NEWS  DESIGNER 

The  Cape  Cod  Times,  an  award-winning 
daily  located  in  one  of  the  East  Coast’s 
premier  vacation  destinations,  is  seeking 
a  news  designer. 

Cape  Cod  is  a  gorgeous  sandy  peninsular 
jutting  out  in  the  Atlantic,  rich  in  history 
and  home  to  many  artists,  CEOs, 
authors,  naturalists  and  celebrities. 
Many  of  our  staffers  have  made  the 
move  here  for  a  superior  quality  of  life. 
We’re  looking  for  high-energy  visual 
journalists  who  aren’t  afraid  to  take 
chances  and  have  fun  with  a  page.  The 
ideal  candidate  will  be  a  conceptual 
thinker  driven  by  content,  will  have  a 
passion  for  quality  and  the  ability  to 
work  effectively  on  deadline  as  part  of  a 
team. 

Must  be  fluent  in  QuarkXPress.  Newspa¬ 
per  design  experience  required;  daily 
broadsheet  experience  preferred.  Editing 
experience  a  great  plus.  Qualified  candi¬ 
dates  should  send  a  cover  letter, 
resume,  salary  history  and  six  non- 
returnable  work  samples  to: 

Ron  Sikora,  Design  Editor 
Cape  Cod  Times 

319  Main  Street,  Hyannis,  MA  02601 


PRESS  RELEASE  WRITER  NEEDED 
Hi  tech  PR  firm  seeks  experienced  writer 
to  write  press  releases,  specifically  for 
high  tech  products/companies. 

Please  send  samples  of  press  releases 
you’ve  written  and  availability  (will  likely 
amount  to  a  full  time  position)  to; 
stevel@sspr.com 


EDITORIAL 

EDITORIAL 

Manage  the  Best 


New  Times,  publisher  of  eleven  magazine-style  weekly 
newspapers,  needs  managing  editors  at  its 
award-winning  papers  in  Miami  and  Denver.  We  are 
looking  for  experienced  editors  with  excellent  news 
judgment,  superior  management  skills  and  the  ability 
to  help  staffers  produce  quality  news  stories.  The 
managing  editor  supervises  the  day-to-day  operations 
of  the  editorial  department.  Fine  writing  and  editing 
skills  are  essential.  The  interview  process  will  include 
an  extensive  editing  test 

New  Times  offers  competitive  salaries  and  benefits. 
Qualified  applicants  should  send  cover  letter,  resume 
and  clips  to: 


Christine  Brennan 
Executive  Managing  Editor 
Re:  ME/E&P 

P.O.  Box  5970,  Denver,  CO  80217 

Jo  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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EDITORIAL 


NEWS  EDITOR/SPORTS  EDITOR/ 
NEWS  REPORTER 

The  St.  Joseph  News-Press  (44,000 
Sundays)  seeks  a  news  editor,  a  sports 
editor  and  a  news  reporter.  The  News- 
Press,  based  45  miles  north  of  Kansas 
City,  MO,  serves  100,000  readers 
across  21  counties  in  Missouri  and  Kan¬ 
sas.  We  want  candidates  with  a  passion 
for  newspaper  journalism  and  a  flair  for 
dealing  with  people.  We  prefer  candi¬ 
dates  with  degrees  in  mass  communica¬ 
tions,  journalism  or  English,  as  well  as 
appropriate  experience.  Recent  college 
graduates  with  internships  or  other  expe¬ 
rience  will  be  considered  for  reporting. 
Send  a  letter  of  introduction,  resume, 
names  of  three  references  and  three  to 
five  examples  of  your  best  work  to; 

Dennis  Ellsworth,  Executive  Editor 
St.  Joseph  News-Press 
RO.  Box  29,  St.  Joseph,  MO  64502-0029 
Phone:(816)271-8550 
An  Equal  Opportunity  Employer 


NEWS  EDITOR 

Billboard,  the  weekly  newsmagazine  of 
the  home  entertainment  industry,  is  seek¬ 
ing  a  dynamic  news  editor  in  its  New 
York  City  office  to  assign  and  edit  stories 
on  music,  video,  and  new  media.  Candi¬ 
dates  should  have  five  years  daily  or 
weekly  business  journalism  experience 
with  a  strong  interest  in  all  aspects  of 
the  music  industry.  Please  send  resume, 
clips,  and  cover  letter  to: 

Managing  Editor,  Billboard 
770  Broadway,  6th  Floor 
New  York,  NY  10003 


NEWSPAPER  EDITOR/TEACHER 
If  you  love  to  teach  talented  young  writers, 
and  want  the  freedom  to  work  outside  the 
inverted  pyramid,  we  have  the  job  for  you. 
We  publish  an  alternative  weekly,  a  busi¬ 
ness  weekly,  and  host  of  specialty  pub¬ 
lications.  We're  looking  for  an  Editor  to 
oversee  them  all.  Make  a  difference  by 
teaching  a  talented  young  staff  at  a  rapidly 
growing  company,  ^cellent  compensation 
package.  Send  resume,  clips  to: 

Business  Publications  Corporation 
Attn:  Connie  Wimer,  Publisher 
100  4th  Street,  Des  Moines,  lA  50309 
(515)  288-3336  or  Fax  (5 1 5)  288-0309 
Email:  conniewimer@bpcdm.com 
EOE 


NIGHT  EDITOR  for  fast-growing  17,000 
circulation  daily  newspaper.  Applicants 
must  be  skillful  with  QuarkXPress, 
understand  news,  be  able  to  write  and 
direct  reporters  and  photographers. 
Some  editing  experience  necessary.  Full¬ 
time,  night  and  weekend  hours.  Room 
for  advancement.  Excellent  salary  and 
benefit  plan,  including  401(k),  health 
benefits,  vacation  and  holidays.  E-mail 
or  mail  clips  and  resume  tO: 

rnolte@hernandotoday.com 
Hernando  Today 

15299  Cortez  Blvd.,  Brooksville,  FL  34613 
Or  call  Managing  Editor  Bob  Nolte  at: 

(352)  544-5295  for  further  details  EOE 


EDITORIAL 


NIGHT  EDITOR 

Here  is  a  really  great  job  for  a  night 
person  with  a  lot  of  talent.  Join  the 
overnight  team  at  a  newspaper  delivered 
around  the  world,  where  the  clock  can’t 
keep  us  from  the  news.  European  and 
Pacific  Stars  and  Stripes,  the  daily  inde¬ 
pendent  newspaper  published  for  the 
U.S.  military  overseas,  seeks  a  copy 
editor  for  the  10  p.m.  to  6  a.m.  shift  at 
our  central  office  in  the  National  Press 
Building  in  Washington,  DC.  We  will 
hire  a  person  who  can  meticulously  edit 
wire  and  staff  copy;  spot  holes  in  stories; 
write  headlines  with  flair;  paginate;  and 
bring  energetic,  original  thinking  to  the 
table.  Knowledge  of  the  military  is  a 
plus.  Passion  for  journalism  a  must! 
Salary  range  is  $35,000  to  $50,000. 
Tell  us  about  yourself  in  a  letter  and 
send  a  resume  and  samples  of  your  writ¬ 
ing,  editing  and/or  page  design  to: 

Stars  and  Stripes 

Suite  350,  National  Press  Building 
529  14th  Street,  NW 
Washington,  DC  20045 
Attn:  Sylvia  Webb,  Human  Resources 
No  phone  calls,  please 
Stars  and  Stripes  is  an 
Equal  Opportunity  Employer 


NIGHT  METRO  EDITOR 
The  Times-Picayune,  New  Orleans  prize¬ 
winning  daily  newspaper,  seeks  editor  to 
oversee  the  night  metro  desk.  We're  look¬ 
ing  for  someone  who  wants  to  work  with 
reporters  under  deadline  pressure.  Can 
you  punch  up  a  lead?  Clarify  a  nut 
graph?  Improve  a  story’s  organization? 
Then  consider  a  job  in  one  of  America's 
unique  cities.  Send  clips  and  resume  to: 
Lynn  Cunningham,  Assistant  to  the  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70140 
Equal  Opportunity  Employer  M/F 

NIGHT  NEWS  EDITOR 
Live  in  the  mountains.  Have  your  days 
free.  The  night  news  editor  copy  edits 
local  stories,  writes  headlines,  selects 
wire  service  stories,  designs  news  pages 
and  posts  content  to  Website.  Shift  runs 
from  2:30  to  11:00  p.m.  For  an  applica¬ 
tion  and  more  information  contact: 

David  Buck,  Managing  Editor 
The  Glenwood  Post 
2014  Grand  Avenue 
Glenwood  Springs,  CO  81601 
Ph:  (970)  947-8515  or  (970)  947-5510 
E-mail:  dbuck@sopris.net 
Fax:  (970)  945-4487 


ONLINE  CONTENT  MANAGER 
sacbee.com  /  Sacramento.com 
The  Sacramento  Bee  is  looking  for  an 
online  content  manager  to  lead  us  in  the 
creation  of  our  information  future.  You're 
a  candidate  if  you  have  solid  online  and 
journalistic  chops  and  if  you're  comforta¬ 
ble  in  a  management  team  steering  the 
overall  operation.  This  person  oversees 
content,  design  and  in-house  tech  with  a 
staff  of  13.  E-mail,  no  enclosures,  to: 
rfrattura@sacbee.com 


EDITORIAl, 


ONE  OF  AMERICA’S  best  mid-size  dailies 
seeks  an  enterprising,  energetic,  insightful 
business  reporter  to  work  as  a  member  of 
a  dedicated,  collegial  team.  The  Lexington 
Herald-Leader  (120,000  daily;  155,000 
Sunday)  is  a  Knight  Ridder  paper  with  a 
tradition  of  high  quality  journalism  that 
sets  agendas  and  wins  awards,  including 
3  Pulitzer  prizes  and  the  Gerald  Loeb 
award.  Lexington  is  a  beautiful  city  of 
250,000  that’s  home  to  hundreds  of 
horse  farms  and  the  University  of  Ken¬ 
tucky.  Please  send  resume,  reference  list, 
samples  of  breaking  news  and  enterprise 
coverage  and  a  cover  letter  to: 

Jacalyn  Carfagno,  Business  Editor 
Lexington  Herald-Leader 
100  Midland  Avenue,  Lexington,  KY  40508 
Email:  jcarfagno@herald-leader.com 


PAGINATOR/COPY  EDITOR 
Immediate  opening  for  full-time 
paginator/copy  editor  at  the  New  Jersey 
Herald,  a  daily  newspaper  in  beautiful 
Sussex  County,  one  hour  from  New  York 
City.  We  are  installing  a  new  Baseview/ 
QuarkXPress  system  and  are  looking  for 
someone  to  help  our  staff  make  the 
transition.  The  position  requires  layout 
abilities,  pagination  experience,  and  a 
strong  command  of  the  language.  Salary 
based  on  experience  and  abilities.  Full 
benefits  package.  Respond  to  Joe 
Moszczynski,  Managing  Editor,  New 
Jersey  Herald,  2  Spring  Street,  Newton, 
NJ  07860.  Phone  (973)  383-1500  ext. 
252  or  Fax  (973)  383-8477. 


PRIMEDIA  Inc.'s  Simba  Information,  a 
leading  business-to-business  newsletter 
publisher  and  market  research  company, 
has  the  following  openings  in  its  Stam¬ 
ford,  CT  office: 

MANAGiNG  EDITOR 

Seeking  a  bright,  motivated  managing 
editor  to  work  on  newsletters  covering 
the  online  and  publishing  industries. 
Candidates  must  have  5-i-  years  of 
strong  and  proven  journalism  experience 
(preferably  with  a  newspaper  or  wire 
service);  management  experience,  includ¬ 
ing  training  and  supervising  junior 
editors;  exceptional  attention  to  detail 
and  accuracy;  and  the  abilities  to  multi¬ 
task  and  function  as  a  team  player. 
Experience  with  MS  Word,  Excel  a  plus. 

BUSINESS  REPORTER/EDITOR 
Seeking  a  talented,  bright  reporter/editor 
to  cover  the  education  technology  indus¬ 
try.  1-3  years  experience  required;  daily 
newspaper  or  business-to-business  expe¬ 
rience  a  plus.  Must  be  able  to  cultivate 
sources,  juggle  multiple  assignments, 
and  be  motivated  to  learn. 

We  offer  excellent  salaries;  a  full  benefits 
package,  including  401(k);  a  casual, 
pleasant  work  environment  and  op¬ 
portunities  for  professional  development 
and  career  advancement.  Please  send 
cover  letter  and  resume  to: 

Fax:  (203)  358-5827 
Simba  Information 
RO.  Box  4234,  Stamford,  CT  06907 
Or  E-mail:  jobs@simbanet.com 
For  Managing  Editor  position,  attn:  LK. 
For  Business  Reporter/Editor  position, 
attn:  SS. 
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PUBLIC  LIFE  TEAM  LEADER 
The  Tampa  Tribune  seeks  a  dynamic 
editor  to  supervise  the  Public  Life  Team, 
whose  beats  include  county  government, 
city  government,  environment,  trans¬ 
portation,  water  and  weather,  history, 
growth  and  general  assignment.  The 
ideal  candidate  must  be  able  to  use  the 
relationships  among  those  beats  to  tell 
readers  about  Florida's  changing 
landscape,  the  resulting  tensions  and 
how  these  affect  people’s  lives.  This 
team  leader  oversees  disaster  planning 
for  the  newsroom.  Required:  Strong 
organizational  skills,  excellent  line  edit¬ 
ing,  expertise  with  deadline  pressures, 
content  development  leadership,  a 
record  for  inspiring  knock-out  enterprise, 
broad  knowledge  of  libel  law  and  deep 
reporting  experience  of  at  least  seven 
years.  Management  experience  a  plus. 
Send  resume  and  cover  letter  to: 

Senior  Editor  Larry  Fietcher 
lfletcher@tampatrib.com 


REPORTER.  We're  looking  for  an  experi¬ 
enced  reporter  to  cover  issues  in  a  big 
city  where  redevelopment  has  become 
the  issue.  We’re  in  a  competitive  situa¬ 
tion,  but  we  don’t  want  to  be  No.  2  on 
any  story.  This  is  an  enterprise-driven 
beat.  Computer-assisted  reporting  a 
plus.  Stories  can  appear  on  the  front 
page  or  the  business  page.  Salary  is 
negotiable.  Send  replies  to: 

Box  01322,  Editor  &  Publisher 
770  Broadway,  7th  Fir.,  NY,  NY  10003 


REPORTER:  We  need  an  experienced 
reporter  who  will  focus  largely  on  cops, 
courts,  fire  and  school  beat.  We're  in  the 
heart  of  SD.  A  great  place  to  live  and 
work,  and  we’re  waiting  to  hear  from 
you!  Send  resume,  clips  soon  to: 

Kim  Dohrer,  Editor 
The  Daily  Republic, 

RO.  Box  1288,  Mitchell,  SD  57301 


Award-winning.  20,000-circulation,  cen¬ 
tury-old  weekly  in  vibrant  seaside  resort 
community  seeks  full-time  reporter.  We 
need  a  versatile  journalist  with  strong 
writing  skills  and  some  experience, 
someone  who  can  tell  news  and  feature 
stories  our  readers  care  about.  Car, 
camera  required,  salary,  benefits, 
401(k),  profit-sharing.  Send  resume 
clips  and  references  to: 

Editor,  The  Southampton  Rress 
RO.  Box  1207,  Southampton,  NY  11969 
No  phone  calls,  please 


Looking  for  a  job  where  good  writing  is  a 
priority  and  hard  news  is  plentiful?  Con¬ 
sider  THE  VINDICATOR,  an  award¬ 
winning  daily  in  northeastern  Ohio.  If 
you’re  a  solid  writer  and  reporter  and 
want  to  get  better,  drop  us  a  line.  You’ll 
never  write  at  another  newspaper  with 
such  an  exciting  news  atmosphere.  Send 
cover  letter,  resume  and  clips  to: 

Anthony  G.  Raglia,  The  Vindicator 
RO.  Box  780,  Youngstown,  OH  44501 

www.edltorandpubllsher.com 
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THE  FEDERAL  RESERVE  BANK  OF  NEW 
YORK  is  seeking  an  Associate  Editor 
whose  primary  responsibility  will  be  to 
write  for  and  help  the  Bankwide  employee 
magazine  and  Intranet  site.  A  degree  in 
Journalism,  with  two  or  more  years 
related  experience.  Windows  ard  MS 
Word  required,  knowledge  of  HTML  and 
Web  page  a  plus.  Writing  experience  with 
a  banking  or  financial  service  publication 
highly  preferred.  Send  resume,  writing 
sample  and  salary  requirements  to; 

PSS@ny.frb.org 
Subject  DCM:262 


REPORTERS  WANTED 
The  Daily  Record  in  Wooster,  Ohio,  is 
seeking  two  general  assignment  reporters 
—  one  entry-level,  one  with  1-2  years 
experience.  Must  be  aggressive.  Must  be 
able  to  go  beyond  the  bureaucratic  and 
help  our  readers  understand  the  issues  fac¬ 
ing  the  area.  The  Daily  Record  is  a  mid¬ 
sized  daily  covering  an  agricultural  region 
that  is  facing  development  pressures 
from  metropolitan  areas  to  the  north. 
Send  resume,  clips  and  cover  letter  to; 

Lance  White,  Managing  Editor 
212  E.  Liberty  Street,  Wooster  OH  44691 
Or  lance@valkyrie.net 


REPORTERS;  Talented  writers  needed 
for  SOM  daily  in  Editor  &  Publisher  Zone 
6.  Salary  ranges  from  $480-$575  per 
week.  Send  resumes  and  clips  to; 

Box  01335,  Editor  &  Publisher 
770  Broadway,  7th  Fir,  NY,  NY  10003 

REPORTERS 

Bloomberg  News  in  Zurich  is  expanding 
and  looking  for  experienced  reporters  to 
cover  one  of  the  world’s  largest 
marketplaces  and  some  of  the  biggest  com¬ 
panies.  Candidates  should  ideally  have  a 
few  year’s  experience  and  have  some 
knowledge  of  German.  Please  contact; 
Bureau  Chief  Parris  Kellerman 
pkellermann@bloomberg.net 


REPORTER 

The  Waterloo  Courier,  a  47,000  PM, 
Northeast  Iowa  daily,  has  an  opening  for 
a  general  assignment  reporter  to  cover  a 
five-county  area;  Features,  in-depth  report¬ 
ing,  breaking  news  as  part  of  a  four- 
person  desk.  Send  resume  and  clips  to; 

Saul  Shapiro,  Editor,  Waterloo  Courier 
RO.  Box  540,  Waterloo,  lA  50701 


SAN  ANTONIO  EXPRESS-NEWS 
ASSISTANT  BUSINESS  EDITOR 
Help  the  San  Antonio  Express-News 
repeat  its  1998  win  in  the  Large  News¬ 
paper  category  in  the  Society  of  America 
Business  Writers  and  Editor’s  “Best  in 
the  Business"  contest.  Our  staff  has 
grown  to  include  nine  business-news 
reporters  and  a  columnist.  The  Hearst- 
owned,  Express-News  is  the  third  largest 
circulation  paper  in  Texas. 

We  need  someone  who  possesses  strong 
line-editing  skills,  who  can  sharpen  copy 
on  deadline,  and  who  enjoys  discussing 
and  developing  story  ideas.  The  suc¬ 
cessful  candidate  will  be  comfortable 
working  with  experienced  reporters  and 
able  to  mentor  less-experienced  staff. 

Be  part  of  a  team  whose  stories  have 
included  music  piracy  and  the  Internet; 
the  growth  of  SA-based  SBC  Communi¬ 
cations  Inc.;  new  baby  dot-coms  and 
developing  bio-tech  firms;  border 
assembly  plants  known  as  maquil¬ 
adoras;  and  the  economics  of  the  city’s 
famed  River  Walk. 

Send  cover  letter  telling  us  why  you  are 
the  best  choice,  resume  and  writing  sam¬ 
ples  with  salary  expectation  to; 

Business  Editor 
San  Antonio  Express-News 
RO.  Box  2171 

San  Antonio,  TX  78297-2171 
E-mail;  vvaughan@express-news.net 


SRECIAL  RROJECTS  RERORTER 
Dominant  daily  in  Nevada  with  a  circula¬ 
tion  of  approximately  160,000  in  a  great 
news  town  needs  a  special  projects 
reporter.  We’re  looking  for  someone  with 
several  years  daily  or  investigative  mag¬ 
azine  experience  and  demonstrated 
ability  to  do  complicated  stories  and 
manage  time.  Must  be  familiar  with 
database  programs  or  willing  to  learn 
FileMaker  Pro.  Send  resume  with  salary 
expectations  and  up  to  seven  clips  to 
A.D.  Hopkins,  Special  Projects  Editor, 
Las  Vegas  Review-Journal,  RO.  Box  70, 
Las  Vegas,  NV  89125-0070.  Please 
send  photocopies  of  clips  so  we  can 
retain  them.  E-mail  questions  to; 
a.d._hopkins@lvrj.com 


SPORTS  ASSIGNMENT  EDITOR 
The  Daily  Herald,  a  146,000-circulation 
daily  in  Chicago  suburbs,  seeks  an  expe¬ 
rienced  sports  journalist  for  the  position 
of  Sports  Assignment  Editor  for  its  AP 
Top  10  Sports  Section.  This  editor  will 
work  closely  with  reporters,  editors  and 
page  designers  to  fashion  our  daily 
sports  report. 

Requirements  include  creativity  in  devel¬ 
oping  lively  topical  story  ideas  for  some 
of  the  most  demanding  sports  readers  in 
the  country  and  strong  leadership 
abilities.  We  want  lively  stories  that  get 
sports  fans  talking,  and  this  editor  is 
responsible  for  helping  generate  the 
ideas  and  guiding  our  writers  in  produc¬ 
ing  them.  He  or  she  must  be  able  to 
challenge  and  inspire  seasoned  writers 
covering  both  Chicago’s  professional 
sports  scene  and  a  growing  mix  of 
important  college  and  minor  league 
athletics. 

If  you’re  ready  to  help  our  Sports  section 
grow  from  being  a  very  good  one  to  a  con¬ 
sistently  great  one,  send  resume,  clips, 
and  salary  expectations  to; 

Jim  Slusher,  Assistant  Managing  Editor 
The  Daily  Herald 

RO.  Box  280,  Arlington  Heights,  IL  60006 


SPORTS  DESIGN  ACE 
The  Antelope  Valley  Press  seeks  a  sports 
design  ace  who  can  also  lead  an 
aggressive  shift  during  critical  weekend 
play.  We  are  a  thriving,  award-winning 
50,000  circulation  daily  in  the  Antelope 
Valley  located  in  North  Los  Angeles 
Couiity.  The  right  candidate  must  have 
flair,  attention  to  detail,  ability  to  edit 
with  speed  and  care  and  QuarkXPress 
skills  a  must.  Competitive  salary  and 
benefit  package.  Submit  cover  letter  and 
resume  to  The  Antelope  Valley  Press; 

Attn;  Human  Resources 
RO.  Box  4050,  Palmdale,  CA  93590 


SPORTS  EDITOR 

A  mid-sized,  Ohio  daily  is  seeking  an 
aggressive,  creative,  community-minded 
sports  editor  who  can  write.  This  posi¬ 
tion  requires  a  candidate  who  likes  to 
interact  with  readers.  Send  resume,  clips 
and  a  letter  explaining  your  ideas  about 
sports  coverage  to; 

Box  01326,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


SPORTS  EDITOR 

The  Dayton  (OH)  Daily  News  (Cox  prop¬ 
erty,  daily  circulation  150,000, 
205,000  Sunday)  is  looking  for  an  expe¬ 
rienced  editor  to  run  its  sports  depart¬ 
ment.  We  seek  an  all-around  editor  with 
the  vision  and  skills  to  pursue  sports  as 
news,  entertainment  and  business. 
Qualified  candidates  will  be  able  to 
initiate  and  develop  enterprise  stories 
and  packages  off  the  sports  beats.  Min¬ 
imum  of  5  years’  editing  and  manage¬ 
ment  experience  at  a  daily  newspaper. 
Apply  to; 

Ann  Hoffman,  Assistant  Managing  Editor 
Dayton  Daily  News 

45  South  Ludlow  Street,  Dayton,  OH  45402 
E-mail;  ann_hoffman@coxohio.com 


SPORTS  REPORTER 

Aggressive,  award-winning  Ohio  news¬ 
paper  has  opening  for  sports  reporter. 
Person  will  cover  high  school  sports  as 
well  as  some  college,  pro  and  recrea¬ 
tional  sports.  Also,  includes  some  design 
work.  Newspaper  (35,000-d,  45,000S) 
believes  in  continuing  training/development 
of  its  associates,  offers  growth  op¬ 
portunities  within  company  and  Freedom 
Communications.  Experience  preferred, 
but  will  consider  new  college  graduates. 
Competitive  salary,  benefits. 

Send  resume,  cover  letter  and  6  to  10 
writing  examples  to; 

Paul  Smith,  Sports  Editor 
The  Lima  News 

3515  Elida  Road,  Lima,  OH  45807 


SPORTS  REPORTER/EDITOR 
Great  job  on  California  Central  Coast. 
Resume  and  clips  to; 

Box  01309,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


THE  BAKERSFIELD  CALIFORNIAN, 
award-winning  mid-sized  daily  in  Cali¬ 
fornia’s  heartland,  is  seeking  reporters 
and  editors.  Collaborative  atmosphere 
where  journalistic  excellence  is  revered. 
Visit  our  web  site  -  www.bakersfield.com 
-  for  a  closer  look.  Send  cover  letter, 
resume  and  work  samples  to; 

Lois  Henry,  Assistant  Managing  Editor 
The  Bakersfield  Californian 

RO.  Box  440,  Bakersfield,  CA  93302 
ASSISTANT  CITY  EDITOR;  Three  to  five 
years  daily  experience  (reporting  and  edit¬ 
ing)  and  excellent  communication/people 
skills.  Night  position,  M-F. 

CONSUMER  TECHNOLOGY  REPORTER; 
Cover  the  fast  changing  world  of 
technology  and  find  fun,  interesting,  rele¬ 
vant  stories.  Two  years  daily  experience. 
SPORTS  GA;  Cover  diverse  range  of 
events  and  people  in  fast-paced  environ¬ 
ment.  One-two  years  daily  experience. 
COPY  EDITOR;  Fully  paginated  QuarkX- 
Press/QPS  system.  Attention  to  detail, 
solid  grammar  and  familiarity  with  AP 
style  are  essential.  Will  consider  entry- 
level. 

PHOTO  EDITOR;  Lead  award-winning 
staff  of  six  in  technologically  advanced 
environment.  Going  digital.  Five-10  years 
photojournalism  experience  required, 
including  3-5  in  management. 


THE  INTERNATIONAL 
RICE  RESEARCH  INSTITUTE 
is  seeking  an  editor/writer  for  its  Public 
Awareness  Unit.  For  full  details  see; 
http;//www.cgiar.org/irri/irsemp.htm#PA 


THE  NATIONAL  CATHOLIC  REPORTER 
NEWSROOM  WIZARD;  READ  THIS; 
Ambitious  reporter,  quick  study,  rewrite/ 
edit  skills,  free  to  travel,  needed  by  what 
the  New  York  Times  calls  the  “brave  lit¬ 
tle  paper,"  independent  National  Catho¬ 
lic  Reporter.  Competitive  salary,  benefits 
and  supportive  environment. 

Check  our  website;  www.natcath.org 
E-mail  resume  to;  ncr_edit@natcath.org 
Fax  clips  to;  (816)  968-2280 
Or  mail  to; 

Editor,  National  Catholic  Reporter 
RO.  BOX419281,  Kansas  City,  MO  64111 
EOE 


THE  NEWS-TIMES  of  Danbury,  Con¬ 
necticut  has  an  opening  for  a  copy 
editor/page  designer  on  our  universal 
desk.  Strong  language  skills,  design 
experience  required.  Make  an  impact 
from  Page  1  to  the  sports  cover.  Contact; 

Liz  Healy,  The  News-Times 
333  Main  Street,  Danbury,  CT  0681 1 


THE  NEWSTRIBUNE,  a  Midwest,  mid¬ 
size,  Monday-Saturday  PM,  located 
about  1  1/2  hours  from  Chicago, 

midway  between  Rockford  and  Peoria, 
IL  is  seeking  to  fill  two  full-time  posi¬ 
tions.  We  are  a  family-owned  operation 
where  which  your  ideas  will  be  heard. 

GENERAL  ASSIGNMENT  REPORTER 
Good  starting  salary  and  benefits,  ideal 
candidate  will  have  previous  newspaper 
experience  and  knowledge  of  local  gov¬ 
ernment.  Editing  and  layout  experience 
helpful. 

Send  resume  and  clips  to; 

Joyce  McCullough,  NewsTribune 
426  Second  St.,  LaSalle,  IL  61301 


WORLD2MARKET.COM  is  in  need  of  an 
Editor-in-Chief  (aka  -  VP  of  Story-telling) 
to  establish  the  voice,  and  direction  of 
the  online  artisan  storytelling  product. 
The  person  will  oversee  and  influence 
the  writing,  media  creation,  research, 
supervision,  brand  vision,  editorial  pro¬ 
duction  process.  More  information  can 
be  found  at; 

http;//www.world2market.com/employment 
Send  resumes  to; 

employment@World2Market.com 


www.editorandpublisher.com 
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EDITORIAL 


MAKE  OUR  READERS  SAY  “WOW!” 

A  new  management  team  at  the  Press  & 
Sun-Bulletin  in  Binghamton,  NY,  has 
raised  the  bar,  and  we're  looking  for 
talented  journalists  who  know  how  to 
make  a  newspaper  relevant,  exciting, 
and  necessary  to  its  readership.  Current 
openings  include  News  Editor,  Night 
Metro  Editor,  Features  Editor  and  Assis¬ 
tant  Sports  Editor,  but  we're  looking  for 
difference-makers  in  all  departments.  If 
you  have  the  talent  and  energy  to  make 
a  positive  impact  on  our  newsroom,  we 
want  to  hear  from  you.  We're  a  62,000 
daily/79,000  Sunday  Gannett  newspaper. 
Please  send  resume  and  samples  to: 

Gary  Graham,  Managing  Editor 
The  Press  &  Sun-Bulletin 
RO.  Box  1270 

Binghamton,  NY  13902-1270 
We  value  diversity 


THE  SAVANNAH  MORNING  NEWS, 
named  Georgia's  best  newspaper  by  the 
Georgia  Press  Association,  seeks  an 
assistant  economy  editor.  This  person 
will  coach  reporters,  edit  copy,  work 
with  photographers  and  designers,  and 
assist  in  production  of  the  newspaper's 
award-winning  Sunday  business  section. 
The  Exchange.  The  economy  team 
includes  business,  agriculture,  environ¬ 
ment  and  military.  We  are  a  team-based 
newspaper  that  rewards  initiative, 
innovation,  integration  and  integrity. 
Send  resume  and  work  examples  to: 

Steve  Thomas,  Savannah  Morning  News 
RO.  Box  1088,  Savannah,  GA  31402 


“The  new,spaper  can  become  the  rock  of 
the  community,  .separating  water<(X)ler 
talk  from  the  truth.” 

-I>an  Rather,  CBS  News  anchor,  1998 


INFORMA'nON  SYSTEMS 


MARKETING 


Sales  &  Marketing 


Representatives 


Publishers  Circulation  Fulfillment, 
Inc.,  a  national  company  providing  a 
wide  array  of  circulation  services,  has 
an  opening  for  a  circulation  sales  and 
marketing  representatives  to  oversee 
The  New  York  Times  Single  Copy 
Sales  in  the  Dallas,  Phoenix  and 
Denver  areas.  The  candidates  must  be 
sales  driven  and  possess  excellent  writ¬ 
ten,  verbal  communication  and  presen¬ 
tation  skills.  Knowledge  of  the  newspa¬ 
per  industry  is  a  plus. 

To  excel  in  our  fast  paced  environment, 
the  candidates  should  be  self-starters 
and  have  the  ability  to  analyze  markets 
and  to  create  and  execute  sales  plans  to 
drive  new  business.  They  must  also  pos¬ 
sess  the  ability  to  handle  multiple  proj¬ 
ects,  meet  deadlines,  and  have  excel¬ 
lent  computer,  organizational  and  cus¬ 
tomer  service  skills.  These  positions 
requires  interaction  with  local  newspa¬ 
pers  and  independent  newspaper 
wholesalers.  In  addition,  sales  initiatives 
would  include  development  of  college 
and  educational  sales  programs,  chain 
store  promotions,  and  retail  merchandis¬ 
ing.  Two  to  four  years  of  direct  selling 
experience  and  travel  required. 

College  degree  is  preferred.  Excellent 
salary  plus  company  car  and  bonus 
plan.  Send  cover  letter  and  resume  to: 
Publishers  Circulation  Fullfillment, 
Inc.,  22  West  Pennsylvania  Ave., 
Ste  505,  Towson,  MD  21 204.  Attn: 

HR  Generalist.  Email: 
diana.frederick@pcfcorp.com 
www.pcfcorp.com 


EOE 


INFORMA’nON  SYSTEMS 


Ez  CSD 


Software 


•  Circulation  •  Sales  •  Distribution 


•  Edition  Management 

Supports  both  Free  &  Paid  Products 
Multiple  Editions  /  Edition  Types 
Multiple  Pioducts  within  Edition 
Multiple  Issues  for  Each  Edition/Product 

•  Customer  Management 

Multiple  Customer  Types 
Sophisticated  Outlet  Management 
Outlet/Rack  Inventory  &  Draw  .Management 

■  Draw  Management 

Fixed  4  Variable  Draws 

Variable  Draw  projection  from  Sales  History 


■  Distribution  Management 

Multiple  Distributors 
Multiple  Distribution  models 
Hub/Zone/Route  Sequencing  4  Driver  Assignments 
Support  for  ad-hoc  product  recovery 

-  Back  Office  Management 

Accounts  Receivable 
Commissions  4  Payroll 
Ad-hoc  Reporting 

Requirements 

Windows  9x,  WinNT  4,  Win2000 
Pentium  II  120Mh2  w/  32  Meg  Ram 


Draw  Setting  by  Rack,  Outlet,  Route,  Zone  4  Hub  Integrates  with  MS-Office  Applications 


Generates  Print  Orders 

Generates  Hub/Zone  Trucking  Manifests 

Generates  Route/Driver  Manifeso 


Custom  Versions  Available 


For  more  infomtabon  call  323-668-1220  ed.  5140 


M2VRKETING 


RESEARCH  MANAGER 
The  News-Journal,  Daytona  Beach,  FL  is 
seeking  a  Research  Manager.  This  posi¬ 
tion  will  report  to  the  Publisher  and  is 
responsible  for  all  corporate  research 
activities  and  research  related  materials 
for  the  News-Journal.  Ideal  candidate 
should  have  3-5  years  experience  in 
market  research,  preferably  with  news¬ 
papers.  A  solid  understanding  of 
interpretation  and  presentation  of 
research  results  is  essential.  The  candi¬ 
date  should  possess  good  interpersonal, 
written  and  oral  communication  skills 
and  be  able  to  work  independently. 
Knowledge  of  Microsoft  office  is  a  must, 
with  knowledge  of  imMEDIAte  pres¬ 
entation  software  and  mapping  software 
being  a  plus.  The  News-Journal  offers  a 
competitive  salary  and  benefits  package, 
including  401(k)  and  pension.  Interested 
candidates  should  send  their  resume 
and  salary  requirements  to: 

Kristie  Humphrey,  The  News-Journal 
RO.  Box  2831 

Daytona  Beach,  FL  32120-2831 


MjVRKETING 


MARKETING 


PRODUCT  MANAGER 
An  exciting  opportunity  to  help  build  a 
fast-growing,  web-based  online  training 
business  leveraging  MS  Press'  award 
winning  interactive  content.  The  primary 
responsibility  and  role  is  the  effective 

leadership  of  the  marketing  team  in 

Microsoft  Press'  eLearning  Product 

Group  and  develop  processes  and  pro¬ 

grams  that  support  the  growth  of  the 
business.  The  successful  candidate  must 
become  thoroughly  knowledgeable  about 
the  customers  competitors  and  market 
dynamics.  E-mail  or  fax  resumes  to: 
lorap@microsoft.com  (425)  936-7329 


PHOTOGR2VPHY 


IMAGING  MANAGER  for  major  daily 
newspaper  making  transition  from  B&W 
to  color.  Must  have  color  magazine  and/ 
or  newspaper  experience  and  proven 
track  record.  Knowledge  of  all  aspects  of 
digital  imaging  and  pre-press  a  must. 
This  is  a  hands-on  position.  Please  E- 
mail  resumes  to: 

gviehmann@nypost.com 


M2VRKETING 
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DIRECTOR  OF  MARKETING 
BLOOMBERG  MAGAZINE 

Take  a  look  at  Bloomberg's  big  picture  -  News,  Radio,  Magazines,  Bloomberg.com, 
Tradebook  and  our  core  business  The  Professional  Service  Sales  Team.  We  help  sub¬ 
scribers  make  decisions  that  can  enrich  their  professional  and  personal  lives.  Our  firm 
has  ouilt  a  worldwide  customer  base  of  corporations,  financial  executives  and  institu¬ 
tional  investors  by  giving  these  financial  players  an  edge.  Experience  the  future  of  busi¬ 
ness  with  Bloomberg. 

We  are  seeking  an  experienced  professional  to  act  as  Director  of  Marketing  for 
Bloomberg  Magazine.  Bring  your  enthusiasm  and  creative  mind  to  lead  our  sales  team 
into  the  future  and  produce  value  added  pieces  to  support  sales  initiatives.  The  ideal 
candidate  will  have  5-10  years  experience  in  the  financial  publishing  world. 

Be  a  part  of  the  world's  fastest  growing  real-time  financial  information  network.  Please 
forward  resumes  to:  Bloomberg,  Attn:  D.  Neligan,  499  Park  Avenue,  New  York,  NY 
10022.  E-mail:  dneligan@bloomberg.net.  Fax:  (917)  369-6236.  No  phone  calls, 
please.  EOE  M/F/D/V 

Bloomberg 

www.bloomberg.com 


EDITOR  &  PUBLISHER:  The  communication  link  of  the 
newspaper  industry  every  week  since  1884. 
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PHOTOGRAPHY 


PHOTOGRAPHER  position  available 
with  the  Associated  Press  in  the  Carib¬ 
bean.  Spanish  a  must.  Send  application 
and  a  limited  portfolio  by  fax  to: 

(787)  783-4425 
Or  to:  caribsnap@attglobal.net 


PREPRESS 


ADVERTISING  OPERATIONS  MANAGER 
A  100,000  daily  In  Zone  3  Is  seeking  an 
experienced  manager  with  well-rounded 
experience  in  advertising  production  pro¬ 
cesses.  This  position  will  require  the 
ability  to  manage  twenty-three  produc¬ 
tion  employees  in  ad  design,  proofing, 
electronic  ad  retrieval/imaging,  and 
pagination.  In  addition  to  being  able  to 
demonstrate  abilities  in  administrative 
procedures,  budget  preparation,  and 
cost  control,  you  must  also  be  able  to 
lead  successfully  in  a  team-based  orga¬ 
nization.  Candidate  should  be  able  to 
"architecture”  new  processes  and  imple¬ 
ment  them  successfully  to  create/ 
improve  a  production  environment  that 
works  well  with  consultative  selling.  Five 
years  advertising  management  experi¬ 
ence  required  with  at  least  1  year  in 
production  environment.  Experience  with 
DTI  ad  management,  production  and  ad 
building  systems  desired,  but  not 
required.  Send  confidential  resume  and 
salary  history  to: 

Cathy  Greenberg,  Director  of  Advertising 
The  Roanoke  Times 

RO.  80x2491,  Roanoke,  VA  24010-2491 


PRESSROOM 


PRESS  SUPERVISOR 
The  Billings  Gazette  has  an  immediate 
opening  for  a  Press  Supervisor  in  our 
fast-paced,  high-production  Pressroom. 
The  pressroom  produces  the  Billings 
Gazette  daily  as  well  as  a  full  schedule 
of  commercial  print  work. 

Reporting  to  the  Pressroom  Manager, 
this  position  requires  previous  super¬ 
visory  experience,  a  mechanical 
aptitude,  good  manual  dexterity,  and 
ability  to  create  and  maintain  a  positive 
team  environment.  A  can-do  attitude 
and  the  ability  to  work  under  deadline  pre¬ 
ssure  is  essential.  We  are  a  24  hour 
operation  and  shifts  do  change.  You 
must  be  willing  to  work  nights,  weekends 
or  whenever  needed.  Experience  on  Goss 
Metro  press  a  big  plus,  but  not  essential. 

To  apply,  please  mail  resume,  cover  let¬ 
ter,  and  professional  references  by  Sep¬ 
tember  4  to: 

Billings  Gazette  -  PS,  Human  Resources 

RO.  Box  36300,  Billings,  MT  59107-6300 
Orbghr@billingsgazette.com  EOE 


SEVERAL  PRESSROOM  FOREMAN  posi¬ 
tions  available  with  a  family-owned 
newspaper  group  in  NY  state.  Must  have 
experience  running  4Color  on  Community 
or  Urbanite  presses.  Excellent  pay  and 
benefits.  Please  fax/E-mail  resume  to: 

(716)  684-3659 
michael-valentine@mailcity.com 

www.editorandpubllsher.com 


PRESSROOM 


PRESSROOM  FOREMAN 
Dow  Jones  &  Company,  publisher  of  The 
Wall  Street  Journal  and  Barron’s  Busi¬ 
ness  &  Financial  Weekly,  has  an  opening 
for  a  Pressroom  Foreman  to  manage  the 
printing/production  of  our  various  pub¬ 
lications  in  our  Riverside  printing  facility. 
Responsibilities  include  but  are  not 
limited  to  managing  night  shift  staff  and 
work  processes,  coordinating  with  sup¬ 
porting  departments,  preparing  reports, 
ordering  pressroom  materials  and 
supplies,  managing  various  pressroom 
projects. 

The  qualified  candidate  should  possess 
the  skills  necessary  to  carry  out  the 
responsibilities  listed  above;  have  strong 
press  mechanical  and  preventative  main¬ 
tenance  background;  should  be  com¬ 
puter  literate;  have  excellent  organiza¬ 
tional,  verbal  and  writing  skills;  should 
be  experienced  in  operating  a  double¬ 
width  offset  press,  running  high  quality 
deadline  process  color,  and  have  at  least 
5  years  of  pressroom  supervisory  experi¬ 
ence.  Previous  demonstration  of  asser¬ 
tive  leadership  skills  in  building  a  suc¬ 
cess  team  environment  is  essential. 

We  offer  a  competitive  salary  and  an 
excellent  benefits  package.  Qualified 
applicants  should  forward  or  fax  a 
resume  and  salary  history  to: 

Dow  Jones  &  Company 
Attn:  Production  Manager 
6900  Jurupa  Avenue 
Riverside,  CA  92504-1010 
FAX:  (909)  687-2406 
www.dowjones.com/careers 
Equal  Opportunity  Employer 


PRESSROOM  MANAGER 
Rapidly  expanding  Northwest  Arkansas 
paper  seeks  right  candidate  to  take  our 
printing  operations  to  the  next  level.  This 
is  the  top  position  in  the  pressroom  and 
reports  directly  to  the  publisher.  We’ll 
soon  break  ground  on  our  new  printing 
facility  to  house  our  new  DGM  presses 
consisting  of  two  lines  of  18  units  each. 
Successful  applicant  must  be  knowl¬ 
edgeable  in  all  aspects  of  operation  and 
maintenance  of  an  Urbanite-style  print¬ 
ing  press.  Must  have  excellent  commu¬ 
nication  and  staff-management  skills 
necessary  to  run  a  growing  pressroom 
operation.  Computer  skills  helpful. 

We  offer  excellent  compensation  and  a 
full  benefits  package. 

Send  resume  with  salary  requirements  to: 

Human  Resources,  The  Morning  News 
RO.  Box  7,  2560  North  Lowell  Road 
Springdale,  AR  72765 
Fax:(501)872-5006 
E-mail:  jeaton@nwaonllne.net 
Drug  Screen  Required 
EOE 


Your  communication 
link  to  the  newspaper 
industry  every  week 
since  1884. 


PUBLISHING 


CONFERENCE  DIRECTOR 
EVENT  PROGRAMMING 
Leading  business-2-business  publisher 
seeks  dynamic  Conference  Director  to 
join  its  staff.  Responsibilities:  developing 
a  program  vision  for  each  event  and 
managing  its  day-to-day  execution,  ensur¬ 
ing  that  the  vision  is  appropriately 
incorporated  into  all  aspects  of  the  con¬ 
ference,  including  marketing  and  public 
relations.  A  strong-broad-based  knowl¬ 
edge  of  eretailing  a  plus.  Excellent 
verbal,  written  and  interpersonal  skills 
necessary  for  this  high-profile  position. 
Interested  candidates  should  send  their 
resume  and  salary  requirements  to: 
Director,  Human  Resources  (Conf.Dir) 
Bill  Communications 
770  Broadway,  New  York,  NY  10003 
Or  FAX  (646)  654-7212 
Or  E-mail:  HR@billcom.com 


SOUTH  JERSEY  Shopper’s  Guide,  a 
division  of  DSA  Community  Publishing, 
LLC,  is  seeking  1  Superstar  Sales  Man¬ 
ager  to  train,  motivate  and  lead  an  exist¬ 
ing  sales  force  of  9  sales  reps  to  new 
levels  in  the  South  Jersey  market.  Posi¬ 
tion  requires  3-4  years  of  advertising 
management.  We  offer  a  competitive 
salary,  commission,  bonuses,  full  bene¬ 
fits,  401(k)  and  a  great  work  enviorn- 
ment.  Are  you  interested  in  an 
opportunity  to  grow  with  the  largest 
weekly  publishing  group  in  the  North¬ 
east?  Mail,  fax  or  email  resume  to: 

DSA  Publishing,  c/o  M.L. 

8  Ranoldo  Terrace,  Cherry  Hill,  NJ  08034 
Fax:  (856)616-0299 
Email:  shoppersguide@dsapub.com 


EDITORIAL 


ASSISTANT  CITY  EDITOR  of  a  15K  daily 
seeks  a  new  challenge  in  the  Northeast. 
Skilled  editor  and  reporter.  A  team 
player  who  loves  a  good  story.  Reply  to: 

Box  01331,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


EXPERIENCED  Metro  Business  Writer/  col¬ 
umnist  seeks  editors  and  readers  who 
appreciate  more  than  superficial  coverage 
of  personal  finance,  small  business,  bank¬ 
ing,  gaming,  energy,  investments  and 
public  utilities.  I’m  no  stranger  to  probing 
annual  reports,  SEC  filings,  FDIC  data 
and  to  smoking  out  scam  artists,  but  I’d 
also  love  to  delve  into  the  business  of 
sports  and  entertainment.  Reply  to: 

Box  01332,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


GOOD  WRITER  (B.S.  &  J.D.)  without 
clips  seeks  editorial  position  in  business 
reporting,  courts,  GA,  copy  desk.  Tech 
savvy,  astute,  motivated.  Call: 

(212)  504-8006  or  (877)  834-41 12 


SPORTS  WRITER  with  five  years  experi¬ 
ence  seeks  new  challenge.  QuarkXPress 
knowledge.  Accent  on  preps.  Will 
relocate.  Call  Keith  (810)  367-2184. 


TRUE  LOVE  ISN’T  DEAD.  It  just  needs 
your  help.  Reporter  seeks  job  in  London 
to  join  girlfriend  of  two  years.  Jeff  (703) 
838-1794.  Any  challenge  accepted. 


PRODUCnON/TECH 


PRODUCTION  MANAGER 
25  years  experience.  All  aspects  of  pro¬ 
duction  from  pagination  and  computers 
to  distribution.  Medium  or  small  daily, 
weekly  or  commercial.  Looking  for  a  new 
challenge.  DUBLDIST@aol.com 


EDITOR  &  PUBLISHER 
CLASSIFIED  RATES 


HELP  WANTED 

Line  rates:  $12.00  per  line,  per  week,  three  line  minimum. 

Black  &  white  display  ads; 

$131.00  per  inch,  per  week,  one-inch  minimum,  half-inch  increments. 

EQUIPMENT  &  SUPPLIES,  INDUSTRY  SERVICES, 
ANNOUNCEMENTS,  FEATURES  AVAILABLE 

Line  rates;  $11.00  per  line,  per  week,  three  line  minimum. 

Black  and  white  display  ads: 

$131.00  per  inch,  per  week,  one  inch  minimum,  half-inch  increments. 

ALL  CATEGORIES 

Red  display  ads;  $55.00  per  week  in  addition  to  black  and  white  display 
rates.  Frequency  discounts:  For  both  line  and  display  ads,  run  two  or  more 
weeks  and  enjoy  big  discounts.  Blind  boxes:  $25.00  per  insertion;  counts 
as  one  line  of  copy.  The  identity  of  box  holders  cannot  be  revealed.  Readers 
are  advised  not  to  send  samples  when  replying  to  blind  box  ads;  we  are  not 
responsible  for  the  recovery  of  samples, 

DEADLINE:  Tuesday  prior  to  Monday  issue  date. 

AUGUST  21,  2000  EDITOR*  PUBLISHER  CLASSIFIEDS  C13 
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CULTURE  TRENDS 


MTV’s 

BUZZWORTHY 

I 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 
majority  have  been  certified 
gold  or  platinum. 

Week  of  8IW00 

Artist/Group:  Lucy  Pearl 
Song/Video:  "Dance  Tonight" 
Director:  Darren  Grant 

Comprised  of  Dawn  Robinson 
(En  Vogue),  Ali  Shaheed 
Muhammad  (A  Tribe  Called 
Quest),  and  Raphael  Saadiq 
(Tony!  Toni!  Tone!)  -  this  R&B 
supergroup  also  enlisted  hip-hop 
heavyweights  Snoop  Dogg  and 
Q-Tip  to  assist  on  their  debut 
record.  “Dance  Tonight”  is  their 
first  single. 


Artist/Group:  Common 
Song/Video:  “The  Light” 

This  is  Common’s  (a.k.a.  Rashid 
Lynn)  second  single/video  follow¬ 
ing  “The  Sixth  Sense”.  Blending 
blues,  jazz,  hip-hop  and  gospel, 
his  latest  record.  Like  Water  for 
Chocolate,  promises  to  be  his 
biggest  hit  to  date. 


©2000  MTV 


The  Hollywood  Reporter's  Box  Office 

For  weekend  ending  August  14, 2000 

This 

Week 

Last 

Week 

Picture 

3-Day 
Weekend  Gross 

Days  Total 

In  Release  Gross  Sales 

1 

1 

Hollow  Man 

13,048,132 

10 

50,304,216 

2 

3 

Space  Cowboys 

13,016,448 

10 

39,023,971 

3 

New 

The  Replacements 

11,039,214 

3 

11,039,214 

4 

New 

Autumn  in  New  York 

10,987,006 

3 

10,987,006 

5 

2 

Nutty  Professor  II:  The  Klumps 

10,223,430 

17 

93,986,150 

6 

5 

What  Lies  Beneath 

9,736,764 

24 

112,004,876 

7 

New 

Bless  the  Child 

9,413,684 

3 

9,413,684 

8 

4 

Coyote  Ugly 

7,847,094 

10 

34,261,478 

9 

6 

X-Men 

4,136,463 

31 

143,918,535 

10 

8 

The  Perfect  Storm 

2,747,779 

45 

170,483,052 

11 

7 

Scary  Movie 

2,526,102 

38 

144,790,572 

12 

9 

The  Kid 

1,859,629 

38 

62,127,599 

13 

10 

The  Patriot 

1,454,323 

47 

108,357,881 

14 

13 

Chicken  Run 

1,317,943 

54 

99,903,419 

15 

12 

Thomas  and  the  Magic  Railroad 

1,154,322 

19 

13,282,806 

16 

11 

Pokemon  2000 

1,032,484 

24 

40,703,929 

17 

17 

Big  Momma’s  House 

402,751 

73 

114,563,508 

18 

15 

Me,  Myself  &  Irene 

372,812 

52 

88,150,281 

19 

23 

Saving  Grace 

351,066 

10 

781,148 

20 

16 

Gladiator 

342,837 

101 

181,632,938 

21 

37 

T-Rex:  Back  to  the  Cretaceous 

289,154 

661 

32,890,552 

22 

22 

Michael  Jordan  to  the  Max 

282,684 

101 

9,876,090 

23 

19 

Gone  in  60  Seconds 

271,801 

66 

96,437,946 

24 

29 

But  I’m  a  Cheerleader 

264,352 

38 

1,298,012 

25 

20 

Rocky  &  Bullwinkle 

252,540 

45 

24,664,600 

26 

21 

Shanghai  Noon 

250,529 

80 

55,988,007 

27 

58 

Frequency 

249,882 

108 

44,117,648 

28 

18 

M:I2 

236,824 

82 

212,571,690 

29 

24 

Sunshine 

228,068 

66 

4,078,732 

30 

26 

The  Croupier 

208,917 

119 

4,355,368 

31 

39 

The  Tao  of  Steve 

178,825 

12 

324,300 

32 

28 

Cirque  du  Soleil 

174,923 

101 

5,334,118 

33 

14 

Loser 

161,572 

24 

15,101,799 

34 

30 

Mysteries  of  Egypt 

149,211 

804 

37,462,812 

35 

44 

Butterfly 

142,834 

59 

1,207,248 

©2000  The  Hollywood  Reporter 
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CULTURE  TRENDS 


MTV  Top  20 
Countdown 


I  Week  of  8! woo 

1.  Nelly  “Country  Grammar” 

2.  Eminem  “The  Way  I  Am” 

3.  Janet  Jackson  “Doesn’t  Really  Matter’ 

4.  DMX/Sisqo  “What  You  Want” 

5.  Busta  Rhymes  “Fire” 

6.  Incubus  “Stellar” 

7.  Papa  Roach  “Last  Resort” 

8.  Everclear  “Wonderful” 

9.  Britney  Spears  “Lucky” 

10.  RO.D.  “Rock  the  Party” 

11.  SR-71  “Right  Now” 

12.  Wheatus  “Teenage  Dirtbag” 

13.  Red  Hot  Chili  Peppers  “Californication” 


Top  R&B/Hip-Hop  Albums 

The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 

This 

Week 

1 

Last 

Week 

1 

Wks  on 

Chart 

6 

Artist 

NeUy 

Album 

Country  Grammar 

2 

93 

2 

BigL 

Big  Picture 

3 

3 

12 

Eminem 

Marshall  Mathers 

4 

2 

4 

Soundtrack 

Nutty  Professor  II 

5 

4 

6 

Various  Artists 

Ryde  OR  Die  (Vol.  2) 

6 

1  - 

5 

6 

Kelly  Price 

Mirror  Mirror 

7 

6 

15 

Toni  Braxton 

The  Heat 

8 

9 

46 

Yolanda  Adams 

Mountain  High... 

9 

7 

7 

Lir  Kim 

The  Notorious  KIM 

10 

8 

8 

Three  6  Mafia 

When  the  Smoke  Clears 

©2000  Billboard/SoundScan,  Inc. 

— 

!  Top  Country  Albums 


Compiled  from  a  national  sample  of  retail  store  sales. 


14.  Disturbed  “Stupify” 

This 

Last 

Wks  on 

Week 

Week 

Chart 

Artist 

Album 

15.  No  Doubt  “Simple  Kind  of  Life” 

1 

- 

1 

Jo  Dee  Messina 

Burn 

16.  Dr.  Dre  “The  Next  Episode” 

2 

1 

49 

Dixie  Chicks 

Fly 

3 _ 

2 

39 

Faith  Hill 

Breathe 

17.  Def tones  “Change” 

4 

3 

7 

Billy  Gilman 

One  Voice 

18.  Creed  “With  Arms  Wide  Open” 

5 

4 

11 

Lee  Ann  Womack 

I  Hope  You  Dance 

19.  Matchbox  Twenty  “Bent” 

i  ® 

- 

1 

Soundtrack 

Coyote  Ugly 

7 

7 

65 

SheDaisy 

The  Whole  Shebang 

20.  3  Doors  Down  “Kryptonite” 

8 

5 

2 

Aaron  Tippin 

People  Like  Us 

6 

144 

Shania  Twain 

Come  On  Over 

10 

8 

132 

Dixie  Chicks 

Wide  OpenSpaces 

©2000  MTV 


©2000  Billboard/SoundScan,  Inc. 
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CULTURE  TRENDS 


Hk  HMioanl  200 


5  Years  Ago 

I 

The  top-selling  albums  from  8/19/95 

1.  Bone  Thugs  N’Harmony/Eternal... 

2.  Hootie  &  the  Blowfish/Cracked  Rear  View 

3.  Selena/Dreaming  of  You _ 

4.  Ghost  Face  Killah/Only  Built... 

5.  TLC/Crazysexycool _ 

6.  Jimmy  Buffett/Barometer  Soup 

7.  Alanis  Morissette/Jagged  Little  Pill 

8.  Jodeci/The  Show... _ 

9.  Shania  Twain/The  Woman  in  Me 

10.  Soundtrack/ Pocahontas _ 

10  Years  Ago 

The  top-selling  albums  from  8/11/90 

1.  M.C.  Hammer/Hammer  Don’t  Hurt  ‘Em 

2.  Poison/Flesh  &  Blood _ 

3.  Wilson  Phillips/Wilson  Phillips 

4.  Mariah  Carey/Mariah  Carey _ 

5.  New  Kids  on  the  Block/Step  By  Step 

6.  Anita  Baker/Compositions _ 

7.  Keith  Sweat/I’ll  Give  All  My  Love... 

8.  Madonna/I’m  Breathless _ 

9.  Bell  Biv  Devoe/ Poison _ 

10.  Soundtrack/ Pretty  Woman _ 


College  TV  Network  Video  Playlist 

Submitted  by  College  Television  Network  for  week  ending  August  14, 2000 

Artist 

0PM 

Title 

Heaven  is  a  Halfpipe 

Rotation 

Heavy 

SR-71 

Right  Now 

Heavy 

Vertical  Horizon 

You’re  a  God 

Heavy 

Foo  Fighters 

Next  Year 

Heavy 

Wheatus 

Teenage  Dirtbag 

Heavy 

Ben  Harper 

Steal  My  Kisses 

Heavy 

Destiny’s  Child 

Jumpin’ 

Medium 

Incubus 

Stellar 

Medium 

Mya 

Case  of  the  Ex 

Medium 

Macy  Gray 

Why  Didn’t  You  Call  Me 

Medium 

Amel  Larrieux 

Sweet  Misery 

Medium 

EO.D. 

Rock  the  Party 

Medium 

Counting  Crows 

Mrs.  Potter’s  Lullaby 

Medium 

Nickelback 

Leader  of  Men 

Medium 

Billboard  Top  Video  Rental 

Compiled  from  a  national  sample  of  retail  store  rental  reports. 

This  Last 

Week  Week 

Title 

Studio 

1  3 

The  Talented  Mr.  Ripley 

Paramount 

2  6 

The  Hurricane 

Universal 

3 

Magnolia 

New  Line 

4 

The  Ninth  Gate 

New  Line 

5 

The  Beach 

Fox 

6  8 

Boiler  Room 

New  Line 

7  1 

The  Green  Mile 

Warner 

8  2 

Girl,  Interrupted 

Columbia  Tri-Star 

9  4 

Deuce  Bigelow 

Touchstone 

10  5 

American  Beauty 

DreamWorks 

©2000  Billboard/SoundScan,  Inc. 

©2000  Billboard/Soundscan 
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Order  Your  2000  Editions  Now! 


You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Baok,  the  encyclopedia  of  the  newpaper  industry.  Part  1  provides  the  most 
up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications. 
And  Part  3  is  a  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 


Want  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...graduation  levels...housing  and  rental  rates., 
relocation  information...exclusive  economic  and  demographic  projections  and  much  morel 


ALL  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  faster  service 
or  for  information  on  our  CD-ROMs,  call  1-888-612-7095. 


I 


□YES!  Please  rush  my  order  for  the  International  Year  Book  in  the  format  and  version  I  hove  chosen. 
Name _  Your  Busines 


OTY: 

(  )  3-Volume  Set:  $200  each 
(  )  Volumes  I  &  3:  SI  SO  for  both 
(  )  Volume  1  only:  SI  25  each 

(  )  Volume  2  only:  SI  09  each 

I  )  Volume  3  only:  $50  each 
(  )  CD-ROM  version  of  the 

International  Year  Book:  S895 
(Purchase  includes  Vols.l  &  3  of 
the  printed  edition) 


□  Check  Amount  Enclosed  $. 


(Poyoble  to  Editor  I  PwUiskor  Yoar  Book  in  US  doAofs  only. 
U.S.  and  Conodo  shipping  and  hondling  odd  $12;  foreign  odd  $45) 


Charge  my:  JVISA  LIMC  JAMEX 

Account  # _ Exp.  Dote . 

Signature _ 

Phone  # _ 

Fox  # _ 


For  licensing  information,  coll 
1-800-336-4380  ext.  172. 


Payment  must  (xcominny  aH  otden.  CA,  CO.  DC,  FL,  IL,  MA,  MD,  NJ,  NY,  OH 
ono  TX  retidenh.  jmKt  odd  opfxoptlate  soles  tax.  Coiioda  residents,  please 
odd  GSI.  No  shipping  to  P.O.  boxes.  All  CD  ROM  soles  ore  linol 


Your  Business  (Check 

1.  □  Newspaper 

2.  □  Newspaper 

Equip.  Mh. 

3.  □  Syndicate/ 

News  Service 

4.  □  Ad  Agency 

5.  □  Public  Relatians 

firm 

6.  J  Legal  firm 

7.  □  Government 

8.  □  Mfr.  ■  General 

9.  □  Mfr.  -  Auto 

g  Truck 

10. _J  Mfr.  -  Food 

11. ^  Service  Industry 

12. ^  University/ 

Public  Library 

13.  J  Rnanckil 
t4.  "J  Retail 

15.  J  Public 

Transportation 

16. ^  Individual 


one  category  only). 

17. ^  Publishing  other 

thon  Newspoper 

18. J  Real  btote 

20.  □  Food:  Rest./ 

Wbhle 

21.  Insurance 

22.  □  Medio 

23.  □  Non-probt 

24.  □  ReauHer/ 

Empl.  Agency 

25. J  Mktg./Reseorch 

26.  □  UHKty 

27.  .J  Entertainment 

28.  J  Hook  Dist. 

29.  □  Froncbise 

30.  □  School/Univ. 

31.  □  Supermarket 

32.  □  Drugstore 

33.  □  Hospital 

34. Q  Graphic  Arts/ 

Printing 

19. J  Other: 


EDlTORfc/ 

IIVIGB0800 

PUBLISHER  MARKET  GUIDE _ 

□YES!  Please  rush  my  order  for  the  Eiktor  i  PuMsher  Market  Guide 
in  the  format  I  hove  chosen. 


□  Check  Amount  Enclosed  $. 


)  2000  Market  Guide 
at  $140  each 


(Poyoble  to  Editor  t  FobBsker  Morket  Goido  in  US  doUors  only. 
U.S.  ond  (onodo  shjpping  ond  hondling  odd  $12;  foreign  odd  $45) 


)  CD-ROM  version  of 
the  2000  Market  Guide 
at  S495  each. 


Charge  my:  UVISA  JMC  □AMEX 

Account# _ Exp.  Dote, 

Signoture _ 

Phone  # _ 

Fox# _ 


Poymeat  most  orcompany  all  orders.  CA  CO,  DC,  FL  IL  MA,  MD,  NJ,  NY,  OH 
ond  TX  residents,  please  odd  oppropriote  soles  lex.  Conodo  residents,  please 
add  GST.  No  shipping  to  P.O.  boxes  All  CD  ROM  soles  ore  final. 


Your  Business 
(Check  one  category  only). 

1.  -1  Newspaper 

2.  □  Newspoper  Equip.  Mir. 

3.  □  Syndkote/News  Service 

4.  Zi  Ad  Agency 

5.  .J  Public  Relatians  firm 

6.  J  Legal  firm 

7.  J  Government 

8.  Zi  Mfr.  -  General 

9.  ZJ  Mfr.  -  Auto  S  Truck 

10.  J  Mfr.  Food 

11.  J  Service  Industry 

12.  -I  University/ 

Public  Librory 

13.  □  Financial 

14.  □  Retail 

15.  □  Public  Transportation 

16.  Individuol 

17.  □  Publishing  other 

thon  Newspoper 

18.  □  Real  Estate 

19.  □Other: 


m- 

(tMKWSTlk^tsNr* 

YK AR  iVoOK  ' 
m:ar  book 


'1^ 


4 


VKAR  HOOK 
V\  HCrS  WMKRK 


MARKET 
GUIDE 


2000 


'  EDfTOR 
.  PUBLISHER  .  , 

ANNUAl  DIRECTORIES 

All  the  critical  data  : 
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P re-printed  inserts 
increased  9%  and 
classified  ads  rose  8%  in 
June,  compared  with  the 


same  period  a  year  earlier, 
according  to  ad  linage  totals 
in  the  exclusive  E&PI 
Competitive  Media  Reporting 


monthly  indices.  However, 
retail  was  flat  and  national 
ads  dipped  1%. 
Year-to-date  results  are 


j  similar:  inserts  and  classified 
I  have  risen  7%;  national  has 
!  been  flat;  and  retail  has 
‘  declined  2%.  II 
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National  ROP  Index 
YTD  0%  JUN  -1% 

Overall,  National  ROP  (run-of- 
paper)  categories  declined 
slight  in  June  2000  compared 
to  the  same  month  last  year. 
National  ROP  advertising  linage 
in  the  Motion  Pictures  and 
Utilities  &  Communications 
categories  showed  a  slight  in¬ 
crease  in  volume  this  June. 
However,  the  Factory  Automotive 
and  Computers  &  Software 
categories  continued  to  decline 
on  a  month-to-month  basis. 
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advertising  Hnage  for  the 
Consumer  Electronics,  Food 
Stores,  and  Office  Supply 
Stores  cat^iories  continued  to 
decline  for  the  year  to  date. 
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ks  categories  both  showed  strong  volume 
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Display  Classified  ROP 
Index  YTD  7%  JUN  8% 

The  Display  Classified  ROP  Index  in¬ 
creased  steadily  this  June  compared 
with  the  same  month  last  year.  AU  of  the 
categories  showed  strong  volume  gains, 
with  the  exception  of  the  Other  Display 
Classified  category,  which  continues  to 
remain  soft  for  the  year  to  date. 
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NATIONAL  ROP  ADVERTISING  INDEX 
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P re-printed  inserts 
increased  9%  and 
classified  ads  rose  8%  in 
June,  compared  with  the 


same  period  a  year  earlier, 
according  to  ad  linage  totals 
in  the  exclusive  E^Pj 
Competitive  Media  Reporting 


monthly  indices.  However, 
retail  was  flat  and  national 
ads  dipped  1%. 
Year-to-date  results  are 


similar:  inserts  and  classified 
have  risen  7%;  national  has 
been  flat;  and  retail  has 
declined  2%.  i 
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National  ROP  Index 
YTD  0%  JUN  -1% 

Overall,  National  ROP  (run-of- 
paper)  categories  declined 
slightly  in  June  2000  compared 
to  the  same  month  last  year. 
National  ROP  advertising  linage 
in  the  Motion  Pictures  and 
Utilities  &  Communications 
categories  showed  a  slight  in¬ 
crease  in  volume  this  June. 
However,  the  Factory  Automotive 
and  Computers  &  Software 
categories  continued  to  decline 
on  a  month-to-month  basis. 
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Pre-printed  Insert  Index 
YTD  7%  JUN  9% 

Pre-Printed  Insert  advertising  linage 
increased  significantly  this  June.  The 
Other  Inserts  and  the  Consumer  Electron¬ 
ics  categories  both  showed  strong  volume 
gains  compared  to  June  1999,  with  the 
former  also  demonstrating  great  strength 
over  the  year  to  date.  However,  the 
Computer  Stores  and  Drug  Stores 
categories  each  continued  to  decrease 
and  remain  soft  for  the  year  to  date. 
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The  Display  Classified  ROP  Index  in¬ 
creased  steadily  this  June  compared 
with  the  same  month  last  year.  All  of  the 
categories  showed  strong  volume  gains, 
with  the  exception  of  the  Other  Display 
Classified  category,  which  continues  to 
remain  soft  for  the  year  to  date. 
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•  Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully 
indexed,  searchable  database  that  allows  you  to  target  the 
newspaper  industry  segments  you  need. 

•  It's  Easy,  It's  Fast 

The  simple,  menu-activated  search-and-display  capability  of 
our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

•  Search  By  Any  Field 

Your  options  are  limitless!  Search  newspapers  by  equipment 
use,  sort  by  publication  days  or  rank  by  circulation.  Search  for 
special  topic  editions...and  much  morel 

•  Exportable  Data  For  Mail  Merge 

All  the  information  can  be  exported  to  your  PC  in  a  wide  range 
of  file  formats,  including  tab  or  comma  delimited.  Customize 
mailing  lists  for  each  of  your  communications  projects  and 
import  the  data  into  your  contact  management  software. 


CD-ROM  Sections 

The  Year  Book  CD-ROM  includes 
all  the  Year  Book  data  for  U.S. 

Dailies,  U.S.  Weeklies,  Canadian 
Newspapers,  Foreign  Newspapers 
and  Mechanical  Equipment  sections 
names  of  contacts  and  their  areas  of 
responsibility,  plus  other  critical  information 
about  newspapers,  newspaper  suppliers  and 
service  companies. 
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DOS  -  VGA  monitor  or  higher,  DOS  3.3  or  higher,  Microsoft 
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A  REPORTER’S  RECENT  HEROICS  AT 

the  scene  of  a  water-tower  collapse 
suggests  that  Superman  no  longer 
works  at  the  Daily  Planet  as  Clark  Kent  but 
at  the  Times-Republican  in  Marshalltown, 

I  !  Iowa,  under  the  iden- 


the  typical  cub  re¬ 
porter’s  cookie-cutter 
assignment,  to  cover 
Bryan  Schultz  the  raising  of  a  water 

tower  in  nearby  New  Providence.  But 
Schultz,  an  ex-Navy  seaman  with  an  “aw, 
shucks”  manner,  soon  found  himself  taking 
more  than  notes  and  photos,  as  the  50,000- 
gallon  water  tank,  the  crane  raising  it,  and 
three  workers  suddenly  came  crashing  to 
e£uth  fix)m  a  height  of  about  100  feet. 

After  briefly  scurrying  to  safety,  Schultz 
took  charge  of  the  scene,  administering 
CPR  to  one  of  the  three  workers,  comfort¬ 
ing  another,  and  instructing  others  at  the 
scene  not  to  move  any  of  the  injured.  The 
first  ambulance  did  not  appear  for  20  to  30 
minutes.  A  sheriff  who  arrived  at  the  disas¬ 
ter  site  expressed  his  surprise  in  finding  the 
emergency  response  being  run  by  a  re- 


Photo  of  the  week 


BILL  CARTER,  THE  NORMAN  TRANSCRIPT 

The  homeowner  was  just  sitting  down  to  lunch,  but 
he  had  not  ordered  a  delivery  of  farm-fresh  produce  to  his 
door.  Imagine  his  surprise  when  this  International  tractor 
tore  into  the  north  side  of  his  residence  in  West  Norman,  Okla.,  at 
high  noon,  causing  an  estimated  $30,000  in  damage.  Turns  out 
the  tractor  had  escaped  from  a  nearby  construction  site  and  rolled 
down  a  hill,  claiming  new  turf  like  the  legendary  Oklahoma 
homesteaders,  the  so-called  “Sooners,”  of  old.  —  Greg  Mitchell 


It  seemed  like  just  another  small-town  photo  op. 

Reporter  turns  hero 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


“  We  are  as  fickle  as  any  high-school  junior 
when  it  comes  to  politicians.” 


WALTER  SHAPIRO,  “USA  TODAY 
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porter.  “He  said,  ‘I  take  back  everything  bad 
that  I  said  about  the  press,’”  reports  Times- 
Republican  Publisher  Mike  Schlesinger, 
chuckling. 

Reporter  Schultz  says  he  has  mixed  emo¬ 
tions  about  the  incident:  “From  a  cold  jour¬ 
nalistic  standpoint,  I  was  in  the  right  place 
at  the  right  time,  but,  as  a  human,  it  was 
something  that  no  one  wanted  to  see.” 

Schultz,  who  spent  the  days  following  the 
accident  visiting  the  two  survivors  in  the 
hospital,  expressed  regret  at  the  death  of 


Innovative  editing 


ONLY  THE  BEST 

E&P  accepts  submissions  from  news¬ 
papers  for  “Photo  of  the  Week”  and 
other  features  in  this  section.  Please 
send  to  either  hottype@editorand 
publisher.com  or  “Hot  Type,”  Editor  & 
Publisher,  770  Broadway,  New  York, 
NY  10003-9595.  Submissions  cannot 
be  returned. 


Schultz  was  busy,  so  another  photog  shot  pix. 
the  third  man  and  his  discomfort  with  all 
the  attention  focused  on  him  since  his  first¬ 
hand  account  and  photos  appeared  in  the 
paper  in  late  July.  “I’m  not  used  to  a  byline, 
let  alone  being  in  the  story,”  he  says.  “I  truly 
think  I  didn’t  do  anything  different  than 
what  any  person  would  do  if  they  could.” 

Schlesinger,  however,  disagrees.  “He 
downplays  his  part,”  he  says,  pointing  out 
that  Schultz  ingested  blood  while  giving 
CPR  and  had  to  take  an  HIV  test  (the  result 
was  negative).  “I  can’t  say  enough  good 
things  about  this  kid,”  he  adds.  “He’s  going 
to  go  on  to  be  a  great  reporter;  he’s  already 
established  that  he’s  a  fine  young  man.”  A 
super  one,  even.  —  Erin  Whalen 


URING  LAST  WEEK’S 

I  coverage  of  the 
Democratic  National 
Convention  in  Los  Angeles, 
you  were  not  likely  to  find 
many  news  stories  describing 
its  “dreamlike  events,”  “psy¬ 
chological  process,”  or 
“melody,”  with  sources  such 
as  John  Ashbery  and  Allen 
Ginsberg.  Not  unless  you  read 

The  Christian  Science  Mon-  _ _ _ 

itor.  That’s  because  the  Mon-  ^pp®^'- 

itor  sent  former  U.S.  Poet  Laureate  Robert  Pinsky  to  the  coast  to 

for  the  Boston-based  paper 

From  the  Los  Angeles  convention,  he 
observed,  “Successful  presidential  cam¬ 
paigns  resemble  good  poems:  The  rational 
part  fits  the  irrational  part.  What  is  said 
matches  the  way  it  feels.”  The  Bush  cam¬ 
paign,  he  wrote,  “is  still  like  a  poem  that 
hasn’t  discovered  its  subject  or  content,” 
while  the  Gore  effort  “is  like  a  poem  that 
still  lacks  poetry.” 

—  Joe  Strupp 


provide  some  fresh  insights 

and  its  Web  site.  “It’s  always  good  to  break 
cliches  and  expectations,”  Pinsky  told  E&P. 
“Covering  the  conventions  as  a  poet  defies 
the  stereotypes  of  politics  and  poetrj',  both. 

I  welcome  doing  something  different.” 

Pinsky,  59,  filed  three  columns  from  the 
GOP  convention  in  Philadelphia  and  wrote 
another  three  last  week  in  Los  Angeles.  The 
idea  came  from  Scott  Armstrong,  the  na¬ 
tional  editor,  who  wanted  a  different  per¬ 
spective,  from  someone  unaccus¬ 
tomed  to  writing  about  poli¬ 
tics.  Pinsky’s  GOP  mus- 
ings,  which  re¬ 
main  on  the 
Monitors  Web 
site  and  include  a 
new  poem,  lament 
the  “bizarre  imagery”  of 
George  W.  Bush  and  others. 

Pinsky  discovered  that  certain 
“troublesome  elements  in  po¬ 
etry  infest  political  dis¬ 
course,”  such  as 
“paradox”  and 
“dark  or  hid¬ 
den  meaning 
called  obscuri¬ 
ty,”  often  ap¬ 
pearing  “in  the 
form  of  arcane 
references  and 
proper  names.’ 
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Author  Renata  Adler  on  Judge  John  J.  Sirica: 
What  does  she  know?  And  how  does  she  know  it? 


Beyond  a  reasonable  doubt.  Preponderance  of 
evidence.  It’s  no  news  that  supermarket  tabloid  bot¬ 
tom-feeders  ignore  those  hallowed  legal  requisites 
for  conviction.  Carping  at  these  press  churls  does  no 
good.  All  responsible  Fourth  Estaters  can  do  is  wince 
as  the  National  Enquirers  of  the  world  slur  public  figures  and  sus¬ 
pects  on  the  scantiest  of  hearsay  and  thereby  undermine  public 
confidence  in  all  journalists. 

What  is  new  and  depressing  is  a  defensive  decline  into  tab- 


loidism  by  some  of  the  “elite”  media  we 
trust  to  maintain  professional  standards 
in  an  “Inside  Edition”  universe. 

The  current  culprit:  former 
New  York  Times  and  New  Yorker 
writer  Renata  Adler,  abetted  by  [j- 

Simon  &  Schuster  and  Harper’s 
Magasnne. 

In  January,  Simon  &  Schuster 
published  Adler’s  “Gone:  The 
Last  Days  ot  The  New  Yorker.”  In 
it,  she  called  the  deceased  John 
J.  Sirica,  the  chief  judge  of  the 
U.S.  District  Court  in  Washington  who 
presided  over  the  Watergate  trial,  among 
other  things,  a  corrupt,  dishonest  figure 
with  “clear  ties  to  organized  crime.” 

Repeatedly  blasted  by  The  New  York 
Times  for  failing  to  provide  any  support¬ 
ing  evidence,  Adler,  in  the  August  issue 
of  Harper’s,  spends  some  10,000  words 
not  proving  her  claims. 

Adler  tells  Harper’s  readers,  “I  am  not 
entirely  lacking  inexperience  of  writing 
polemical  pieces.  I  have  always  found  that 
it  is  not  that  easv.” 

Indeed. 

In  Harper’s,  she  makes  a  flat  statement 
—  but  provides  no  evidence  —  that  “the  po¬ 
lice  of  the  1st  Precinct  were  paid  off”  (to  ig¬ 
nore  Sirica’s  father’s  illegal  liquor  sales). 


She  notes  that  Sirica  boxed  in  and  promot¬ 
ed  prize  fights  in  Washington,  when  the 

sport  was  illegal  there.  Big  deal! 

She  contends  that  the 
mean,  old  Times  was  less  con¬ 
cerned  with  press  ethics  and 
Sirica’s  reputation  than  in  co¬ 
ercing  her  to  retract  her 
charges  against  the  judge. 

Why  the  vast  conspiracy  by 
the  Gray  Lady  of  43rd  Street, 
for  which  she  briefly  toiled? 
“Obviously,”  she  writes, 
because  she  dissed  a  Times  reporter 
who’d  had  the  audacity  to  ask  if  and 
when  she’d  back  up  her  accusations. 

(Most  things  are  obvious  to  Adler.  Any¬ 
one  who  criticizes  her  —  such  as  Washing¬ 
ton  Post  Watergate  reporting  star  Bob 
Woodward  —  is  malicious  and/or  biased.) 

Although  Adler  doesn’t  mention  it,  other 
newspapers  have  apparently  joined  the 
Times’  cabal.  The  Boston  Globe  reviewer 
called  “Gone”  full  of  sweeping  statements 
backed  by  little  evidence.  The  Plain  Dealer 
in  Cleveland  noted  that  although  she  accus¬ 
es  others  of  making  up  dialog,  she  herself 
recounts  page  after  page  of  verbatim  con¬ 
versations  she  didn’t  hear.  And  —  in  per¬ 
haps  the  unkindest  cut  of  all  —  The 
Times-Picayune  in  New  Orleans  observed 


that  she  misspells  the  names  of  New  Yorker 
icons  Wolcott  Gibbs  and  Katharine  White. 

Adler  is  no  babe  in  the  journalistic  and 
legal  woods.  She  has  a  Yale  Law  School 
degree,  served  on  the  Nixon  impeachment 
inquiry  staff,  and  is  completing  her  eighth 
book.  In  her  1986  “Reckless  Disregard,”  a 
compelling  study  of  the  important  West¬ 
moreland  V.  CBS  and  Sharon  v.  Time  Inc. 
libel  trials,  she  (persuasively)  charges 
those  major  media  outlets  with  failing  to 
meet  commonly  accepted  journalism 
standards  and  with  massive  defensiveness 
when  confronted  with  mistakes, 

Alas,  her  Sirica  attacks  —  and  response 
to  criticism  —  display  those  same  flaws. 

Common  journalism  standards  include 
documenting  your  charges.  For  example, 
Boston  Globe  reporters  Dick  Lehr  and  Ger¬ 
ald  O’Neill,  in  their  gripping  new  book, 
“Black  Mass,”  detail  the  FBI’s  entanglement 
with  the  James  “Whitey”  Bulger  mob.  Their 
welter  of  accusations  has  copious  footnotes 
to  back  them  up. 

Defensiveness  means  never  having  to 
say  you’re  sorry.  If  you’re  wrong,  counter¬ 
attack.  For  example,  Adler  writes  that  New 
York  Times  Book  Review  Editor  Charles 
McGrath,  having  seen  galley  proofs  of 
“Gone,”  asked  Adler  to  omit  an  account  of 
a  lunch  she  didn’t  attend.  She  did  so. 

Then,  she  tells  Harper’s  readers  that  Mc¬ 
Grath’s  request  was  way  out  of  line. 

Why?  Had  she  been  confident  that  her 
account  was  true,  she  would  have  kept  it. 
She  didn’t.  Why  blame  McGrath  for 
pointing  out  an  inaccuracy? 

Her  co-conspirators  are  either  lying  low 
or  brushing  off  an  important  ethical  issue. 

Simon  &  Schuster  has  not  comrnented 
on  its  author’s  contention.  Legally,  it 
doesn’t  have  to.  Sirica,  safely  deceeised, 
can’t  sue  for  libel. 

Lewis  H.  Lapham,  Harper’s  editor  in 
chief,  has  called  Adler’s  screed  “a  fine 
essay  and  a  fine  piece  of  reporting.” 

In  that  “fine  essay,”  Adler  says  her  initial 
failure  to  back  up  her  claims  against  Sirica 
charges  raises  no  “ethics”  (her  quote)  issue. 

If  she’s  serious,  elite  journalism  is  in 
bad  shape. 

So  what’s  on  “Geraldo”?  11 

Kirtz,  a  professor  of  journalism  at 
Northeastern  University  in  Boston, 
writes  regularly  on  media  issues. 
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